















































Backwards because be doesn’t 
know if he's coming or going 




The only clothing that 
actually fits perfectly 



Only shirt in the world 
with a wattage rating 


Reflective swim shorts 
prevent accidental 
harpooning by 
whale-boats 


Untied because he 
can’t bend over 



WE'RE LOUDER. 


Face it, even the best set-up is nowhere without a great amp to make it happen. That’s why smart 

sound pros choose Gemini. More than just consistently reliable power, we’ve also designed 

our amp line for performance so we can handle every aspect of 

your music. Because no matter how loud things get, we’re louder. 

See Gemini at Winter NAMM Booths #3386 and #5033 



SOUND PRODUCTS WITH SOUND IDEAS 


Corporate Offices 1100 Milk St, Carteret NJ 07008 * Tel 908*969*9000 * Fax 906*969-9090 * Florida Office: 2640 J Stilling Rd,, Hollywood, FL 33020 • Tel 305-920-1400 * Fax 305*92<M105 

Canad an Dslnbulor SF Marketing 6161 Cypihot St Laurent QC, Canada B4S1R3 * Tel 514 856 1919 * Fax 514 056-1920 
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The Revolution Cont iues! 

Q^Jkfy, A^oaMJU % 

^elinlle PwMficUl 

pW4i+- n Qv'tt'jt&hy' 

14«* Qa4*- Tm*^! 


American DJ™ continues to 
bring you the finest quality 
products at prices you 
can afford. From a 
simple safety cable 
to sophisticated 
Intelligent lights, 
customer service 
and satisfaction 
is our #1 
goal! 




•Mixers 
•Cables 
•Foggers 
•Par Cans 
•Pin Spots 
•Dimmers 
•Beacons 
•Speakers 
•Mirror Balls 
•Controllers 
•Rope Lights 
Relay Packs 
•Neon Lights 


•Helicopters 
•Strobe Lights 
•Moon Flowers 
•Sound Lights 
•Safety Cables 
•Belt Lights 





•Intelligent 

Systems 

For Your Nearest 
Authorized Dealer, A 
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A FREE Catalog! 
CALL TODAY! 

800 - 322-6337 

Products Available From 
Authorized American DJ Dealers. 


Se Habla Espanol. Cataiogo disponible en Espanol. 
© 1994 American DJ Supply, Inc. Los Angeles, CA 90040 
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Up and running...the new Mobile Beat Magazine website! 
Another opportunity for Mobile Beat readers to broaden their 
horizons and get the latest, breaking developments in the 
DJ world. Visit it soon, many exciting things will be appear¬ 
ing there over the next few months. 

In this issue: The 1996 Mobile Beat TOP 200, the most 
comprehensive and accurate listing of songs DJs play, up¬ 
dated each year by you: our readers. The Mobile Beat Top 
200 has almost become synonymous with the music of the 
mobile DJ industry, and as many times as we play these 
songs over and over, they just won’t go away. This year, in 
addition to balloting, we were also able to get live internet 
feedback via one of the online provider’s “chatrooms ’ for 
DJs. As you will see. this year's chart has a fresh image 
reflecting some of the new contemporaries, and yes, we 
have a new #11!I 


Also in this issue: some timely pieces on how to generate 
new business in 1996 by exploring Bar and Bat Mitzvahs 
and anniversary parties. You’ll find a great step by step in¬ 
structional on the Macarena dance, what to play when the 
crowd wants Alternative (a.k.a modern) rock, and a DJ 
Shopper’s guide to wireless microphones! 

Enjoy, and remember. Mobile Beat is an interactive maga¬ 
zine, so whether you join us at the web site, online or still 
use pencil and paper, we’re always interested in your feed¬ 
back, comments, questions and DJ Nightmare stories. 
Speaking of feedback, wait’ll you read what we found in the 
mail bag for this issue. Turn the page and find out! 

On the cover: ‘ The Top 200 in Vinyl’ created with the help ol dual Gobo Spol 2 projectors from American DJ Supply 
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A piece of advice 

Thank you for your continued coverage of the lucrative 
anti spontaneous (and sometimes “a little hit crazy") world 
of mobile dee jaying. There are, however, a couple of things 
I'd like to “take you to task" on. 

1. What’s wrong with “Old Time Rock & Roll"? It drives 
them wild. I've seen old people wearing oxygen tanks dance 
to it. Small children leap about the dance floor and busy 
caterers happily tap their toes in sync to the beat every time 
I play it. (Usually twuce per gig.) 

2. What’s all th is in your latest issue about beat mixing? 
I’ve been a professional disc jockey for over 25 years and 
have never had one single person come up and complain 
because I’m not mixing the heat. Anyway, you can't mix 
the beats. The beats are already there exactly as they were 
when you bought the song at the store. I think this is just 
another way to sell a gimmick sort of product to disc jock¬ 
eys with little or no experience in the field. I say if it’s not 
broken then why fix it. 

3. What happened to the ad for Gemini featuring the 
young woman in the pink leather bikini holding a cham¬ 
pagne bottle like she was about to clean someone’s deer 
rifle? I liked that one a lot better than the one with the fat 
Latino fellow in the red sneakers. I think the Hooter's girl 
can sell an amp a lot more effectively. 

Well, not everyone here at the Totally Tuxedo Profes¬ 
sional Dee Jay Group agrees with all of my views, but l am 
the owner, founder, and the guy tiiat supplies these wanna 
he's with their cassette libraries. So it's off I go now to pro¬ 
vide another evening of professional disc jockey 
entertainment for llie loving (and paying) public. 

Bruce Fletcher, Roswell, GA 

Another one bites the dust 

I'm sorry to inform you, but this will be the last [Top 
200] poll I fill out for you. i think it takes a lot of nerve to 
ask someone to fill out a poll for free, then turn around and 
charge for a copy. $20.00 — what a crock! 

Roy Akers, Waterford, MI 

We are constantly amazed by the weird perceptions of a 
smalt minority of our readers who fail to understand things 
that are meant to be in their best interests. You seem to im¬ 
ply that we compile the list and then sell it to our readers. 
The list is printed annually in this and every February/March 
issue of the magazine. You are free to reproduce it, reuse it, 
some DJs even claim it as their own. It appears frequently 
on the internet, free to download anywhere on earth. 

At the request of our readers, ire put together handy, pro¬ 



fessionally done sets 

sr r 

of 25 to save the in¬ 
novative and 
ere a ti ve ma rket i ng 
III time and layout 


Mobile Beat welcomes your comments and 
opinions, Write: Mobile Beat, P0. Box 309, 
East Rochester, NY 14445-0309 
Fax 7'6*385*3637 or 
E-mail: MobileBeat@AOL.COM 


expenses. They are 
then able to include this good looking piece with their 
presentations.Countless DJs have thanked us for the busi¬ 
ness that a $20 investment helped them nail down .— Ed. 


Reaffirmation 

I have been a subscriber for over two years now, and I 
wanted to let you know what a great job you are doing with 
your publication. Everything from the Top 200 to Marketing 
Tips to ideas for getting the party going. You have helped to 
take my business from being an OK DJ, to being one of the 
premier services in my market. We have so much more to 
offer our clients than our competition, and Mobile Beat is 
pari of the reason why. Again, a big thank you to your staff 
on a job well done. 

One last thing, your Top 200 is like the bible for our DJs 
and our clients, everybody loves it! 

Kirk Leafstedt, Mason City, Iowa 


What do you suggest? 

[ am one of your customers and I enjoy reading Mobile 
Beat. I have a couple of questions for you and I hope to hear 
from you soon. I am an Italian-American DJ and I have aver¬ 
aged about 15 parties a year during my tirsi three years. I 
would like to know the following: 

A. Do i need a license? If yes, who should I contact and 
how much does it cost? Is it really necessary to have a li¬ 
cense? 

B. 1 would like to register 1’tal-Sound DJ as a trademark. 
Who should I contact and how much does ii cosi ? 

C. How can I get more customers? 

1 hope I did noi ask too much, please respond as soon as 


P.S. 1 work together with a friend of mine, I am the MC. 
Most the parties I have are Italian. I was born in Italy. When 
I go to these parties 1 use a baseball cap because I am a bit 
bald on top. Do you think I should make a change or do you 
believe people don't care? All of my customers arc always 
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happy with my music, bin I always have 
doubts. I guess this was a long PS. 
Thank you in advance. 

Phil Priamo, Brooklyn, N. Y. 

■mr 

Phil: To answer your questions in the 
order you asked: 

me 

A. Try the Department of Motor Ve¬ 
hicles. 

B. If you mean registering a business, 
contact your local county clerk’s office. 

C. Keep reading Mobile Beat. 

Be: PS. Unless the Yankees, Mets, or 
Dodgers are in the World Series, invest 
in a toupee. — Ed. 

The DJ was late! 

Hi folks, another snippet from a wed- 
ding summary recently posted on 
soc.couples.wedding. Again, whoever 
this STOOGE of a DJ was. he gave our 
profession another black eye. No ex¬ 
cuse. 

Here is what 
the groom wrote: 

"The DJ was about an hour late, and 
I had to call them up. They paged the 
guy, and evidently he got lost between 
Denver and Leadville. Christine's dad 
made a speech (how did we know we 
needed to stall?) We moved upstairs as 
the DJ was setting up, and talked about 
cutting the cake instead, etc., but the DJ 
then started playing the first dance. 
Overall, wc weren’t very happy with the 
DJ — he only played one song from our 
playlist, he didn't play a request from 
the bride, etc. But, he kept everyone 
dancing, and that's worth something — 
he did land on his feet.'' 

Man! I give the groom credit for not 
totally losing his cool but I don’t see this 
as landing on his feel at all! He screwed 
up big time! And here's why: 

1) He was late. 

2) Not calling the facility or some¬ 
how getting a message that he was at 
least on his way. The groom never 
should have had to call. Totally inex¬ 
cusable. 

3) Not knowing the agenda or com¬ 
municating with the bride and groom 
about what was going to happen and 
when. 

4) Playing only one song from their 
playlist. Granted, their list may have 


been totally lame but. if that were the 
case, the DJ should have communi¬ 
cated this with them before the fimelion 
so that they could have a mutual un- 

W 

dersi anding of what the musical format 
would be. 

5) Not playing the bride's request. 
Maybe he didn’t have it but. if he 
didn't, he should have clearly commu¬ 
nicated that to her. If the groom listed 
it as one of the things that he was up¬ 
set about, chances are the DJ just blew 
her off. 

So here is just another example of 


the barriers that we DJs, who take our 
profession seriously, have to deal with. 
It almost seemed like, from the groom's 
summary, that it was not a huge deal he 
cause it was only a DJ. Scary. 

Something for us to lie aware of an\ 

C w 

way. We can learn a lot about what N< > f 

W 

to do by hearing some of these accounts. 
Makes me just shake my head. 

Rob (’lark, Rob Clark Productions, 
Wilmington, MA 01887 
clarkjr@mit. edit 



IT TOOK ETA 
TO MAKE QOAUTY 
CONDITIONED POWER 

DISTRIBUTION 

AFFORDABLE. 



PD8 


PD8L 


8 U-ground power outlets 
Spike and surge protection 
Noise filtration 


Overload protection 

Full 15 AMP, 1800 Watt output 

UL-recognized 


An ETA Exclusive... Failsafe circuitry with LED 
indicating “GO” or “NO GO” Status. 


More Than Just A Power Strip. 


When 
You're 
Ready To Move 
Up, Check Out 
The ETA Pro 
Series 


W 



CTA SYSTEMS 



Division of National Biological Corporation 
1532 Enterprise Parkway • Twinsburg. OH 44087 *216-425-3388 • 800-321-6699 • Fax: 216-425-9700 

C t995, National Biological Corporation All rights reserved 1O9W0 
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The Ultimate DJ Nightmare 


Two years ago, in Louisville, Ky., DJ John Hughes, owner of A/i Entertain¬ 
ing Idea, returned home after a typical gig and settled in for the night. The 
next morning, he awoke lo find the most valuable asset of his business had 
vanished: his voice. T he rich, full sound that he took totally for granted had 
been replaced by a dry, raspy whisper. Originally diagnosed as laryngitis, 
John spent several weeks speaking very little in hopes that his voice would 
return to normal. When there was no improvement, he sought a specialist 
who determined that two of John’s vocal chords had become paralyzed. For 
the next eighteen months, John struggled through DJ jobs, running his mic 
on the edge of feedback so as not to strain what little voice lie had. And while 
working jobs was challenging, he was handicapped most when meeting with 
prospects one-on-one. “1 just couldn’t convince people that I would be okay 
when I had a microphone,” he explained. As a result, his 
business fell off nearly seventy percent in eighteen 


Dealers Chose ADJ 

Music products dealers participating in 
the 3rd annual “Dealers Choice" com¬ 
petition have selected American DJ 
Supply for Lighting Line Of The Year 
honors. Over 800 dealers participated 
in the competition sponsored by Musi¬ 
cal Merchandise Review. Our 
congratulations to Scott and Chuck 
Davies and everyone associated with 
American DJ on receiving this award! 


months. 

in late October of last year, John went in for surgery 
to correct the condition, and we re very happy to report 
it was successful. At this point, John's voice has been 
90 percent restored. And while the cause of the paraly¬ 
sis was never determined, John says it was really a one 
in million occurrence. He does, however, caution DJs 
not to take their voice for granted. The experience left 
him with a much greater appreciation for the “gift of 
gab" along with a wealth of knowledge on how to take 
care of your voice. He’ll be offering some important 
voice care tips in an upcoming issue, but for now, we’re 
very happy this nightmare had a happy ending! 


Digital DJs Spin on The Web 

Ryan Burger, owner of BC Productions D.l service in 
Dcs Moines,Iowa, has created PRODJ.COM as a new' 
way for disc jockeys to promote themselves on the World 
Wide Web. The “Web is the graphical side of the 
internet, where you can post a fully interactive full-color 
electronic brochure and have it accessible to your pros¬ 
pects around the clock. With a web site on 
PRODJ.COM.. sound and video clips can be integrated 
into your electronic brochure. 

Jf 

(l! you would like to snoop around PRODJ.COM or 
its upcoming DJ marketplace, point your internet browser 
to http://www.prodj.com.) For more information about 
PRODJ.COM, contact Ryan Burger at (800) 25-PRO- 
DJ or prodj@ix.netcom.com. 





Go where it’s warm! 

Dates have been set for this year’s Winter Music Confer- 
ence in Miami. The annual event, which attracts club and 
mobile jocks and music industry insiders, will be held March 
17-20 at the Fountainbleau Hilton in Miami Beach, Fla. For 
additional information, call (954) 563-444 4 . 


Pittsburgh Expo features 
seminars, sale prices 

This spring will mark the sixth Steel City DJ Expo in 
Pittsburgh, an event which has become known for mixing a 
broad menu of seminar topics with great deals on DJ sound 
and lighting gear. This year’s expo is set for Sunday. April 
14. at the Holiday Inn, Pittsburgh, and will feature noted 
entertainment attorney, Sheldon Starke, who will be con- 

«r < r 

ducting a seminar on copyright and legal issues lor DJs. In 
total, five seminars will be presented during the one-day 
event. Over two dozen exhibitors are expected including 
American DJ Supply, BBE. Electro Voice, QSC and Denon. 
For more information, call (412) 882-8997. 
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TO CHOOSE 
D-MIX lOOO 



With over a quarter of a million Soundcraft 
consoles already in use, it’s little wonder 
that in just 21 years we have become the 


world’s most successful mixer manufacturer. 


From the largest stadium to the 
smallest editing suite, Soundcraft’s 


sonic integrity, ergonomics and reliability 
prove themselves day in and day out. 
And now, with our expertise turned to 
clubs and discotheques, every installer, 
owner and DJ can all take advantage of 


Soundcraft’s achievements too. 


Call 818 895 3457 or see your 


authorised Soundcraft dealer to 


find out more. 


ay 



H A Harman liiturmuonal Company 


HARMAN INTERNATIONAL INDUSTRIES LTD , CRANBORNE HOUSE. 
CRANBORNI INDUSTRIAL IS1ATE, CRANiORNI HO . i’QTIf *5 PAR. 
HERTS, EN6 3JN. ENGLAND TFL *44 f 0(1707 665000 FAX *44 (0)1 7Q7 660487 
SOUNDCRAFT. PO BOX 220. fiSOO BAI BOA &l VO NORTMRJDGE, CA ? I 379 
TEL 610 893 4)51, FAX 610 630 1770 
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IU PLAYER 

p; From a single frame 1.013 seconds), to a maximum of 10 full minut 
empo Cohtrol: Change tempo vmo%, without altering pitch. 

; Cue and Real Time Loop In/Out: Loop or cue during your show 
Return to the previous Loop phrase, or skip a portion of a song. 
i Manual Cue: Establish cues automatically, or set manually. 
r Correction and Pitch Bend: Just rotate the oversize Jog Dial. 

NOW THAT YOU KNOW HOW HOT THEY ARE, 

call m-mm ro mo out where they are. 


> 1 auto wm counter: measures two sources simultaneously, for perfect beat mixing 

• Beat Synchronized Effects: When used with the Auto BPM Counter, you can 
Delay, Echo, Pan and Flange to the beat of the mu$;c-or to any speed you like! 

yl * Fader Start Play: Raising the Fader of each channel, or using the Cross Fader, 

WILL OVERRIDE THE PAUSE CONTROL AUTOMATICALLY, AND START THE MUSIC IMMEDIATELY. 

Ijypfi 

l-— * FADER Back Cue Play: Pulling the Fader down, cr the Cross Fader back, 

■LOW WLL RETURN YOU TO YOUR CUE POINT. Do IT FAST, AND YOU GET A SCRATCH-LIKE EFFECT. 

B# * Pitch Shifter: With a turntable or other CD player, it functions as a Master 
Tempo Control, changing tempo without altering the pitch. With a microphone, 

IT CAN BE USED to ALTER YOUR VOICE. 

* 3 Band EQ on each channel: As low as - 2 Cd 3 , which allows you to v rtually 

. — ELIMINATE INSTRUME NTS OR VOCALS FROM A MIX. 




The Art of Entertainment 
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Join the new generation and step into the 
audio editing and mixing with the new GLI 


future of 

DC-4000, 


GLI Sound Systems is excited to announce the arrival of its new 
professional dual CD player, the DC-4000. Included in its many features 
are pitch control and pitch bend with variable settings (4%, 8%, and 16%). 

It also features searching by track or frame, instant start (<0.05 sec), 

3 modes of time display, and is built to fit the 19" rack mount standard. 

In addition, this unit is@, c(Ut), and FCC approved. 


For more information on this or on any other GLI products, 
please call (800) GLI-PRO-I . Outside the U.S.A. and in NY, 

please call (718) 372-7849. 


a 

* 






GLI Sound Systems • 2691 West 15th Street • Complex B * Brooklyn, NY 11224 

(800) GLI-PRO-1 • NY: (718) 372-7849 • Fax: (718) 946-4151 
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Lighting the sky 
over Miami N 


I .users, pyrotechnics, searchlights and concerts on the 
beach topped the attractions at LD1 *95 held Novem¬ 
ber 18-20 at the Miami Beach Convention center. 

Among the exhibi¬ 
tors of l),l sound and 
lighting equipment 
nd related prod¬ 
ucts were American 
I),I Supply, Gemini, 
(iem Sound, M X, 
KLS, ETA, Ness, 
Numark, QSC, 

Systems 360. Crest 
»’ * 

Audio, Tracoman, 
Lincartech. GLi, 
MBT Lighting 
and Sound, Ela- 
tion, Oninisistem 
Lights and Ef- 
fects. Anvil 
Cases, A plies 
Systems, BGYV 
Systems, Bag 
\ End Loud¬ 

speakers, Cerwin Vega. Clay Paky, 
Cal/one Case Co., EAW, Group One 
Ltd., Rlipsch Professional, Trdimimud 
and Telex. Highlighting the three day 
event was a performance by K.C. and 
the Sunshine Band, followed by a spec¬ 
tacular aerial fireworks display, 
sponsored by Martin .''Tracoman. The 
1996 show w ill held he in Orlando. Fla., 
November 21-24. 


Spinners at LDI 




Top - Morris Shalom (background) 
of GLi demonstrates the new DC- 
4000 dual CD player. 

Center - DJ Carlos Pereira of Miami 
shows off his DJ talents with 
Numark’s new CD 7020 dual CD 
Player. 

Bottom - Local spinners provide a 
mix of Latin and American favorites 
at the Sunday night party sponsored 
by KLS. 


Professional DJ Equipment 
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Part'j bubbles 

Removable Fluid Tra^ 

A C filtered 

$15*1 



CO 2-40 

CX> Space Saving Storage System 


Mo ProSteeves 


6r case.. 

W 


^ CASE LOGIC 



Twin Tornado 

Mr Injection System 
$33 




equipment 
6art fir 

Table 


The SuperTable 



fMacfc ‘bfcid induced 



Colorado 
Sound N Light 

7301 N, Broadway 
Denver CO 80221 


( 303 ) 429-0418 
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Photos: Left to right, top to bottom 
1, Matt Williams and Jaime Tiampo from 


Alobars pose with Missy Vohs and Todd Shumanski from Creative Enter¬ 
tainment Concepts at the entrance to the Saturday night party sponsored 
by American DJ Supply. 

2. Among the mix of DJs. equipment reps and dealers at the American 
DJ party were (I to r) Berme Fryman trom MTX, Jim Robinson of Promo 
Only and Laura Carroll and Mike Klancnik from Pro-Mix. 

3. During the special VIP pre-show on Friday, we snapped this corporate 
shot at the Gemini booth. Shown are (I to r) Phil Lentini (Domestic Sates), 
Bemie Goldman (IntT Sales Supervisor}, Maggie Stagnaro (Int’l Sales), 
Alan Cabasso (President), Michael Anastasio (Pro Sales), Kenny 
Vadalabene (Nat'l Sales Manager and star of the “We're Louder” Gemini 
Ad), Artie Cabasso (President) and Ike Cabasso (CEO). 

4. Alex Berumen, Sales Manager and Michelle Paroline, Administrative 
Assistant, during a break in the action at the Elation Entertainment Prod¬ 
ucts booth. 

5. Darcy Bolyard, Sales and Marketing Director for KLS, introducing the 
company's new scatter spots, the first of several new products for Mo¬ 
bile DJs. 

6. Warming up the stage for K.C. and the Sunshine Band, Miami’s “Cen¬ 
ter Stage' wrapped up their show with free Macarena lessons. 

7. K.C., backed by the Sunshine Band, shakes his booty, proving once 
again that Disco is alive! 





The Top 200 Promopiece is a promotional 


playlist of classic and contemporary party 


songs fine-tuned to include the biggest hits in 
your mobile library. This two-color, four-page, 


categories including Country, 


Dance songs, 


music artists and 


then hi 


A]f | if# 
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Three great ways to 



One of the fastest ways to get on track is with the 
'ftackmaster cartridge from Stanton. This high- 
performance cartridge is loaded with features: 
patented cantilever ^^design for the ultimate 

in precise tracking and 
back-cueing 

performance; special fluorescent 
coating to illuminate the tracking path; 
integrated headshell design completely 
eliminates the need for cartridge 
mounting and wiring; special high- 
polished diamonds for longer 
groove life and lower diamond 
wear. Available in elliptical 
version for studio and club 
application or in spherical 
version for heavy back- 
cueing and scratch- 
mixing applications. 
Also available with 
one or two extra 
replacement styli. 
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"This 
Cartridge 
brings out the 
best in vinyl... 
while delivering a 
CD-rivaling sound' 

Johnny Matey DMA Magazine 


The Stanton DJ Pro 500/MC is for the fast 
track D] who must talk and mix at the same 
time. This lightweight headset contains a 
heavy-duty driver with extended bass 
performance and a low impedance mic with 
a swing-away arm. The hands-free operation 
is also great for studio and announcer use. 


The Stanton DJ Pro 101 series headphones were designed with the 
professional DJ in mind. The special heavy-duty driver delivers 
extended bass performance that stands up to the most demanding 
applications. A long 12-foot coil cord allows greater freedom of 
movement. These headphones arc individualized to allow the DJ 
preference in mounting features. The DJ Pro 101 is available as a 
single side headband (model d tOl/HB), shoulder rest (model d 
101/SR) or slick handle version (model d 101/STK). Choose the one 
that tracks best with your mix style. 


STENTOn 

The choice of the professionals 
101 Sunnysidc Blvd., Plain view, NY 11803 
Tel: (516) 349-0235 Fax: (516) 349-0344 

Canada: Sounds Distribution 
! 20 1 inchdene Square #l. Scarborough, ON MIX I A! 

(416)299-0665 Fax: (416)2994416 
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Is it Spring Yet? 

According to research conducted by 
Paul and Sarah Edwards, authors of 
Working From Home, the top ten bad 
habits of work-at-homers are: Snack- 


TNT TOP TIP 

A Popular Tax Q&A 

Q: If I render services to someone, and 
they never pay me what I am awed, can 
I deduct the unpaid amount as a had 
debt? 

A: Generally, no. Because you have 
no tax basis in the transaction (you did 
not lay out any money). Further, you 
would not report the amount due you as 
income on your return. 


Test Drive an 



at these Professional Dealers 

Arizona 

DJ f s Rock N’ Roll ..... _*_[602) 275-0654 

California 

Astro Sound & lighting Glendale . ♦.. [818) 549-9915 

Kool Inc, - Salinas.[408) 42*4125 

Music Power San Diego .... , [619) 582*2500 

Pro Sound & Stage - Oiangw County „, (714) 530-6760 
Sam*s Electronics - Downtown LA..,. (213) 626 4701 
Colorado 

Harms Sound Labs .. .... (303) 482-0338 

Connecticut 

Connecticut DJ Supply..(203) 230-2449 

Delaware 

QSlQ Educational Music..[302) 697-2155 

Florida 

Disc Jockey Stoce * Ft. Lauderdale *,. (305) 564-3594 
DJ Factory - Longwood (407) 332*9003 

In the Dare - Ft, Lauderdale . ...(305) 58*2091 

Partytime Productions - Orlando_(407) 246-6555 

Tadvironta - Cape Coral.. (813) 458-3049 

Illinois 

BiascQMusic*Chgo....{312) 286-5900 

Bridgewater Custom - Harvey ....... [708) 596-0309 

Century Electronics - West Dundee . . (70S) 428 0700 

Clark Midwest Stereo ■ Chgo.(312) 929-5523 

Loop Electronics - Chgo ......(312) 236-0741 

Pro-Mix - Des Plaines, .(708) 298-8855 

Sound/ Audio Bi Lighting - Chgo .... (312) 871-9044 

Super Dance - Arlington Heights ,.. - (708) 577*1234 
Windy City Music - Glenview ....... (708) 486-8000 

Indiana 

Speakcrworld Ft. Wayne (219) 745 1016 

Moore Music - Evansville ..[812) 479*9595 

Music House - Bloomington.(812) 332 3018 

Iowa 

Creative Entertainment..(712) 255-9757 

Kansas 

GDI * Wichita...,... (316)688 5059 

Mid America Sound & Lighting(316) 342-3345 
Massachusetts 

Electronics Bargains - Brockton ...... (508) 58*8255 

Michigan 

DJ Supply Clarks ton . . , ... ,(313) 673*0099 

DJ Supply* Troy (313) 689-3759 

Top Ten of Saginaw. .. 4517) 781*7235 

Minnesota 

Metro Sound & Lighting. [612) 647-9342 


Missouri 

Aid bar s. (314) 647-5252 

Nebraska 

Midwest Sound & Lighting.. [402) 399 8028 

Nevada 

Limelight DJ Supply..4(7021 796-3477 

New Jersey 

Meg Radio...(201) 642-2840 

Musically Yours * Rochelle Park..,.. .(201) 843-1606 

Muslcmakers * Wall (90S) 681-7469 

Sam Ash Music Centers - Paramus ... (201) 843*0119 
Sam Ash Music Centers - Edison .... (908) 572-5595 
Sam Ash Music Centers - Cherry Hil, . (609) 667-6696 

Sim*0*Rama Sound_(20!) 790-6772 

New York 

Abracadabra___... 4516) 667*2300 

Audio Fro, .. (212) 35*1492 

Audiotown.. 4718) 295*0180 

Canal Hi Fi... (212) 925*6575 

central Audio ..... 17! 8) 941 2483 

Dyckman Electronics «-- ....... [212) 30*2000 

Hi Fi Electronics.. (718) 478-7777 

Prolme Electronics* Brooklyn....... [718) 26D88BB 

Rising Electronics................ (71B) 658-4686 

Sam Ash Music Center - Manhattan . . 12121 719 2299 

Top Hat Productions.,.. (718) 370*8566 

Upstairs Records . ., ...(718) 332-3322 

374 Canal Audio.. ..(212) 226*6426 

North Carolina 

Creative Acoustics___(919) 829 1875 

Ohio 

Sound Ideas ..... (614) 263-3720 

Oregon 

Platinum Records, Lights & Sound ,.. (503) 222-9166 
Pennsylvania 

For Dj's Only -Wilkes Barre (717) 823-5233 

Pafs Music - Philadelphia .......... (215) 743-2259 


Sam D'amico Music Philadelphia . ,. 4215) 465 4000 
Steel City DJ Supply - Pittsburgh , . *. (412) 882-8997 

Texas 

Spinmasters- Dallas .............. |214) 215-7746 

Utah 

Van Wagenen Music..(801) 373-0630 

Virginia 

Venus Stereo ... (703) 685-5311 

Washington 

Platinum Records, Lights & Sound .., (206) 32*8032 

Central & South American Export Agent 

Tropical Musk: & Lighting ......... (305) 59*3909 


ing, sleeping late, procrastinating, talk¬ 
ing on the phone (for DJs, it’s critical to distinguish good phone from bad phone), 
watching TV, getting sloppy, taking too long to read the newspaper (but not Mobile Beat), 
spending too much time visiting neighbors, and working too much. 

Often these had habits are a result of stress, caused from having too much going on, 
too many demands and too many deadlines. Overindulgence can also be related to 
boredom, loneliness or fatigue. The key to preventing disaster is to recognize when 
you've diverged from your normal behavior and take the steps to get yourself back on 
track. For example, if snacking is a problem, replace your nibbling with a walk around 
the block, If you're watching TV because you feel lonely, make a point of meeting your 
DJs for breakfast or lunch a few times a week or join a local networking organization. If 
you’re using food, other people, or household chores to deal with stress, learn to pace 
yourself and work efficiently. Take breaks. Try not to take on so much work that you’re 
working day and night, and by all means, take advantage of the flexibility you have in 
terms of when and how you work. Remember: To be self-employed is the American 
dream! 


Dance, Dance, Dance 


By Mike Buonaccorso 


DJs and dancing have always gone together, and here’s a magazine you might be 
interested in to keep yourself two steps ahead of your dancers. While country dance 
magazines are plentiful, Dancing USA spotlights the lost arts of dancing to the sounds 
of Big Band, Swing, Jitterbug, Latin, Shag, Cajun, Jazz and Blues. Hot music reviews 
on the same are included. A free review issue is available by calling (800) 290-1307, or 
write to DUSA, 10600 University Avenue N.W., Minneapolis, MN. 55448-6166. Sub¬ 
scriptions are $21.97 per year, and includes a copy of the Natbnal Dance Directory. 

Meanwhile on CompuServe 

We have reported here in the past of the chat room for DJs every Sunday night on 
America Online. (See Online Update, page 75). Now we have been told DJs ’with 
CompuServe have a gathering place as well. Instructions: Go to INMUSIC ( Music 
Industry Forum), pull down CONFERENCE, highlight ENTER ROOM then click on 
RADIO/DJ and you're in. The room opens at 9 p.m, ET. Now if only Internet had adjoining 
suites! 



Let Your Spirit Soar 

DJs looking for an alternative in easy listening music may 
find one in "A Choir Of Angels." The eclectic mix of world, 
classical, new age, Latin, and ethnic style music is 
performed by I Canton (which means “the singers" in 
Italian), a world-class vocal ensemble, based in Los 
Angeles. The wide appeal of this unique music has not 
only crossed several radio station formats, but has 
actually received club play as well. For more information, 
call Civic Group Records at (800) 588-7664. 
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SOME FUN 
GUVS 

SUPER MOBILE _j£ 

BOSS JOCKS 

V 


EVERYONE IN ENTITLED TO 15 MINU 
YOU COULD HAVE 2 MONTHS WORTH! Ju: 

DJ/KJ BUSINESS CARD before MAY 11.1996. Ai 
panel of judges will choose the best cards fo 
upcoming issue of Mobile Beat 


ndent 




A Hi IkY 
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ASMLY 


Our new MFA Series of amplifiers deliver the power that digital audio sources demand. 

Whether used for motion picture sound tracks or live contemporary music, these models 
faithfully reproduce the extended dynamic range of today's technology. 

High power, great sound, and a full Five Year Worry Free Warranty. Why buy anything else? 

' 24 000 watts as illustrated: Eight MFA-8000 amplifiers combined each putting cut 
1SOO watts per chanrwI into a 2 ohm load. Also available: the UFA WOO, with up to 900 watts per channel. 

POWER AMPLIFIERS BY A5HLY 

Asftly Audio Inc.. 847 Holt Road. WtrtrstBr, NY 14580-9103 ‘Toll Free: 800-828-S308 • TEL 716-872-0010 • FAX: 716-872-0739 
Canada: Gerraudio Diet. trie. 416-696-2779 • International Agent: E and E Eipnrts Inc. 714-440-0760 

Internal: http://www.ashly.com 
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LIGHTING & 
PRO AUDIO 


We Are Proud To Offer You Some Of 
The Finest Names In The Industry 


AMERICAN DJ 
CROWN 
GEMINI 
QSC 


MARTIN 

STANTON 

FURMAN 

METEOR 

DENON 


We Are Committed To Offering 
You The Lowest Possible Price. 
We Will Match or Beat Any 
Advertised Price. 

HUNDREDS OF ITEMS 
TO CHOOSE FROM 


We Accept Most Major Credit Cards 

C.O.D'S Are Welcome! 

DESIGN 

CONSULTATION 
IS PAR I OF OUR 
SERVICE! 


CALL FOR FREE CATALOG 

800329-2149 

WESTERN 

STARLIGHT 
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/ ’m telling you, man, 
business is GOOD! 
Me and my 
Community's, we’re 
working every week. 
Come on over here and 
listen to some REAL 
speakers. You ever heor 
voco/s lifre that? 
That's Community. 
More Punch, More 
Power, More Buss/ 
And these are 
SYSTEMS, designed 
to groiv with your 
gig. Check if oof . 1 


PROFESSIONAL LOUDSPEAKERS 


333 East Fifth Street, Chester, PA, USA 19013-4511 Phone 610-876-3400 • Fax 610-874-0190 


































Denon’s revolutionary Digi-Scratch mixer 



The SMX-2000 is a three-channel mixer offering authentic- 
sounding scratch effects with any input source. The scratch 
effect can be varied by manipulating the Digi-Scratch disc by 
hand. I'he SMX-2000 also features six inputs and a digital sam¬ 
pler with a maximum record time of 16 seconds. $1,250 


Denon Electronics 

222 New Road. • Parsippany, NJ 07054 
(201) 575-7810 Fax: (201) 808-1608 


Pioneer introduces next generation CD player 

Building on the success and experience gained from the 
CDJ-500, Pioneer has recently introduced the CDJ-500II. The 
CDJ-500II features advanced seamless looping, including short 
and long loops. A special Relay Play feature allows one unit to 
start playback of the second player at the end o the song. 
Designed to work in conjunction with DJM-500 mixer. 

Pioneer New Media Technologies 

2265 East 220th Street • Long Beach, CA 908/0 

(3/0) 952-211! Fax: (310) 952-2100 


Automatic feedback 
elimination trom Sabine 

The FBX-90I is a single-channel digi¬ 
tal signal processor offering nine 
floating anti-feedback filters. When 
feedback is detected, the FBX-901 
places a very narrow digital filter di¬ 
rectly on the resonating frequency in 
less than 1/2 a second. The filters arc 
set only as deep as necessary to elimi¬ 
nate the ringing frequency without 
altering main program material. $649.95 

Sabine 

4637 Northwest 6th St. 

Gainesville, FL 32609 
(904) 37/-3829 Fax: (904) 371- 7441 
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Auriin All NeW 

Audio 1996 

Lighting 
Hardware 
Accessories 
The Ultimate 
BJ Source Book! 


The foundation you can build 
your business on... 
but only if you have it! So... 

GET IT NOW! 


Send check or money order to: 
Mobile Beat Magazine 
PO Box 309 

East Rochester, NY 14445 
or call with Visa/Mastercard: 

(716) 385-9920 

The Buyer’s Guide is $5 (us funds) 




Wishing you 
the best in 
96 . 
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and Magic in the Night ® glow products will make your events 

"SOMETHING TO TALK ABOUT" 


to 

o 

04 


CO 


Customer Service Hours: 9 AM - 5 :30 PM EST 


■ . 

(800) 645-6513, Ext. 3025 or 3033 • FAX (516) 546-7496 & 




1597 Rt. 22 West, Union, NJ 07083 

Large selection of professional DJ equipment. 

Mixers ★ Turntables ★ Cassette Decks ★ CD Players 
PA Systems ★ Lighting ★ Special Effects ★ And more 

Check our iow prices before buying 
any musical equipment! 


For 84 CD’S $54.18 
For 112 CD’s $65.52 
For 168 CD’s $85.68 

Also hold CD View Packs 

Cymi Pin Spot with bulb $23.00 
Century Speaker Stand $49.95 
Shure SM-58 Microphone $105.00 


Single 

Album Cases: turntable 

For I 00 12" $65.52 
For 200 1 2” $81.90 $66.78 


Rope Lights 


S 25.00 


Rondo Music Slip Mats $3.99/Pair 
Gemini Gooseneck Lamp $16.00 


To order call I -800-845-194 7 In New jersey Call 908-687-2250 

Call for a free catalog! 

Shipping & handling: 5% of order total, minimum of $5.00. Offer subject to sales tax in NY & NJ. 
Offer limited to continental US. Prices subject to charge after 03/30/96. 
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New mufti-forma! karaoke 
player line from Pioneer 


The CLD-V860 (shown) and CLD-V760 
karaoke players from Pioneer oiler 
playback of audio CDs, CD+G discs, and 
laser disc movies. The CLD-V860 features 


both-side play capability eliminating the 
need to flip discs over. A unique Vocal 






to test their skills against each other. Each 
singer's score, displayed continuously on¬ 
screen, is determined by individual 
performance. CLD-V860/ $1,100, CLD- 
V760/$900 


Pioneer New Media Technology 

2265 E. 220th Street • Lon# Beach. CA 90810 

(310) 952 - 2 /// Fax: (310) 952-2990 


New perf ormance series 3 amp Irom BBW 

The Performance Scries 3 from BGW is a general 
purpose professional amplifier offering a well- 
matched combination of quality performance and 
competitive price. This low-profile 2 rack space amp 
delivers 450 walls RMS per channel at 4-ohms from 
20Hz - 20kHz. Features switch selectable clipping 
eliminator, dual speed fan cooling, XLR and 1/4-inch 
input connectors and 5-way binding post speaker con¬ 
nections. $ 1,299 

BGW Systems 

13130 YukonAve. •Hawthorne, CA 90250 
(310) 973-8090 Fax: (310) 676-6713 
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Professional dual-transport cassette 
deck from Marantz 

The PMD510 is a rack mount, dual-transport 
cassette offering a comprehensive array of 
features and performance. Each deck has its 
own discrete set of stereo inputs and outputs 
along with full record and quick auto-reverse 
functions. The unit also features pitch controls, 
serial recording, Dolby B, C and HX Pro, 
switchable headphone source, automatic tape 
type selection and illuminated realtime tape 
counter. $829 

Marantz Professional Products 

P.0 . Box 2066 • 1000 Corporate Bird. Ste P 

Aurora. 1L 60504 

(708) 820-4800 Fax: (708) 820-8103 

























High-quality li ghting effect from KLS_ 

The KLS-SE50 ! Revolution is a sound activated light' 
ing effect featuring eight multicolored rectangular 
lenses. Rich dichroic colored beams of light shoot out 
from the lenses to the beat ot the music. Made of sturdy 
extruded aluminum. Designed and built in North 
America. $499 

KLS Electronics 

27599 Schoolcraft Road * Livonia, Ml 48150 
(513} 425-6620 Fax: (313} 425-2103 


UNEQUAUED PORTABIUTYj 

Meta-Lite"System 8500 

"THE TOP PERFORMER IN PORTABLE LIGHTING " 


'UNDER 22 LBS 
*2 MIN SETUP TIME 
'BUILT-IN , 1024 STEP SHOW 
*256 PATTERNS, (NOT 16) 
'AUDIO SYNC'D 
*8 CHANNEL (NOT 4) 
'INCLUDES 'ENHANCED MODE 
FOR STROBE-LIKE ACTION 
*T0 ORDER, OR FOR MORE 
INFORMATION, CALL 

1-800-852-0037 

ASK ABOUT OUR DEMO VIDEO 


uosm vj 
miu sms 



Cantek Metatron Corp. 

l^W^ate^t^anonsbure^Al53n 



BlacKlight fluorescent strobe Irom ETA 

The Fluorostrobe from ETA features breakthrough 
technology that allows for variable strobing of a high 
output F40BLB cobalt blue glass lamp as well as dim¬ 
ming capability. The long-life lamp provides up to 
10,000 hours of usage and delivers up to 80 watts of 
light output. Excellent as a wall wash fixture and for 
mobile DJ applications. 

ETA Systems 

1532 Enterprise Parkway * Twinsburg, OH 44087 
(216) 425-3388 Fax: (216} 425-9700 


11A PPY VALENTINE’S DAY! 


PINTO NOVELTY CO. 

Wholesale Distributor Specializing in Alt 
Your Basic Party < rood Give-Aways 


Inflatable “I Love You" Hearts - $4 /dozen 
Inflatable Hearts with Arms - $9 / dozen 
Inflatable Lips - $10 / dozen 


1 ■ .^1 A• piirty 

, 27 Hats tor only $29.99 


* 3 Indian Headdresses 

• 4 Straw Cowboy Hats 

• 4 Police Hats 

• 4 Sailor Hats 

• 6 Construction Hats 

• 6 Firemen Hats 


CALL AND INQUIRE ABOUT OUR 
PERSONALIZED PARTY PACK SERVICE! 

718-252-2588, fax 718-252-2891 
Open Mon. - Fri. 10 a.m. - 7 p.m.. Sat. 10 a.m. - 2 p.m. 

24-hour answering service available! 

It Pay s to Call Pinto Novelty! 
S3 1-800-854-8490 
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Power hungry? This meaty amp will satisfy! 


W ith Ihc new V Series, Crest claims to have introduced a series of amps that 
surpass the basic needs of every I)J: They're reliable, affordable, and they 
sound good loud. Relying on a design philosophy proven with Crest's Profes¬ 
sional Series, all V series amps feat Lire advanced circuitry 
capable of providing bullet-proof road-ability and sonic per¬ 
formance. Every model includes TouiClass, a group of 
circuits designed to protect the amp and your loudspeak¬ 
ers. A 20-segment meter provides “peak-hold” and 
“instantaneous’' readings for each channel. * 'ooling is pro¬ 
vided by a 110 CFM two-speed fan and 542 square inches 
of high thermal mass heat sink. The rear panel of the V 
Series is configured to be uncluttered and very user friendly. 

Differentially balanced (1/4”) TRS jacks and barrier strips 
provide flexible yet cost-effective input connections. Five¬ 
way binding posts allow output to heavy-gauge speaker 
wire directly, or via banana plugs. A mode select switch 
permits stereo or bridged operation. All V Scries amps arc 
covered by a three-year warranty. Send in your warranty 
card on time, and you'll get a two-year extension at no additional cost. 

Crest Audio Inc. * 100 Eisenhower Dr.. Parantus, NJ 07652. 

201-909-8700, Fax: 20h 909 • 8744. 


Specifications - Crest V Series Amplifiers 


All models: THO for rated power: less than 0.02% @ 1kHz 

All models: Frequency response: 10Hz-65kHz 


Faceplate dimensions: 5.25 

” by 19" 



MODEL 

V450 

V900 

V1500 

Input Sensitivity (4 ohms) 

.775V 

1.0V 

1.4V 

8 Ohm stereo power 

150W 

250W 

400W 

4 Ohm stereo power 

225W 

450W 

750W 

2 Ohm stereo power 

325W 

550W 

1000W 

8 Ohm bridged mono 

450W 

900W 

1500W 

4 Ohm bridged mono 

650W 

110OW 

2000W 

Net Weight 

33lbs. 

36!bs. 

42lbs. 




Scrambler combines sound-activated 
light beams and patterns 


I he new Scrambler from American DJ Supply w eighs just eight pounds 
but packs a powerful lighting punch, rivaling units many times its size 
and price. The Scrambler features a triangular rotating mirror that cre¬ 
ates a full spectrum of dichroic color beams, which move and change 
to the beat of the music via an internal microphone. To add extra ex¬ 
citement to the stage or dance tloor. a changeable gobo that projects 
multiple focused images also comes w ith the unit. Any of American 
DJ’s 35 gobo patterns — including geometries, stars, palm trees, and 
city skylines — can be used with the Scrambler, creating endless vi¬ 
sual possibilities. At just $270.99 suggested retail, the fan-cooled 
Scrambler comes in a sturdy, damage-resistant case measuring 7.5" x 
5” x 1 f that’s ideal for portable applications. It utilizes a ZB-EXY 
82V 250W lamp, encased inside a convenient access door for easy 
replacement. The unit also has an easy-access door for quick lamp re¬ 
placements. 

American DJ Supply • 4295 Charter St * Los Angeles, CA 90058 
800-322-6357, Fax: 213-582-2610. 
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lor years, turntable 
mix mg I ias provided 


_ DJs with analog 
“scratch" effects that, 
tnfortunately, can’t be 
uplicated using Compact 


isc Players and CDs, 


ntil now. 

Introducing the Dcnon 


MX-2000, representing 
on's first entry into the DJ 


nixer market, Imagine .1 full* 
attired DJ mixer with Sample, 


Stutter and the w orld's very first 


K)igi-Scratch”. That’S right. Just load 
a sample from any input, including 


IVimn l.ki in>riles Dmsuni ul I H unii ( iiqvirition (l SA 


m 

an external CD player, and spin the 
1 )igi-Senuch disc. The SMX-2000 
allows vou lt> scratch tonvaixl, 
backward and in lx>th directions 
for an incredible scratch effect that 
rivals :inv turntable 

See how the Dcnon SMX-2000 
Digi-Seratch mixer can pul you hack 
in control of your jxrrft irmance 
and most importantly, the music. 
Digi-Scratch It? Find out, at your 
local Dcnon dealer. 
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The First Name In Digital Audio 
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Music 101 

By Jay Maxwell 



A statistics and probability lesson: In hypothesis testing, 
there are just two possibilities. There is the null hypothesis 
(what the status quo accepts as 'act) and the alternative hy¬ 
pothesis (what the researcher is attempting to prove). One 
outcome is that 1 lie status quo remains, the other is that the 
status quo is rejected and the alternative is accepted. 


Alternative To What? 


So it is with alternative music, a cat¬ 
egory of music that nourishes by going 
against the grain of the status quo. or 
establishment. It is music that is em¬ 
braced by people who thrive on the 
experimental and disdain conformity. 
For an alternative song to be a hit would 
be an oxymoron, as it is music that 
speaks the language of individuals, not 
the masses. Therefore, once an alterna¬ 
tive artist has a hit. they can no longer 
be considered a true alternative artist, 
by true definition. Such was the ease 

■r 

with groups like the Moody Blues, 
Canned Heat and Vanilla budge in the 
’60s, balking Heads, The Clash and the 
ll-52's from the '70s and The Cure, 
10.000 Maniacs. U2 and REM from the 
‘80s. In fact, there was a time in musi¬ 
cal history when "Sing, Sing, Sing" by 
Benny Goodman was shunned by the 
establishment. 

Before you look at the accompany¬ 
ing chart, jot down ten songs and ten 
groups you would consider alternative. 
Chances are your list will include some 
of the songs on the chart featuring newer 
artists such as Pearl Jam, Nirvana, 
Soundgarden, Gin Blossoms, Dave 
Matthews Band. Green Dav. Slone 
Temple Pilots. Collective Soul, Blues 
Traveler, Red Hot Chili Peppers. Live, 


Weezer. The Cranberries, and Hootie & 
The Blowfish. 

If you are playing for a mixed group 
(wedding reception, office party, etc.) 
and someone asks for some alternative 
music, the songs listed on this list would 
he appropriate to play. However, this is 
not a list that would cut it with a high 
school or college crowd. These audi¬ 
ences arc the ones who determine what's 
cool and what’s not. By the time a song 
makes it into the mainstream, it s no 
longer alternative to this group. 

Alternative music in the form of "Un¬ 
derground." “New Wave," or "Modern 
Rock" has been around for a long lime. 
Some of it gains popularity from airplay 
on alternative radio stations, or through 
alternative music publications. But 
mostly it’s a wotd of mouth thing spread 
by a subculture open to anything that's 
not mainstream. Asa result, alternative 
often reflects the music scene of a par- 
lieutar city or geographic location. 
Which reminds me of a job three years 
ago when someone came up and asked 
if I had any music from Seattle. 1 knew 
he meant did 1 have any Pearl Jam, Nir¬ 
vana. or Stone Temple Pilots. But 1 just 
laughed and (jokingly) told him. "No, 1 
buy all my music locally." 

■r m » 



THE BEST OF ALTERNATIVE 

Artist 

Song Title 

/. m 

love Shock 

2. Romantics 

IVhatl Like About You 

3. Spin doctors 

two Princes 

4. Sheryl (row 

All 1 IManno Do 

5. Modem English 

Mel! With You 

6. REM 

End Of Jhe World 

7 Sett Cell 

Jointed love 

8. Dove Matthews Bond 

What Would You Soy 

9. Counting (rows 

Mr. fanes 

10. Slues Traveler 

Runaround 

11 Hootie & Jbe BMisk 

Held Aty Hand 

12. Merit femmes 

Blister In Ibe Sun 

13. Hevr Order 

Biiorre Love Iriongle 

14. live 

Lightning Crashes 

15. Offspring 

Come Out And Play 

16. Green Day 

Bosket Case 

17. Dm 

Whip It 

18. tlirmo 

Smells like Jeen Spirit 

19. Ming Heads 

Burning Bow i Ito House 

20. Hootie £ Ibe Blowfish 

Let Her Cry 

21. Gin Blossoms 

found Out About You 

22. Hootie & fhe Blowfish 

Only Wanna Be With You 

23. B-52's 

Rock lobster 

24. REM 

Losing thy Migtor, 

25. 02 

Mysterious Ways 

26. REM 

Stand 

27 tore 

A Little Respect 

28 Collective Soul 

Shine 

29. fine Young Cannibals 

She drives Ale Croiy 

30. Better Ibcn Eero 

Good 

31. Weeiet 

Buddy Holly 

32. Red Hot Chili Peppers 

Give H Away 

33. Midnight Oil 

Seds Are Burning 

34. Gin Blossoms 

Allison Road 

35. Cm 

ftidoy I'm In Love 

36. EMF 

Unbelievable 

37 lesus lanes 

Right Here, Sight How 

38. Pearl Jam 

Jeremy 

39. li/Phoir 

Supernova 

40 Depeche Mode 

Enjoy Jhe Silence 
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PRIME CUT 

No other magazine gives you top-grade 
reporting on the latest in audio, lighting 
and karaoke products for mobile DJs like 
Mobile Beat. No magazine offers you 
hands-on product reviews on all the hottest 
mixers, speakers, CD players, amplifiers, 
karaoke and lighting equipment like 
Mobile Beal. Why settle for editorial filler 
and other useless by-products when you 
can have the whole steak. Bite into 
something tasty and filling for a change. 
Bite into Mobile Beal. 

SUBSCRIBE TODAY! 

( 716 ) 385-9920 


The #1 

PROGRAMMING SOLUTION 

from 

X-MIX 


ZaR adioactive SeriesA 

1 CD every month 
Top 40 main stream, 

R&B Dance, and alternative. 

15 - 20 of todays top hit songs. 




The most cost effective options for 
building your music library! 

To Order or Join our Mailing List, 

Call BOO-711-XMIX(9649) 

Fax 617-661-6785 
Available individually ... 
and in 3, 6 & 12 Month Subscriptions. 

The choice of Professional DJs 


n 
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t t i 


UUith the dick of a suiitch 
choose either 30 mufti- 
colored beams scanning 
around the room or 1 5 
broad fan beams spinning 
to the beat of music! 








A 




\ 


t 


' 


V 


The fantaStar 

M62300-1 Suggested retail $379.00 




Sound Active! 
Remote Control! 


Your Complete 
Source... 

MBT Lighting & Sound! 

• Beacons 

• Cables 

• Effect Lights 

• Fog Machines 

• Lighting Systems 

• Microphones 

• Mirror Balls 

• Mixers 

• Par Cans 

• Pin Spots 

• Rope Lights 

• Strobe Lights 

• Speakers 

Call for the name of 
a dealer near you! 



P.O. Box 30819 
Charleston, SC 29417 

C603) 763-9003 
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lacarena 

Moves into 

Mobile 

Mainstream 

The Latest Dance Craze Every DJ Should Know 


It started at the 1992 Olympic Games, in Barcelona, Spain, 
where it was performed by Los Del Rio. It quickly spread in 
popularity to the United States, where it found its way into 
the 1994 World Cup Games. The fanfare quickly entered clubs, 
cruiseships and other resort areas. Now it's taking its place 
right alongside the Electric Slide as a mobile parts es>ential. 
What is it? Its the latest craze in dances—the Macarena. 

What makes the Macarena so special? First off, it’s differ¬ 
ent, with a driving Latin rhythm that gels inside your head 
and just won't leave. More importantly, the Macarena dance 
is done mostly with hand movements, so no matter how un¬ 
coordinated you may be, or how inebriated your guests are. 
it 's easv to teach and do. 


There’s More to the Macarena 

With a large Latin population, and close ties to the major 
cruiselines. Miami. Fla. was among the first U.S. cities to 
experience Macarena mania. At the LDI show, held in Miami 
Beach last November, it was not unusual to hear the Macarena 
accompanying three or even four different demonstrations si¬ 
multaneously. Roxanna Greene, of Miami's Party Time DJs, 
has been dancing and teaching the Macarena for over a year. 
According lo Greene, there are two versions DJs need to be 
familiar with, the basic, and the hip-hop. Beyond that, she 
says, DJs can add their own variations to the theme. 

There are also several versions of the sons Macarena. The 
most accepted in the Miami area is the version by Los Del 
Rio. The Hay side Boys version of the song, which enjoyed a 
few weeks on Billboard's Top 100, has three “shifts" that may 
throw your audience off, so it's important to know where the 
shifts are (A remixed version without the shifts is now avail¬ 
able from Promo Only). Another popular version, by Los Del 
Mar, is sung in English. 

There are sixteen beats to each verse and chorus of the 
song. The basic version of the dance lias eight moves in six¬ 
teen beats. The hip-hop version is much faster with one 
movement per beat. 

Greene equates the basic version of the dance with getting 
shaken down by a policeman. First move: Hands on top of 
the car. Second move: Hands behind the head. Third move: 
Hands behind your back. And finally, a left, right, left hip 
shake {like you're getting down on the ground). 

While the dance is easy to learn. Greene encourages DJs 
to always rim through the basic version before moving onto 
the more advanced, hip-hop version. So that you can begin 
working the Macarena into your spring and summer shows, 
here are both versions. 





The Basic 
Macarena 

One movement 
every 2 beats 

Song: The Macarena 

Beat / f/ovement 

1. _ Extend right arm, palm down 

2. _ Extend left arm, palm down 

3. _ Right hand behind head 

4. _ Left hand behind head 

5. _ Right hand across in front 
lo left hip 

6. _ Left hand across in front 
to right hip 

78. Swing hips leffright-left 
(as lyric goes Hey. Maca-rena"). 
Make 1/4 turn to the right 
and start over. 


The Hip-Hop 
Macarena 

One movement 
every beat 

Song: The Macarena 


Beat / Movement 

1. _ Extend rght arm. pam down 

2. _ Extend left arm, palm down 

3. _ Turn right hand palm up 

4. _ Turn left hand palm up 

5. _ Right hand across chest to left shoulder 

6. _ Left hand across chest to right shoulder 


7 

i 

8 

9 

10 
11 
12 
13 


_ Right hand behind head 


Right hand across in front to left hip 
Left hand across in front to right hip 
Right hand on right buttock 
Left hand on left buttock 


15... Swing hips left (as lyric goes Hey, Macarena") 
16. _ Clap and make 14 turn to the right 
and start over. 
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Lights, Camera, Love, 
and... Action! 

There's nothing like a good movie to take your mind off 
the winter weather. And part of what makes a great movie 
is a great soundtrack. A well-made soundtrack can go be¬ 
yond just setting the time and lone of a movie, it can be an 
outstanding music collection on its own. Imagine taking 
many of the biggest hits, either included on or bom from 
soundtracks, and putting them on a two-CD set. Imagine it 
includes songs from many of the best movies of the last 
ten years. Imagine no more. 

“The No. 1 Movies Album,” with 38 tracks from vari¬ 
ous soundtracks. Disc 1 includes music from love scenes. 
Disc 2 includes fast-paced music from action scenes. Here 
are some of the attractions: Love Is All Around - Wet Wet 
Wet, Kiss From A Rose - Seal, It Must Have Been Love - 
Roxette. We Don't Need Another Hero - Tina Turner. Up 
Where VVS? Belong - Joe Cocker & Jennifer Warnes. For 
Your Eyes Only - Sheen a Easton, Try A Little Tenderness - 
The Commitments, The Crying Game - boy George, How 
Deep Is Your Love - Bee Gees, Flashdanve - Irene Cara, 
Unchained Melody - Righteous Brothers, A View To A Kill 

- Duran Duran, You Could Be Mine- Guns N Roses, 
Blaze Of Glory - Jon Bon Jovi, Don't You (Forget 
About Me) - Simple Minds, Doubleback 
72. Top. Nothing's Gonna Stop Us Now 

- Starship, Eye Of The Tiger - Sur¬ 
vivor, Holding Out For A Hero 

- Bonnie Tyler, Pinball Wizard 

- Elton John. Call Me - B Ion die. 

The Heat Is On - Glenn Frey, 

Brown Eyed Girl - Van Morrison. ■ 
and many more. 

Essential Dance Cuts 
“Dance Zone ‘95” 

A British import loaded with proven-hit 
tracks. If you already have some of these 
tracks, you may want to duplicate for mix- w 
ing. These songs are the besi of ’95. Among ■» 
the 42 killer cuts arc nine new releases des¬ 
tined for ihe top of the charts. Check these out: 

Shine Like A Star - Berri. Runaway - Evoke. 



Mfirir Um 


iuoil iicuj 





* 



Happiness - Pizzaman, In The House - Clock, Tempo l i- 
esta (Party Time) - Illy Bitty Boozy Woozy, Wrap Me l 'p 
- Alex Party, Son Of A Gun - JX, I Luv U Baby - The 
Original, I Need Your Loving - Baby D, U Sure Do - Strike, 
Push The Feeling On - Nighterawlers, Don 7 Give Me Your 
Life - Alex Party, Set You Free - N Trance, Your Loving 
Arms - Billie Ray Marlin, Right In The Night - Jam & 
Spoon, Think Of You - Whigfield, Keep Warm - Jinny, 
Run A>v«v - Real McCoy, Bah\ Baby Corona. La To Hex 
Hey - The Outhere Brothers, I've Got A Little Something 
ForYou MN8, Let It Rain-East 17, Calf It hne Deuce, 
Turn on. Tune in, Cop Out - Freak Power, Dreamer - Livin’ 
Joy, This Is How We Do It - Montcll Jordan, Here Comes 
The Hotstepper - Ini Kamoze, The Bomb Buckethcads, 
Cotton Eye Joe - Rednex. Short Short Man - Gillette, 
Scatman's World - Scatman John, and more. An outstand¬ 
ing collection! 

“The Best Dance Album 
In The World...‘95!” 

' A 40 track, two-CD set with mostly top 
10 chart hits and four new releases. It 
|*W includes many of the hits on “Dance 

1*1* ^ one ” P* us Boombastic - Shaggy, 
Open Your Heart - M People, Love 


Enuff - Soul II Soul, Flavour Of 
^ The Old School - Beverly 
, Knight. Baby Come Back Palo 
i»**»' Ban ton. Whoomp! There It Is • 
Clock, Don 7 You Want Me - 


_ Human League, Reach Up 

'■ ' - / ‘ 1 T t'i (Papa s Got A Brand New 
' > 1 * t f Pig Bag) - Perfecto 

Allslarz, Fee Ft Fo Finn - 
Candy Girls, Sweet Harmony - 
Liquid, Not Over Yet - Grace, Axel F - 
Clock, Shoot Me With Your Love - D:Ream, 
Freedom - Michelle Gayle, Mary Jane (AH Night 
Long) - Mary J. Blige, and My Prerogative - Bobby 
Brown. Two of the new releases arc: L Luna (To The Beat 
Of The Drum) - The Ethics, and I'm Ready - Size 9. 
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AN OPEN LEnER TO DISC JOCKEYS 


Dear DJs, 

() ver I lie past four years*'A Song For Mv Son" 
(ihc lirst song for grooms & thei r moms) lias 
I )een seen on Trie Today Snow; CNN,The Home 
Show, and featured in Hundreds of newspapers 
tind magazines in IneU.S. and (atunla. Thanks 
to Lnousandso I I )Jsand the help of Mobile Beat 
Magazine, “A Song For My Soil" has truly 
become a new wedding tradition. 

We at New traditions would like to take tkis 
opportunity to thank you for you r support ai id 
to remind you that we also carry a full CD of 
more New Iradilional wedding music that DJs 
and tlieirclients have been asking for. 

Please Cal I us for a free brochure, and remem¬ 
ber: I he res only one Ne w traditions - 
accept no substitutes ! 

Sincerely, 

New Traditions 

1-800-447-6647 


‘•The Best 80's Album In The World... Ever!” 

This is the latest release in this popular British series. It 
includes quite a few gems of rock. R&B, and dance. Here's 
a partial list of tracks: Sledgehammer - Peter Gabriel, Don 7 
You (Forget About Me) - Simple Minds. Dead Ringer For 
Love - Meal Loaf, Gimme All Your Lovin' - ZZ Top. A Good 
Heart - Feargal Sharkey, Every Breath You lake - Police, 
Faith - George Michael, Girls Just Wanna Have Fun - Cyndi 
Pauper, She Drives Me Crazy - Fine Young Cannibals. Re¬ 
lax - Frankie Goes ITo Hollywood, Take On Me - A-Ha, 
Freedom - Wham!, Ride On Time - Black Box, Ain’t A lo- 
hody (Remix) - Rufus & Chaka Khan, Back To Life 
(However Do You Want Me) - Soul II Soul, The Look Of 
Give - ABC, You Got It - Roy Orbison, Alone - Heart. China 
In Your Hand - T' Pau, Enola Gay - O.M .D. A pleasing mix 
of hits and styles among the 40 tracks. 

100% CD 

Replacing 12-inch versions of those old and worn out clas¬ 
sics can be next to impossible. Even recent releases often 
dry up on CD maxi or 12-inch vinyl very quickly. Oglio 
Records has released “Hit That Perfect Beat Vols. I & 2” 
w h ich features 12-inch versions and remixes of some hard- 
to-get new wave titles. Each CD includes nine tracks (mostly 
extended versions). Volume I features: Situation (extended 
version) - Yaz, Who Needs Love (Like That) - Erasure. Blue 
Monday (Razomaid Remix) - New Order. Living On Video 
(Vocal remix) - Trans-X, Sex (I’m A...) (12-inch remix) - 
Berlin, Major Tom (Coming Home) (club version) - Peter 


-- - —-—- 

5 PROGRAMMING S010TI0NS! 

The most Cost-Effective Options for building your Music Library- 

Remixed X-Clusively by X-MiX 

F or Professional Club, Mobile and Radio DJs 

IMniB 

Urban BTmnPETSTrrM Club Classics 


Dance 

Series 

Remixes of, 

Top 40, House, Euro, 
Dancefloor Classics. 
At least one continuous 
multi-song mix 
on every issue. 
Vinyl & CD. 



Remixes of. 

Hip Hop, Rap, 
Reggae, R&B. 

At least one continuous 
multi-song mix 
on every issue. 

Vinyl & CD 


Top 40 main stream, rhythm 
cross-over, R&B and 



15 - 20 of todays 
top Hit songs, including 
X-Clusive edits. 

CD only. 




The Best of 

Series 

Limited Edition with the 
Best of the X-MiX Series 
Vinyl & CD. 


DJ friendly mixes, Xtended intros and outros, BPM's and times on jackets and 
X-clusive acapella remixes not available anywhere else have made us 
#1 on the Billboard Dance Charts,..Get them on all X-MIX issues! 

The industry’s leading Remixers are mixing X*Clusively for X-MIX. i 

All new pressing and mastering for premium sound quality. 

To Order, Join our Mailing List, or receive a FREE Catalog with all back issues. 

Call 800-711-XMIX(9649) 

24 Hour Service 

Fax: 617-661-6785 e-mail: XMIXREMIX@aol.com 
Subscriptions available - save over 60% off regular prices. 

Get the Major Label’s Hit Songs first ... from X-MIX! 



<L. O/^ 
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Schilling. Volume 2 features: The Safety Dance (extended 
club mix) - Men Without 1 lats. West End Girls (original Bob¬ 
cat version) - Pel Shop Bovs, World Domination (extended 
version) - The Belle Stars, You Spin Me Round (Like A 
Record) (performance mix) - Dead Or Alive 
Thing Leads To Another (special remix, version 
- The Fixx, and Hit That Perfect Heat (12- 
inch remix) - Bronski Beat. 

DJ Survival Kit 

As distasteful as it may be 
to play the same songs at ev¬ 
ery wedding, some are 
unavoidable. One recently-re¬ 
leased compilation captures 
many of the necessary standards, 
the “Ultimate Party Surviv* 

w 

Kit.” The quality of recordings; 
clean, and most tracks are by 
original artist. So i; your own copies 
of these songs are so worn out that 
when you play side A of your vinyl you 
hear side B, or if the aluminum in your 
CD has decomposed, this is a great re- |oj ^1 

placement. If you don't already have these ▼JTOwSffil \W 
original versions— you should. Here's the side 


Party On 



Polka - Frankie Yankovic. The Monster 
Mash Bobbv Boris Pickett. The Bunny 

9 * 

Hop - Ray Anthony, Limbo Rock - 
Champs. The Stroll - The Diamonds, 
The Tarantella - Frankie Yankovic, 
va Nagila - Frankie Yankox ic, Al- 
v Cal - Bent Fabric, The Hokey 
3 okey - Ray Anthony, Hands l 'p! 
- Qttawan. 


If you think a party isn't a 
party unless there's some 
good rock music then you’ll 
appreciate “Driving 
Rock.” Released late last 
year this two-CD set 
contains 38 classic 
rock tracks that can 
take your party from 
cruise to overdrive. Here’s 
some of the landmarks: Here I Go 
Again - Whitesnake, Legs - ZZTop, Ra¬ 
dio Go Ga - Queen, Long Train Runnin - 
Doobie Brothers, Two Princes Spin Doctors, In 
- Stillskin, Can 7 Get Enough Bad Company, Black 


full track listing: The Chicken Dance - Bob 
Karnes, The Twist - Chubby Checker, Beer liar* 


Velvet - Allan ah Myles, Well All Right - Santana, Dead Ringer 
r e l Eor Love - Meat Loaf, To Be With You - Mr. Big, Ahraca- 



jj j you iijijji) 'j'jjjs iij'j'i;, 

YUIJ iliiZl) A 

ml/ va. 

to Promo Only series makes you part of the elite group of music 
that get the music before everyooe else, and then make the hits, 
station across the U.S. gets Promo Only each month.. .shouldn't you? 


Beil New 



Music On 


One CD 


THE NEW RELEASES OP CHR 
HITS FOR THE TOP 40 DJ. 

* BALLADS 

* ALTERNATIVE > HIP HOP 

* DANCE * ROCK 

* EXCLUSIVE RADIO EDITS 


MODERN UO€K 


Sf 


THE REST ALTERNATIVE CUTS 
FROM THE MODERN ROCK 
CHARTS. 


* ALTERNATIVE * ROCK • GRUNGE 
• "CLEAN" RAPID EDITS 
■ "NEW” ALTERNATIVE 



Each 


Mty ~ . 

tHfilUMHIIIKa 





PROMO 



THE BEST 11" MIXES OF THE 
HOTTEST NEW CLUB SONGS. 

* HOUSE - TECHNO 

* RAVE - UNDERGROUND 

* UNRELEASED DANCE MIXES 


OH 


rut vim si nn 


:s| 


THE TOP RELEASES OF THE 
NATIONAL COUNTRY 
CHARTS 

• RADIO EDITS 

- DANCE NIXES • BALLADS 

* HOT NEW COUNTRY 


RADIO VERSIONS OF 
CUTS FROM NATIONAL 
R&BfRAP CHARTS. 

* R&B 

• SLOW JANS 
* REGGAE 
- RAP 

* "CLEAN" RADIO EDITS 


SUBSCRIPTIONS AVAILABLE 
FOR QUALIFIED 
PROFESSIONAL DJ S ONLY! 


’ CU s • 231 Live Oak Blvd. • Casselberry, FL 32707 • Tel (407) 331-31 I • Fax (407) 331 
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dobra - Steve Miller Band. Stop Draggin’ My Heart Around 

- Stevie Nicks, Because The Night - Pattie Smith, More Than 
A heeling - Boston, Hold The Tine - Toto, Love Is The Drug 

- Roxy Music, Broken Wings - Mr. Mister, Tone After Time - 
( yndi Lauper. Black Betty - Ram Jam, and more. Covering 
songs from the 70s through the '90s, this is a great collec¬ 
tion with many party rock favorites. 


"Ultimate Rock Albums Vols. 1 & T 

These two volumes are notable, late '95 releases from Brit¬ 
ain. Each is a two-CD set containing 30 tracks. Feature tracks 
on Volume 1 are: Pride (In The Name Of Love) - U2, Since 
You Ye Been Cone - Rainbow, Don i Believe A Word - Thin 
Liz/.y, All Bight Now - Free. Everything About You - Ugly 
Kid Joe, Addicted To Love - Robert Palmer, Hold The Line - 
Toto, Eye ()j The Tiger - Survivor, My Best Friend's Girl - 
Cars, Cold As Ice - Foreigner. Remedy - Black Crowes, The 
Heat Is On - Glenn Frey, Youth Gone Wild - Skid Row. Poi¬ 
son - Alice Cooper. More Than A Feeling - Boston. Radar 
Love - Golden Earring, (Don i Fear) The Reaper - Blue Oys¬ 
ter Cull, Power Of l ove - Huey Lewis & The News, and 
more. A very good collection. 

Volume 2 features tracks such as: Suicide Blonde - INXS. 
Walking By Myself - Gary Moore, She Sells Sanctuary - The 
< ult. Won i Get Fooled Again - The Who, Big Log - Robert 
Plant, The Boys Are Back In Town - Thin Lizzy, Of Wind 
Change - Scorpions, Can’t Get Enough Of Your Love - Bad 


Company. Crazy - Seal. Higher Love - Steve Win wood, 
Proud Mary - Creedence Clearwater Revival, Black Magic 
Woman - Santana, Hocus Fonts - Focus. Saturday Night's 
All Right For Fighting - Elton John, Show Me The Wav - 
Peter Frampton, Jessica - Allman Brothers, You Ain't Seen 
Nothing Yet - Bachman Turner Overdrive, Rocky Moun¬ 
tain Way - Joe Walsh, Down Under - Men At Work, Free 

wr 

Bird - Lynyrd Skynyrd, and more. 

"The Best Party,.. Ever!” 

If 1 were going to list the all-time classic songs every DJ 
should have (many of which have appearee on Mobile 
Beats Top 200 list), it would include songs on this CD, a 
two-CD import with 44 tracks. It's a self-contained party! 
Here’s a taste: Saturday Night - Whigfield. Hey Now (Girls 
Just Wanna Have Fun) - Cyndi Lauper, December "63 (Oh 
What A Night) - Four Seasons, I’m Too Sexy - Right Said 
Fred, The Tune Warp - Damian. Twist & Shout - Chaka 
Demus, Come On Eileen - Dexy’s Midnight Runners, It's 
My Life - Dr, Alban, I Will Survive - Gloria Gaynor, The 
Abba Medley - Stars On 45, Rhythm Of The Night - Co¬ 
rona, Lli Bam ha - Los Lobos, All That She Won/.? - Ace Of 
Base. Baby Love - The Supremes, Let’s Dance - Chris 
Montez, What Is Love - Haddaway. It's hi His Kiss (The 
Shoop Shoop Song) - Cher, Love Shack - B-52's, Give It 
Up - The Goodmen, The Beatles Medley - Stars On 45, and 
many more. 



Dance Music Authority Magazine * the premiere US dance magazine - and Interhit Records 
present the best of the Eurodance sound - past, present and future. 


THE 


continuous top 
dance hits by 
the hottest 
artists!!! 



HITS BY THE 
HOTTEST 


eurodance 


SNAP 

CAPTAIN HOLLYWOOD 
OUTTA CONTROL 
DR. ALBAN 
ALEXIA PHILLIPS 
ICC AC 
DEFINITION OF JOY 
ABIGAIL 
CARTOUCHE 

...and many more!!! 


$16." CD 


$11." Cassette 


(+ $2.oo shipping] 

CALL TO ORDER YOURS TODAY • 1-800-880-8888 

VISA/MasterCard/Check/Money Order accepted 


available on 


ALSO AVAILABLE AT MOST MUSIC OUTLETS 



For o free sample copy of DMA Magazine: 

Write : DMA. 7943 Paxton Ave Tinley Park, IL 60477 
FAX : 708-429-7830 E-mail : dmadance@aol.com 


distributed nationally by 


distributing cc 


Interhit Records • 1955 Tamarind Ave. • Suite 6 • Los Angeles, CA 90068 • tel 213-463-4898 • fax 213-463-4897 • interhit@aol.com 



















Hot Fun 

During the '80s, the Los Angeles based Solar Label was heal¬ 
ing up the dance scene nationwide with club hit after club hit. 
Now available on CD is “The Best Of Solar.” Many of these 
tracks are still favorites of dub and mobile jocks alike. Here 
are some of the ! 6 tracks: And The Heat Goes On - The Whis¬ 
pers, Midas Touch - Midnight Starr, Fantastic Voyage - 
Lakeside, Dance With You - Carrie Lucas, ! Wanna lit Rich - 
Calloway, Take That To The Rank - Shalamar, It's A Love 
Thing - flic Whispers. Headlines - Midnight Starr, / Don't 
Witnt To Re A Freak - Dynasty, Come Rack Lover Come Rack 

m m w 

- The Svlvers. Romeo Where's Juliet - Collage, / Can Make 
You Feel Good - Shalamar, Gotta Keep Dan tin - Carrie Lucas, 
and more. 

On Track With “Soul Train 25th Anni¬ 


versary Hall Of Fame 


) j 


A three- 1 D set packed with great titles. Get on hoard with 
this set and here’s some of the stops you’ll want to make: 
Respect Yourself - Staple Singers, (Your Love Keeps Lifting 
Me) Higher t£ Higher - Jackie Wilson, It's Your Thing - The 
Isley Brothers, Rapa Was A Rollin' Stone - The Temptations. 
In The Rain - The Dramatics, Lady Marmalade - LaBelle, 
Superstition - Stevie Wonder, Funky Stuff- Kool The Gang, 
Let's Get It On - Marvin Gaye, Dancing Machine - Jackson 
5, Cut The Cake - Ohio Players, Fame - David Bowie. / Love 


[.vie - The O'Jays. Ain't No Stoppin l's .You Mel ndden 
& Whitehead. Just Once - James Ingram. Truly - 1 ionel 
Ritchie, Rockit - Herbie Hancock, Jump Pointer Sisters, 
Caribbean Queen - Billy Ocean, How Will I Know Whitney 
1 loitston, Don t Be t'ruel - Bobby Brow n. Rhxihm Nation 
Janet Jackson, I Hi inna Sex You Up - Color Me Badd, 
U.NJ.T.Y. - Queen Lalifah, Hip Hop Hooray - Naughty By 
Nature. Fll Make Love To You - Boy/ II Men, Whoomp! 
There It Is - l ag Team. Last Dance - Donna Summer, and 
more. 58 tracks in all. 

1 fere’s a quick tour of other hot recent releases you don’t 
want to miss. “Hit Mix “MTV Party To Go Vols. 7 
& 8,” “Prelude’s Greatest Hits Vols. 5 & 6,” “Salsa Mi\ 
#2,"’ “Merengue Mix #2," “Merenguisimo #2." 

While love is in the air here's a few outstanding compi¬ 
lations ideal for Valentine's Dav. “The Best Of That 

m 

Loving feeling,” “Motown Love.” “Sax Moods,” “100% 
Pure Love,” “Greatest Love Ever,” “The Love Album,” 
“Old School Love Songs - 3 Volumes," "Slow Groove 
Love Jams of the 70’s.” 


For more information or availability on any titles men - 
tioned in this column, or to request our free catalog of new 
releases contact AVC Sebastian Music Distributors spe 
cializing in various artist CDs for DJs at (201) 7J1-5290. 





OR ASK YOUR VENDER 


licensed exclusively for Hot Hits 
by MCA Records Inc., SpecUl Markets & Products 

and SONY Musk Entertainment Inc., Special Product! for CD Jukeboxes, Mobile, Club, jnd Radio Dir only. 


Hot HttJ offers 

14 of the most current hits in 
six formats: Country, R&8, Pop, Rock 
Adult Contemporary and Pop Dance, 
Plus, specialty discs that Include 
Summer Htts, Jukin, Mexican, 
Dancin' Country, Christmas 
and others. 
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New Releases 



Walk That Walk 

Fnirvprmore limircls (FNTI-5009) 


Infectious rhythms, punchy horns, soulful vocals and harmonies 
that can tear your heart out are all part of the South Carolina 
beach sound. Music that's so good, so lasting, that twice a year 
fans from coast to coast assemble in North Myrtle Beach to pay 
homage to the music and the culture. The roots of beach are 
R&B, and Walk that Walk is an exceptional collection of hot R&B 
that’s danceable, singable and just plain fun. Highlights include 
“Your Place Or Mine" by John Ellison, “Little Bitty Pretty One" 
from Steve Smith and the Nakeds, “Free As The wind” from 
Johnny Maestro and the Brooklyn Bridge, “I Found Out Too 
Late" by the Sapphires and “Please Don’t Say Goodbye To Me” 
from Solomon Burke. So whether you play a beach dub, or just 
like the sounds of summers past, this one shimmers like the sun 
on the surf! For ordering information, call (716) 334-8326. 



Timeless Traditions 

Chris Tiivlor/ QCS Entertainment 


Not long ago, the choices for special wedding music were limited 
to “Daddy’s Little Girl" and “Sunrise, Sunset.” But now, with 
specialty CDs such as New Wedding Traditions (featuring “A Song 
For My Son”) by Mikki Viereck and Tods of the Trade (featuring 
“You’re The Only Little Girl') by Steve and Annie Chapman, DJs 
now have newer, more contemporary music to offer bridal couples. 
This new disc by Chris Taylor entitled Ttmeiess Traditions, further 
enhances the choices. The thirteen song CD includes seven 
sentimental ballads appropriate for the Father/Daughter dance 
and Mother/Son dance as well as first and last dance songs, a 
special song for the bridal party and an anniversary dance song. 
Instrumental versions are provided for singers who wish to 
perform the songs live. For information or to order, contact QCS 
Entertainment, (603) 668-4306. 


■ ■ B 


WITH TK HEADPHONES 


ttah, you...youre a IXJ rght? So you need to play cool music, 
Then voure donna love this. 


Finally a mo: 


ucii^f Modem Tracks® CDs. 
service that offers all the hits and late-breaking tracks 


that people are asking for. All on digitally mastered CDs 

The Alternative Choice features the test of the current 
Alternative^ Modem RockTndustnal available! And new this month.. 
The Dance Floor Senes ...the perfect CD for the true club 8- mobile jock! 

Subscribe today and well send vou a new CD everv month With hot new 


n 


s 


u 


tracks and artists! Dont wait! 


( 708 ) 531 


for more information. 


CHIC* OUT OUft HfP hi vy ton 


hlip hone lavisofl.com ilncks index Mm 


tmf WO* ID WIDE Wt6 W 


vIoDee-i\ tb /1 

Your Retord Pool on CD . 
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HP pUiyer& controller 

You don’t have to be well-off to own this top of the line dual well CD Player & (lontroller. 
Rich in features and sound it's got everything you need to rock the house down. 



\UL 




The CM>50, GEM SOUND’S DYNAMIC DIO - a double tray (M> Player with independent \ and B chan¬ 
nel outputs, featuring “tag team’ continuous play CD trays and awesome higli-rcch simplicity. It's Cl) 
Controller lets you cue, mark, fade, search, memory play, program and more. And with tempo controls, beat 
align buttons and variable speed faders you’ll always have a smooth segue. 



HE POWER OF LIGHT AND SOUND. 



0003 E NECK. Ml CS 
ROAD CASES 
LAMPS 

LIGHTING SYSTEMS 
AND MORE. 
CALL FOR 
OUR FREE 
CATALOG. 

WE’RE TH E 
HOTTEST 
NAME IN 
THE CLUB 
ANP DJ 
BUSINESS. 


CALL 718-292-5972 FOR MORE INFO OR A DEALER NEAR YOU 


600 EA5T 1 56 TH STREET 
BRONX. NEW YORK 10455 
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The 1JJ Magazine 

If you were 
stranded on a 
desert island 
and had to play 
a party, what 
200 songs would 
you want to have 

to 

on hand? 

Chances are, 
most of the songs 
you would select 

w 

are on (his year’s 
Mobile Iteat lop 
200. These are the 
songs, new and old, 
that our readers 
sav they played the 
most during the last 
twelve months. 

Not The Same 
i 0le List 

Along with all the perennial favorites, this 
year’s list gives a good indication that DJs are 
responding to audience requests for current 
and recurrent music. New rock artists such 
as The Dave Matthews Band, Blues Traveler 
and Hootie and the Blowfish (whose ( racked 
Rear View is now the fourth largest selling de¬ 
hut album of all time) fared extremely well. 
Country is well represented bv hot stars in- 

*. ML *- 

eluding Shania Twain and Tim McGraw. 
While seventies music declined overall, Disco 
is hack big time, as is music from the eight¬ 
ies. Alternative artists are continuing to make 
the pop crossover. New Rap artists are keep¬ 
ing that category fresh. Among the most 
welcome surprises was, after four straight 
years in the number one spot. Bob Seger’s 
“Old Time Rock N’ Roll” was among many 
former favorites to significantly slip in votes, 
falling to the number two position. So w ith- 
out further adieu, we present. .^ = 





0 Y.M.CA 


VILLAGE PEOPLE 


© 

OLD TIME ROCK & ROLL 

BOB SEGER 

® 

© 

ELECTRIC BOOGIE / SLIDE 

MARCIA GRIFFITHS 

® 

0 

LOVE SHACK 

B-52'S 

@ 

© 

MONY MONY 

BILLY IDOL 

® 



TOMMY JAMES & SHONDELLS 

© 

BROWN EYED GIRL 

VAN MORRISON 

® 

0 

TWIST AND SHOUT 

BEATLES 


© 

THE TWIST 

CHUBBY CHECKER 


© 

ALL!WANNA DO 

SHERYL CROW 


0© 

UNCHAINED MELODY 

RIGHTEOUS BROTHERS 



Song Style J 

®® 

Big Band 


Dance 


Rock 


Alternative 


Ballad 

© 

Country 
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11 CELEBRATION 

KOOL AND THE GANG 

• 

12. YOU SHOOK ME ALL NIGHT 

AC/DC 

® 

13. GONNA MAKE YOU SWEAT 

C 4 C MUSIC FACTORY 

® 

14, STROKIN' 

CLARENCE CARTER 

® 

15. WHAT IUKE ABOUT YOU 

ROMANTICS 

® 

16. HOT HOT HOT 

BUSTER POINDEXTER / 

ARROWS 

© 

17.1 SWEAR 

J, M. MONTGOMERY/ 

ALL4-ONE 

i® 

18. DECEMBER '63 (OH WHAT A NIGHT} 

FRANKIE VALLI / 

FOUR SEASONS 

® 

19. SHOUT 

LLOYD WILLIAMS/ISLEYS/ 
DYNATONES 



20, WHOOMP! THERE IT IS TAG TEAM © 



21. CANT HELP FALLING IN LOVE 

ELVIS PRESLEY 

® 

22. IN THE MOOD 

GLENN MILLER 

®® 

23. WIND BENEATH MY WINGS 

BETTE MIDLER 

© 

24.1 SAW HER STANDING THERE 

BEATLES 

® 

25. PARADISE BY DASHBOARD UGHT 

MEATLOAF 

® 

26. WONDERFUL TONIGHT 

ERIC CLAPTON 

® 

27. LET’S TWIST AGAIN 

CHUBBY CHECKER 

® 

28. FRIENDS IN LOW PLACES 

GARTH BROOKS 

© 

29. NEW YORK, NEW YORK 

FRANK SINATRA 

®® 

30. PUSH IT 

SALT ‘N PEPA 


31. I'LL BE THERE FOR YOU (FRIENDS’THEME) 

REMBRANTS 


32. HERE COMES THE HOTSTEPPER 

INI KAMOZE 

® 

33. WOOLY BULLY 

SAM The SHAM & 

The PHAROAHS 


34, WHAT A WONDERFUL WORLD 

LOUIS ARMSTRONG 

© 

35. THIS IS HOW WE DO IT 

MONTELL JORDAN 

(D 

36. VOGUE 

MADONNA 

© 

37. BOOT SCOOTIN’ BOOGIE 

BROOKS AND DUNN 

© 

38. I’LL MAKE LOVE TO YOU 

BOYZII MEN 


39. COTTON EYED JOE 

REDNEX 

© 

40. BABY LIKES TO ROCK IT 

TRACTORS 

© 




Bob Segers “Old Time Roc* 5 Rof 
#1 to #2, replaced by an- 
M.C.A', by the Village 
was on the charts lor 
weeks beginning in 
of 1978. It s highest chart 
is number two Now 15 
it's number one on the 
Beal Top 200.‘Old Time Rock 
II remains the top DJ’s choice 
lucking off any event. 


41. TAKING CARE OF BUSINESS 

BTO 

® 

42. CRAZY 

PATSY CLINE 

i 

43. RESPECT 

ARETHA FRANKLIN 

® 

44.SHOOP 

SALT *N PERA 

® 

45. WILD THING 

TONE LOG 

® 

46.1 WILL ALWAYS LOVE YOU 

WHITNEY HOUSTON 

© 

47, KEEPER OF THE STARS 

TRACY BYRD 

® 

48. ONLY WANT TO BE WITH YOU 

HOOT1E 4THE BLOWFISH 


49. RUN AROUND 

BLUES TRAVELER 


50. CAN YOU FEEL THE LOVE TONIGHT 

ELTON JOHN 

® 

51. GREAT BALLS OF FIRE 

JERRY LEE LEWIS 


52. ROCK AROUND THE CLOCK 

BILL HALEY 

AND THE COMETS 

® 

53. LADY IN RED 

CHRIS DeBURGH 

© 

54. UNFORGETTABLE 

NAT KING COLE/ 

NATALIE COLE 


55 SOME KIND OF WONDERFUL 

GRAND FUNK 

© 

56. GET DOWN TONIGHT 

KC& THE SUNSHINE BAND 

® 

57. YOU DROPPED A BOMB ON ME 

THE GAP BAND 

® 

58. SUMMER WIND 

FRANK SINATRA 

© 

59. CONGA 

MIAMI SOUND MACHINE 

® 

60. SWING THE MOOD 

JIVE BUNNY 

© 

61. WANDERER 

DION & THE BELMONTS 

© 

62. MUSTANG SALLY 

W. PICKETT 

® 

63. TEQUILA 

CHAMPS 

© 

64. CHATTAHOOCHEE 

ALAN JACKSON 

© 



Chubby Checker's The Twist' re¬ 
mains as popular with the party 
crowd as ever. The original, released 
in I960, came in at #8. let’s Twist 
again, released the following sum¬ 
mer, charted at #27. 
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65 OH, PRETTY WOMAN 

ROY ORE ISON 

f H1 w 

66. WATERRIL^I 

TIC 


67 WILD, WILD, WEST 

ESCAPE CLUB 

(& 

68. WATERMELON CRAWL 

TRACY BYRD 

© 

L 

69 LE FREAK 

chic l K 

® n 

70. SUPERFREAK £_ 

RfCK JAMES 

If 

71. START ME UP 

THE ROLLING STONES 

® 

72 EVERYTHING T 00,1 DO FOR YOU 

BRYAN ADAMS 

D 

73 MY GIRL 

THE TEMPTATIONS 

® 

74. MACARENA 

LOS DEL MAR/LOS DEL RIO 

® 

75 BEAUTIFUL IN MY EYES 

JOSHUA KADISON 

® 

76. BAD, BAD LEROY BROWN 

JIM CROCE 

® 

77. POWER OF LOVE 

CELINE DON 

® 

78 TOOTSIE ROLL 

THE 69 BOYZ 

® 

79, ACHY BREAKY HEART 

BILLY RAY CYRUS 

© 

80. TIME WARP 

ROCKY HORROR PICTURE 

® 

81. GET READY FOR THIS 

2 UNLIMITED 

® 

82 CANT TOUCH THIS 

MC HAMMER 

® 

83, TWO PRINCES 

SPIN DOCTORS 

® 

84. PUMP UP THE JAM 

TECHNOTRONIC 

® 

85, LOCOMOTION 

KYLIE MINOGUE 

® 

86. HAVING A PARTY 

ROD STEWART 

® 

87. WILD NIGHT 

JOHN MELLENCAMP 

® 

88. KISS FROM A ROSE 

SEAL 

® 

89.1 CAN LOVE YOU UKE THAT 

ALL-4-ONB 







Billy Idol's 1997 remake of 
‘Mony, Mony," originally re- 
leases by Tommy James and 
Shondells in 1968. remains the 
most played version of the two. 


J M. MONTGOMERY 


<D 


90. WATER RUNS DRY 


BOY2II MEN 


® 


91. DISCO INFERNO 


THE TRAMMPS 


® 


92. DEVIL IN THE BLUE DRESS 


MITCH RYDER 


® 


93. LA BAMBA 


LOS LOBOS 




94. MARGARITAVfLLE 


JIMMY BUFFET 


® 


Whitney Houston, whose 1 Will Al¬ 
ways Love You' remained strong at 
#46, concedes the title of Ballad 
Queen to former Miss America 
Vanesa Will ams, with two songs in 
the Top 200: “Save the Best for Lasf 
at # 99, and ‘Color of the Wintf from 
the Disney movie “Pocahontas," at 
#124, 


95. WE ARE FAMILY 

SISTER SLEDGE 


96. HAVE 1 TOLD YOU LATELY 

STEWART/MORRISON 

® 

97. JAILHOUSE ROCK 

ELVIS PRESLEY 

® 

98 BUST A MOVE 

YOUNG MC 

® 

99. SAVE THE BEST FOR LAST 

VANESSA WILLIAMS 

® 

100. SOLD 

J. M. MONTGOMERY 

© 

101. CIRCLE OF LIFE 

ELTON JOHN 

® 

102. BE MY BABY TONIGHT 

J.M. MONTGOMERY 

© 

103. WHATTA MAN 

SALT 'N PEPA 

© 

104.1 MELT WITH YOU 

MODERN ENGLISH 

® 

105. GREASE MEGAMIX 

OLIVIA NEWTON JOHN/ 
JOHN TRAVOLTA 

® 

106. THROUGH THE YEARS 

KENNY ROGERS 

® 

107, ROCK THIS TOWN 

STRAY CATS 

® 

108. MOVE THIS 

TECHNOTRONIC 

© 

109, BABY GOT BACK 

SIR MIX-A-LOT 

© 

110. ANOTHER NIGHT 

REAL MCCOY 

© 

111.ALWAYS 

ATLANTIC STAR 

® 

112.1 LIKE IT,(LOVEIT 

TIM MCGRAW 

© 

113. PLAY THAT FUNKY MUSIC 

WILD CHERRY 

© 

114. BOOMBASHC 

SHAGGY 


115. TAINTED LOVE 

SOFT CELL 


116. ADDICTED TO LOVE 

ROBERT PALMER 

® 

117. DOLLAR WINE DANCE 

BYRON LEE 

® 

118. ROCK N’ ROLL PART 2 

GARY GLITTER 

® 

119. WHAT WOULD YOU SAY 

DAVE MATHEWS BAND 

® 

120. ALWAYS AND FOREVER 

LUTHER VANDRQSS 

® 

121. ANY MAN OF MINE 

SHANIA TWAIN 

® 

122. MR. VAIN 

CULTURE BEAT 

© 

123. SHOW ME LOVE 

ROBIN S. 

© 

124. COLOR OF THE WIND 

VANESSA WILLIAMS 

® 

125. CANTALOOP 

US3 

© 

126.100% PURE LOVE 

CRYSTAL WATERS 

© 

127. HAVE YOU EVER REALLY 


LOVED A WOMAN BRYAN ADAMS ® 



38 Mobile Beat February/March 1996 





























































































































































128 FANTASY 

MARIAH CAREY 

•“STS 

(D) ^ 

129 KEEP YOUR HANDS TO YOURSELF 

GEORGIA SATELLITES 

& 

130.1999 

PRINCE 

td) 

131 BRICK HOUSE 

COMMODORES 


132. LAST DANCE 

DONNA SUMMER 


133. FRIDAY I'M IN LOVE 

‘THE CURE Ipr 

® 1 

134 ATTHE HOP 

DANNY & THE JUNIORS 

® 

135 SHAKE YOUR BOOTY 

KC& THE SUNSHINE BAND 

@ 

136 GANGSTA’S PARADISE 

COOLIO featuring LV. 

© 

137 CROCODILE ROCK 

ELTON JOHN 

" ® H 

138 LOUIE, LOUIE 

THE KINGSMEN 

® 

139. MOONLIGHT SERENADE 

GLENN MILLER 

®® 

140, SEA OF LOVE 

HON EYDRIPPERS 

® 

1411 WILL SURVIVE 

GLORIA GAYNOR 

® 

142. STAYIN ALIVE 

BEE GEES 

® 

143. ALWAYS AND FOREVER 

HEATWAVE 

® 

144. HURT SO GOOD 

JOHN COUGAR 

® 

145. JUMP 

POINTER SISTERS 

® 

146. RHYTHM IS A DANCER 

SNAP 

® 

147. FANTASTIC VOYAGE 

COOLIO 

® 

148. (DOWN AT THE) TWIST AND SHOUT 

MARY CHAPIN CARPENTER 

© 

149. ALL MY EX’S LIVE INTEXAS 

GEORGE STRAIT 

© 

150. DOING THE BUTT 

EU 

® 

151. ALL MY ROWDY FRIENDS 

HANK WILLIAMS JR. 

© 

152. FUNKY COLD MEDINA 

TONE LOC 

© 

153. MOUNTAIN MUSIC 

ALABAMA 

© 

154. DON’T TURN AROUND 

ACE OF BASE 

® 

155.1 CROSS MY HEART 

GEORGE STRAIT 

© 

156. BOHEMIAN RHAPSODY 

QUEEN 


157. WHOLE NEW WORLD (ALADDIN) 

R BRYSON /R. BELLE 


158. BUDDY HOLLY 

WEEZER 


159. RHYTHM OF THE NIGHT 

CORONA 


160. BIZARRE LOVE TRIANGLE 

NEW ORDER 


161.TAKE A BOW 

MADONNA 

® 

162. JOHNNY B. GOODE 

CHUCK BERRY 

® 

163. WHAT IS LOVE 

HADDAWAY 

© 

164. GIMME THREE STEPS 

LYNYRD SKYNYRD 

® 

165. THE HUSTLE 

VAN MCCCY 

® 

166. ROCKY TOP 

OSBORN BROTHERS 

© 

167. IT TAKES TWO 

ROB BASE & DJ E-Z ROCK 

® 

168. GOOD LOVIN’ 

THE RASCALS 

® 



‘Wild, Wild, Wes!, a s 1 hit in 1988 lor 
the British band The Escape Club, has 
been rediscovered by the country line 
dance crowd, boosting it to 167 on Hits 
years Mobile Beat Top 200! 


169. TOTAL ECLIPSE OF THE HEART 

NIKKI FRENCH 

© 

17a IT S RAINING MEN 

WEATHER GIRLS 

© 

171. BOOM! SHAKE THE ROOM 

JAZZY JEFF 

® 

172. WHEN A MAN LOVES A WOMAN 

MICHAEL BOLTON/ 

PERCY SLEDGE 

® 

173. COME ON EILEEN 

DEXTS MIDNIGHT RUNNERS © 

174. BEAT IT 

MICHAEL JACKSON 

© 

175. RED RED WINE 

UB4C 

© 

176. SOUL MAN 

BLUES BROTHERS 

® 

177. EVERYBODY EVERYBODY 

BLACK BOX 

® 

178. LOVE IS ALL AROUND 

WET WET WET 

® 

179. LEGS 

ZZTOP 

® 

180. WALK THIS WAY 

RUN DMC / AEROSMITH 


181. ANTS MARCHING 

DAVE MATTHEWS BAND 

® 

182. BORN TO BE WILD 

STEPPENWOLF 

® 

183. LONG COOL WOMAN 

IN A BLACK DRESS 

THE HOLLIES 

© 

184 FOREVER AND EVER AMEN 

RANDY TRAVIS 


185. TURN THE BEAT AROUND 

GLORIA ESTAFAN 

© 

186. JOY TO THE WORLD 

THREE DOG NIGHT 

® 

187. JUMP AROUND 

HOUSE OF RAIN 

® 

188. REGULATE 

WARREN G. 

© 

189. CENTERFOLD 

J. GEILS BAND 

® 

190. HANDS UP 

OTTAWAN 

© 

191. J GOT YOU (1 FEEL GOOD) 

JAMES BROWN 

® 

192 WHEN 1 FALL IN LOVE 

CELENE DION/CUVE GRIFFIN® 

193. BUILD ME UP BUTTERCUP 

THE FOUNDATIONS 

® 

194. DANCING QUEEN 

ABBA 

© 

195. BILLIE JEAN 

MICHAEL JACKSON 

© 

196. HOVE ROCK ’N ROLL (REMIX) 

JOAN JETT 

® 

197. BORN TO BE AUVE 

PATRICK HERNANDEZ 

® 

198, HOLD ON MY HEART 

GENESIS 

® 

199. ONE IN A MILLION YOU 

LARRY GRAHAM 

® 

200. FUNKYTOWN 

UPPS INC. 

® 
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Rest of the 

Best 

SOW 

Top 25 songs to kick off the event 

Top 25 songs to end the show 

— 

1. OLD TIME ROCK & ROLL 

BOBSEGER 

1 WONDERFUL TONIGHT 

ERIC CLAPTON 

2. GONNA MAKE YOU SWEAT 

C 4 C MUSIC FACTORY 

2. GOODNIGHT SWEETHEART 

THESRAMELS 

3. CELEBRATION 

KOOL 4 THE GANG 

3. LAST DANCE 

DONNA SUMMER 

4. ELECTRIC SLIDE 

MARCIA GRIFFITHS 

4. HAPPY TRAILS 

ROY ROGERSA/AN HAIEN 

5. IN THE MOOD 

GLENN MILLER 

5. SAVE THE BEST FOR LAST 

VANESSA WILLIAMS 

6. ROCK AROUND THE CLOCK 

BILL HALEY & THE COMETS 

6 WASN'T THAT A PARTY 

ROVERS 

7, YM.CA 

VILLAGE PEOPLE 

7 GOODNIGHT MY LOVE 

JESSE BELVIN 

1 SWING THE MOOD 

JIVE BUNNY 

8 WHAT A WONDERFUL WORLD 

LOUIS ARMSTRONG 

9. -OVE SHACK 

B-52S 

9. END OF THE ROAD 

BOYS II MEN 

10 HAVING ARARTY 

ROD STEWART 

10. THATS WHAT FRiENDS ARE FOR 

WARWICK 4 FRIENDS 

11 HOT, HOT. HOT 

BUSTER POINDEXTER 

11. THE PARTY'S OVER 

NAT KING COLE 

12. THE TWIST 

CHUBBY CHECKER 

12. SEE YOU LATER, ALLIGATOR 

BILL HALEYS THE COMETS 

13. I LL BE THERE FOR YOU 

REMBRANTS 

13. CANT HELP FALUNG IN LOVE 

ELVIS PRESLEY 

14 ALL 1 WANNA DO 

SHERYL CROW 

I4.TAKEABOW 

MADONNA 

15. DANCE TO THE MUSIC 

SLY AND FAMILY STONE 

15. THE DANCE 

GARTH BROOKS 

16. PLAY THAT FUNKY MUSIC 

WILD CHERRY 

16. END Of THE W0RL0 

REM 

17 HOOKED ON BIG BAND 

FRANK BA.RBER ORCHESTRA 

17. GUITT1N 1 TIME 

ASLEEP AT THE WHEEL 

18. START ME UP 

ROLUNG STONES 

18. CHEERS THEME 

GARY PORTNOY 

19, WALK Of LIFE 

DIRE STRAITS 

19. TIME WARP 

ROCKY HORROR PICTURE SNDTRK 

20. DECEMBER 63 (OH WHAT A NIGHT) FOUR SEASONS 

20. HIT THE ROAD, JACK 

RAY CHARLES 

21. WILD NIGHT 

JOHN COUGAR WELLEMCAMP 

21. THERFS NO BIZ LIKE SHOW BIZ 

ETHEL MERMAN 

22. STROK1N 

CLARENCE CARTER 

22. RAWHIDE 

BLUES BROTHERS 

23. BABY LIKE TO ROCK IT 

TRACTORS 

23. THATS ALL FOLKS 

LOONEY TUNES 

24. HOLIDAY 

MADONNA 

24. MY WAY 

StNATRA/PRESlEY 

25. RHYTHM OF THE NIGHT 

CORONA 

25. EBB TIDE 

RIGHTEOUS BROTHERS 

| Top 25 all-time bridal songs 

Most requested karaoke songs 

1.1 SWEAR 

J. M. MONTGOMEFY/ALL 4 ONE 

1. FRIENDS IN LOW PLACES 

GARTH BROOKS 

2. EVERYTHING 1 DO 

BRYAN ADAMS 

2. CRAZY 

PATSY CLINE 

3 HAVE 1 TOLD YOU LATELY 

STEWART t MORRISON 

3. THEME FROM NEW YORK, NEW YORK 

FRANK SINATRA 

4, UNCHAINED MELODY 

RIGHTEOUS BROTHERS 

4 PARADISE BY THE DASHBOARD LIGHT 

MEATLOAF 

5 WONDERFUL TONIGHT 

ERIC CLAPTON 

5. TAKIN’ CARE OF BUSINESS 

BTO 

6. POWER OF LOVE 

CEUNE DION 

6. AMERICAN PIE 

DON MCLEAN 

7 KEEPER OF THE STARS 

TRACY BYRD 

7. YOU'VE LOST THAT LOVIN' FEELING 

RIGHTEOUS BROTHERS 

8. UNFORGETTABLE 

NAT KING COLE NATALIE COLE 

8. GIRLS JUST WANNA HAVE FUN 

CINDILAUPER 

9. ALWAYS 

ATLANTIC STAR 

9. YOU NEVER EVEN CALL BE BY MY NAME 

DAVID ALLEN COE 

10. WIND BENEATH MY WINGS 

BETTE MIDLER 

10. EVERGREEN 

BARBARA STRIESAND 

11. CANT HELP FAILING 

ELVIS PRESLEY 

11. T-R-O-U-B-L-E 

TRAVIS TRITT 

12. COULD 1 HAVE THIS DANCE 

ANNE MURRAY 

12. DADDYS HANDS 

HOLLY DUNN 

13. CROSS MY HEART 

GEORGE STRAIT 

13. HOTEL CALIFORNIA 

EAGLES 

14. WHEN A MAN LOVES A WOMAN PERCY SLEDGE 

14. TWIST AND SHOUT 

BEATLES 

15 ENDLESS LOVE 

MARI AH CAREY/LUTHER VANDROSS 

15. CANT HELP FALLING IN LOVE 

ELVIS PRESLEY 

16 CAN YOU FEEL THE LOVE 

ELTON JOHN 

16. MARGARITAV1LLE 

JIMMY BUFFET 

17. TRUE COMPANION 

MARC COHN 

17 STOP! IN THE NAME OF LOVE 

SUPREMES 

18 BEAUTIFUL IN MY EYES 

JOSHUA KADISON 

18. THE DANCE 

GARTH BROOKS 

19. ALWAYS AND FOREVER 

HEATWAVE 

19. BORN TO BE WILD 

STEPPENWOLF 

20. HERE AND NOW 

LUTHER VANDROSS 

20. STROKIN 

CLARENCE CARTER 

21. LOVE OF A LIFETIME 

FIREHOUSE 

21. WHY DONT WE GET DRUNK... 

JIMMY BUFFETT 

22.1 WILL ALWAYS LOVE YOU 

WHITNEY HOUSTON 

22. IMAGINE 

JOHN LENNON 

23. YOUR LOVE AMAZES ME 

JOHN BERRY 

23. HERE AND NOW 

LUTHER VANDROSS 

24. LOVE OF A LIFETIME 

FIREHOUSE 

24. WE ARE THE WORLD 

VARIOUS ARTIST 

25. YOU & I 

EDDIE RAB81TT/CRYSTAL GAYLE 

25. THE ROSE 

BETTE MIDLER 
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The new Powerlight 4.0 introduces 
massive power to a series of 
amplifiers that have already become 
a benchmark for excel lent audio 
performance and reliability. 
PowerWave" Switching Technology 
(patent pending), at the heart of the 
PowerUghts, is the power supply 
technology for the future The 
4.0 clearly demonstrates why... 


SUPERIOR AUDIO 


The 4.0 achieves remarkable audio 
quality because voltage supply 
to the output section is powerful 

and stiff There are virtually no sags 
following transients or long peak 
power demands. You won't hear 
typical modulation from AC ripple 
or garbling during clipping. The bass 
is ultra-clean and fat. Highs are pure 
and unstressed. 


MAXIMUM EFFICIENCY 


A PowerWave transformer “flies” 

at 115 kHz (2000 times the frequency 
of a conventional transformer). Waste 
heat from resistance is almost nil. The 
supply is 90% efficient! And the 4.0 
features the latest three-step 
Class H linear output circuitry for 
maximum audio qualify and efficiency. 



and dramatically 

tight weight ' 

The charged capacitor 
bank distributes ament 
as needed before the 
transformer—delivering 
continuous, stiff supply 
voltage. 


A temperature- V 
controlled, continuously 
variable speed tan 
blows heated air rear 
to front, keeping the 
amp and the rack cool. 



An aluminum beat-silk 
tunnel designed with the 
maximum possible . 
surface area transfers 
and dissipates heat 


"NO-FAIL" PERFORMANCE 


QSCs renowned protection circuitry 
is enhanced by the PL 4.0’s "smart" 
supply which malches power delivery 
to changing musical demand. The 
4.0’s thermal management keeps 
the amp cool under extreme conditions 
(even 2 ohm loads), And with the 4,0, 
EMI and RFI are absent, making 
the amp safe for wireless mics. 


Conventional Amp I PowerLiglit 4 J 



Output Power in Watts per Channel 

MODEL 

111* j 4iJ* III* 4 

FtawtigMlO 

ZKiWftts 325 WifH 500 Wife 

PwwUflMI 4 

300 Walts $00 Wife 700 Wife 

r^rwrf Light 1 8 

400 Wife 650 Wife WO Wife 

PDWOfUpM.Q 

900 Witts MOO Wife 2000 Wife 


*20Hr20*H? t O ft TWO. M NWr, 1% THD 


PowerLigM 4.0 Key Features 


y PowerWave ' Switching Technolog] 

> Advanced Thermal Management Sy 

mu thermal Overload Protean 

> Data Port for Use With 


Jr 


III 


> DC. Sub Audio and Thatm *' Pmtai 


Three-step, Class H 
linear output circuitry 
insures less waste 
heat Ins current 
demand and excellent 
stgnal-lo noise ratio. 


Less power sag, less dipping intemoduiation, 
more bass impact cleaner transients,. PowerUght 


INCOMPARABLE AMP 


You won’t see or hear another amp 
with the power and performance 
of the Powerlight 4.0. Call your 
QSC Dealer or QSC direct at 
714-754-6175 for complete details. 

The Iron! panel of 
the PL 4.0 features 
comprehensive l£D 
status arrays, detected 
gain controls with soft 
touch knobs and 2 dB 
steps tor easy resetting. 

Made in USA. 


> Neutrik Combo and 

> Extreme Light Weight— 

> s Year Warranty Avaitat 
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Crowdpleaseis 


Country 
Dancin’ 4 
I )own Under- 

Trouble in Australia 

by “Hillbilly” Rick Meyer 

I I all stalled with a phone call 
last year. I answered with my usual 
Yecc-Haaa and, to ray amazement, 
got back a big yeehaaa from hall way 
around the world. That's how I met 
Cindy Truelove ol Yee Ha' Parties LTD,. 

The Home of the Texan Rebels" of 
Perth. Australia. Cindy is owner, DJ and 
dance instructor. Her company teaches 
over forty classes a week and produces 
instructional dance videos. 

Over the last year we've stayed in 
touch and talked about similarities in our 
music, dances and projects. So when she 
asked me to be her yuesl at the 
Sundgroper Stomp and Third Annual 
Boolscootcrs Ball, I couldn't say no. 

Our Guest DJ Is... 

The events took place October 20*22, in 
Perth, a city of over 1 million people situ¬ 
ated on the southwestern side of the 
continent. A highlight of the weekend 
w as their country line dance competition. 
I was invited to DJ and MC this event 
along with a lop notch Australian coun- 
lr\ DJ named Ernie. About 150 dancers 
danced T-R-O-U-B-L-E while the judges 
each picked a few finalists. The finalists 
did the danceT-R-O-U-B-l .-E again and 
then the crowd chose the winners, who 
each received a free T-R-O-U-B-L-E 
cassette and poster of Mark Chesnutt. 

I came prepared with my battery-pow¬ 
ered minidisc players and Shure wireless 
microphones. All I had to do was patch 










AUSTRALIA 

I > l A 

\YL ftMr*/ 

ft * di 

ill.!..'-. 



into Ernie’s existing audio system. I did 
need to get a 220 to DC’ adapter in the 
proper voltage to operate the micro¬ 
phones. By recording a lot of my music 
on minidisc 1 was able to fit two 
minidisc players and about 250 MDs in 
my Univenture case and carry it on the 
plane. 

Most of the music w ; as country 

mixed with motivators like “Jailliouse 

Rock," “Hot Hot Hot!," "Betty Boo does 

the Doo!" and “Swamp Thing!” We 

played a lot of American music, along 

with some terrific homegrown country 

artists. One of mv favorites is Lee 

& 

Kcmagahn, Australia's newest country 
music sensation. Lee just released his 
third album and it is verv danccablc. 

J 

Songs like “Scrubbashin,” “She’s my 
Ule" and “Skinny Dippin" are great and 
w ill do very well in the United States 
once a label finds him. 


Dance School 

During the remainder of my twenty-two 
days down under, I got to work with 
Cindy and learn more about DJs in Aus¬ 
tralia. 1 fell like 1 was in a parallel 
universe. Cindy’s dance students were 
all ages and the classes very family ori¬ 
ented. The instructors are well trained 
and made sure the dancers all had a 
good time. To build up their self confi¬ 
dence. they had the dancers chant “I am 
good!" followed by a big “Yccc- 
Haaaaa." Each class starts with 
beginners in a separate room from the 
more experienced dancers. The two 
groups then join up at the end to prac¬ 
tice their new steps. 

Aussie DJs 

Mobile DJs in Australia arc much like 
U.S. DJs. Typical johs are weddings, 
business parties, birthdays and anniver¬ 
saries held in churches, community 




At a Hillbilly 

m 

Hoed&wm, Rick 
was surprised by 
a Doily Port an 
took alike who 
sari# to him and 
did a good job of 
embarrassing 
him. 


buildings and small to medium gather¬ 
ing halls. Some of the larger DJ 
companies advertise in the yellow 
pages while the majority work pail time 
out of their homes on a referral basis. 
In clubs, Techno is very popular. Aus¬ 
tralia has very tough drunk driving laws 
so when the clubs shut down everyone 
leaves at once to catch a cab! Watch¬ 
ing everyone run from cab to cab 
looking for ride looked like a game of 
human pinball. 

Sound and light equipment is very 
expensive in Australia, due to import 
duties. As a result. DJs hold on to their 
gear longer and get every last watt out 
they can. Much of the equipment I saw 
was identical to gear I've seen here ex¬ 
cept it is 220 volt. I did not run into a 
brand of equipment that I was not fa¬ 
miliar with. The average price of a CD 
is $29 ($23 American). 

Back In Town 

Spending three weeks with Cindy, the 
Texan Rebels, and some of Australia's 
best DJs was a terrific experience. AH 
the country DJs and dancers I met were 
as good and as well organized as any 
group I have been associated with. 
Everything was professionally done all 
the way. And 1 got quite a kick out of 
being asked to help DJ. Above all, it 
was FUN. Now I’m off to Canada.., 
see yaa next lime! > , 
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Left Cindy True love, 
tXeil Hale & Charlotte 
Skeeters fn >m 
California , Eddy A 
Hillbilly Rick with 
Shaun A Brendan Fay 
in front. 


“T-R-O-U-B-L-E” 

A Four Wall Line Dance 

Counts/Steps: 32 counts 

Suggested Music: “T-R-O-U-B-L-E,” By Mark Chesnutt 
Choreographer: Cindy Truelove,Texan Rebels 
For help with this dance, contact "Hillbilly" Rick, R 2 Box 
150 A, Haubstadt, IN 47639, {812) 867-3401, 

Fax (812) 867-1082 or America On Line: HILLBILLYR 

Right Side Touches & Knee Raises With 1/4 Turn Left 

1-2 Touch R toe to side, bring R knee up and across L knee 
with R knee bent 

3 Turn 1/4 left on the ball of your left foot and touch R 
toe to R side 

4 Bring R knee up and across L knee with R knee bent 
Vine Right, 1/4 Turn Left & Rock Back Right 

5-6-7 Step R to side, cross/step L behind R, step R to R side 
8 Turning 1/4 left, rock back on R and point L toe up (with 
attitude) 

Hip Movements 

9-10 Move hips fwd, back, fwd (weight on L) 

I M2 Move hips back, fwd, back (weight on R) 

13-14 Move hips fwd (weight on L), hips back (weight on R) 

15-16 Move hips fwd (weight on L), hips back (weight on R) 

■ The above hip movements are done with a smooth, rolling effect. 

Walk Fwd, Touch Right Toe Next To Left Heel 

17-19 Walk fwd L,R,L 

20 Touch R toe next to L heel 
Side Touches With 1/4 Turn Left 

21 & Touch R toe to side, step R next to L 

22 & Touch L toe to side, step L next to R while turning 1/4 

left (ccw) 

23 & Touch R toe to side, step R next to L 

24 & Touch L toe to side, step L next to R 

R45, Step, L 45, Step 

25-26 Touch R heel fwd at 45 degrees R, Step R next to L 
27-28 Touch L heel fwd at 45 degrees L. Step L next to R 
* Cute Variation - Touch R Heel Fwd and Leave it for all 4 beats 
while striking a pose with attitude 

Heel Grind & Step Back 

29 - 30 Touch R heel fwd and with R toes off floor push on R 
heel and swivel R toes to outside (like grinding something into the 
floor), ending with weight on L 
31-32 Step R back, step on L in place 
Begin Again 


ALL THE MUSIC YOU NEED 



Now Available BOX SET #3 



Keep your Knockout Hits library current with 
the best new pop, new country, new dance 
and new rock around! 

Delivered right to your door...every month! 

See your ERG Dealer or call Entertainment 
Resources Group for the dealer in your area. 

E7V. Entertainment 
UP Resources Group 

1-800-465-0779 


For Lease Only. Not For Sale. AVIA Licensed. 
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It's always good to start oil the year 
answering commonly asked questions 
to clear up some of the mass panic and 
confusion I've created over the past 
year. Please remain seated until the air¬ 
craft comes to a complete stop. 

VI hy do remix services put 
bonus cuts on CD releases 
and never on vinyl releases? 

mr 

The most common thought is: By teas¬ 
ing us with extra tracks, the remix 
services are forcing us to switch from 
vinyl to CD because it's cheaper for 
them to produce a CD. While that's true, 
the reason for bonus tracks on a CD is 
simply TIME. On a single side of a 
record, pressed ai 33 1/3, you have 20 
minutes maximum play time. Any more 
than that and the sound gets muddy and 
flat. A CD. however, has 74 minutes of 
play lime. So why not fill the extra space 
w ith tracks that a Di. who uses CDs, 
would play ? Although it beats leaving 
empty space on a disc, it*s understand¬ 
able whv vinyl jocks feel cheated. This 
is why many remix services proceed 


cautiously when choosing which bo¬ 
nus cuts to add. 

Should 1 subscribe to a re¬ 
mix service? 

Most remix services allow you to 
subscribe, just like a magazine, where 
you pay up front and get sour issues 
delivered to your door whenever a 
copy is released. The difference is. 
while a subscription to Mobile Bent 
will cost you under $20, a subscrip¬ 
tion to a remix service may run you 
hundreds of dollars. This can be 
cheaper than buying issues when 
they're released. My best advice is 
this: Over time, purchase several is¬ 
sues of a remix service you constantly 
program. It you like the crowd re¬ 
sponse as well as the service's 
playlists, by all means, subscribe. In 
fact, many services allow you to 
choose between six-issue and twelve- 
issue subscriptions. But be aware. In 
the past, when a remix service de¬ 
cides to close up shop, they take their 
phones, their desks, and your money, 
regardless of w hether or not your full 
subscription has been completed. 


What is a spur service? 

A spur service is when a remix ser¬ 
vice produces additional remix 
service issues under various names 
to enter other music genres, bur ex¬ 
ample, while Ultimix remixes 
mainstream lop 40 dance music, 
Funkymix is their spur service which 
remixes mainstream top 40, urban rap 
and reggae. Still another spur of 
Ultimix is Rampage, which releases 
current alternative titles. In fact. 
Ultimix has opened their fourth spur 
which you'll read about momentarily. 


LOOKING BACK - 
PREMIER ISSUE 

As mentioned. Ultimix has begun 
their fourth spur service. “Looking 
Back" is being programmed as “top 
tracks that we’ve either forgotten 
about or have had an impossible time 
trying to locate" service, 'he playlist 
is as follows: Atomic Dog - George 
(Minton, When / Hear Music - Debbie 
Deb. Get Down Tonight - KC & The 
Sunshine Band, You Dropped A Bomb 


On Me / Party Train - The Gap Band. 
Jump A round - House of Pain, The Roof 
Is On Tire - Rockmaster Scott, Shakles - 
RJ's latest arrival, and Le Freak - Chic. 
Look for some heavy remix edit work 
— with power to WOW your crowd but 
original enough to sing along. The issue 
is being pressed as a two-record set or 
one CD. The tracks will include full 32- 
beat intros, at least one break, and a cold 
end. Look for double wide break lines 
on the vinyl and time marker breaks on 
the CD. 


THE BEST OF FUNKYMIX 
VOL. 2 

Are you prepared for the biggest 
slammin, jammin’. bammin’, rammin' 
(1 ran out of ammin’s) mix of the year? 
We had “The Best Of Powerhouse ’90- 
’94.” We had “The Best Of PowerHouse 
Club Classics.” Wc even had the infa¬ 
mous “PLANET X.” Now. new for 1996 

- “The Best Of FunkyMix Vol. 2” is 
ready for shipping! This five-record/two- 
CD issue contains the best FunkyMix has 
produced over the last 10 years: 14 
tracks, two medleys and two CD bonus 
cuts, all in one massive package. Check 
out the playlist: O.P.F. - Naughty By 
Nature - the big song from this group 
appeared on FunkyMix #09 and still gets 
serious play. The mix combines the lull 
track of O.P.P. complete with the full 
track of ABC by the Jackson 5. This is 
serious remixing! The Hiimpty Dance - 
Digital Underground from Funky Mix 
#05 is next, with a complete remake. 

Other tracks include Do Me and Poi¬ 
son - Bel Biv Devoe, Feels Good - Tony! 
I'oni! Tone! and a massive remake of U 
Cau l Touch This - MC Hammer. Front 
FunkyMix #03: Two To Make It Right - 
Seduction (great samples of Tom Jones), 
Hold You Ttgfu - Tara Kemp, Tom’s Diner 

- DNA & Suzanne Vega. Treat 'em Right 

- Chubb Rock. From Funky Mix #7, This 
House - Traci c 
Spencer. Ice Ice 
Baby - Vanilla Ice ( 
the only version you 
can still play that 
won't have bottles 
being chucked at 
your head). A com¬ 
plete remake with 
most of Under Pres¬ 
sure, as well as a 
memorable beat 
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track. Doo Doo Brown - 2 Hyped Brothers and Funk Bou¬ 
tique - The Cover Girls also appear on the issue. 

While you're getting ready to sell your original versions 
at a garage sale, check out the ultimate 1990 "FunkyMi\ 
Medleys Part I & Part 2.” Although these two medleys are 
guaranteed to fill your floor, remember to keep an armed 
guard near your setup — someone will try to steal these! 
The “ 1990 Medley Part 1" spins for 12:16 with three breaks, 
although running the whole thing should get you some great 
additional bookings. Part 1 contains 38 tracks, seamlessly 
blended together, complete with crowd enhancing effects 
and boosters. Some of the tracks in part l include Hold On 
- En Vogue. Close To You - Maxi Priest, Make You Sweat - 
Keith Sweat, No More Lies - Michelle, Expressions - Salt ‘n 
Pepa, Rhythm Nation - Janet Jackson. I'll Do 4 L - Father 
MC, and tons more. The “1990 Medley Part 2“ runs 14:16, 
again with three breaks and smooth enough to slip on. Thirty 
tracks in the medley include: Alright and Black Cat - Janet 
Jackson, Tic Tac Toe - Kyper, Jerk Out - The Time, Every¬ 
body Everybody - Black Box, / Wanna Be Rich - Calloway, 
Wiggle It - 2 In A Room, and much more. For CD jocks, the 
bonus cuts on the issue are Hey Ladies / Shake Your Rump - 
The Beastie Boys, and Rollin’ With Kid-N-Play - Kid-N- 
Play. 

BUT WAIT! 

How can there be a volume 2 without a volume 1 you ask? 
(DJs are so impatient.) Also shipping is “The Best Of 


FunkyMix Volume 1" Again, you're looking at a five 
reeord/two-CD set \\ Inch contains just the tracks \ ou need. 
The issue begins with If lakes l wo Joy A Pain Rob Base. 

I liis is a huge Rob Base medley that hypnotizes people 
into dancing until their legs explode under them. Also 
screaming off the issue are complete heav\ -dut\ remixes 
of Bust A Move - Young MC, Funky Cold Medina - Tone 
Loc (the only version you need), a huge medley of Ncnch 
Cherry’s Buffalo dais mixed x\ ith the Malcolm McLaren 
original (very long, very hot medley). Keep On Moving - 
Soul II Soul, a Bobby Brown medley of Every Little Step 
and Don't Be C ruel, a 2 Live Crew Medley and much, much 
more. Both of the “Best Of FunkyMix Volumes I & 2” are 
pressed in extremely limited quantities and, of course, 
repressings are just not gonna happen. 

If you have any questions or just need help in general on 
anything you've read this month or in previous months, 
don 't hesitate to call The Remix Warehouse toll- free helpline 
at l -800-66-HELP-9 (M-F 9-7 ET). You can also fax us 
toll free at I -800-7999-FAX or contact us via e-mail at: 
infoQiremix.com. The Remix Warehouse releases its com¬ 
plete current, special ami hack issue catalog FRF.F about 
every 5-6 weeks. To get on the mailing list, all toll p ee I- 
800-24 / -MIXX. International customers please call {770) 
446-5079. Or you can e-mail your catalog request to: 
cataiog@remix.com 
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by Dave Kreiner 



ust as it is with a mobile DJ business, marketing a nightclub 
must be done on a continual, daily basis. The disappearing 
prominence of corporately owned nightclub chains and the 
current downsizing of nightclub’s staffs, is opening new doors for 
DJs who understand nightclub promotion. It’s a great opportunity 
for a club DJ who can help design and implement nightly promo¬ 
tions. Besides perpetuating the club's business and insuring your 
job, there is also a chance to make big dollars as a DJ/promoter 
for your club and possibly for other clubs as well. Few club owners 
still have the luxury of a full-time promotions director so if this is 
within your scope of interest and ability, it’s an easy thing to sell to 
an owner. 


Starting point 

In most areas, the people who frequent 
nightcluhs have a fair number of 
choices. Your mission, as a promotion 
director, is to limit their choices to one 
club... yours! Your first task would be 
to formulate a long-term plan for advert¬ 
ising and promotion. Along with coming 
up with specials and bounce-back cou¬ 
pons that will entice customers, you 
would also be responsible for the de¬ 
sign and production of livers and radio 
and print ads promoting these specials. 
In addition, you would be working 
closely with staff in the distribution of 
flyers, running contests, establishing tie- 
ins with liquor companies and getting 
corporate sponsorships. As you can see, 
this can become a full-time job very 
quickly. 

Some nightclub chains such as 
Bobby McGee’s, Harborage and Enter¬ 


tainment Properties treat their DJs as 
middle management. Chris Dash, En¬ 
tertainment Director for Bobby 
McGee's nightclub chain said, “A key 
to our nightly success is more than just 
the music, it's in the promotion. The DJs 
have the ownership of designing and 
implementing their own promos, which 
gives them the satisfaction of knowing 
that when the club is successful, it’s a 
direct reflection on their hard work. In¬ 
stead ot being told what to do, they take 
responsibility for design ting a promotion 
that works in their club. It also improves 
their long term business acumen." 

Resides your nightly payment, you 
can work out an arrangement with the 
owner to be compensated in additional 
ways. You may receive a commission 
on gross sates above a preset level or 
the amount of bodies through the door. 
Some promoters get from fifty cents to 
$ 1 for every returned flyer or coupon 


stamped with your name or a member 
of your staff. Needless to say, this area 
can bring you great wealth if you are an 
aggressive and resourceful young Jedi. 

All DJ personnel that hire for our 
clients must be able to promote the club 
and lead the people on his promotions 
team. Many successful nightly promo¬ 
tions are music driven such as a disco 
night, 80‘s retro, alternative rock, coun¬ 
try, karaoke, etc. Radio tie-ins are a great 
way to get quick results. On the flip side, 
you may need radio to maintain long 
term results. For some cool promo tips 
check out Larry Moore's Promo Net¬ 
work page on the web. The address is 
http://www.teclink.net/promoneiwork. 

As you can see, this is easily a full¬ 
time job, but the rewards that you reap 
could be quite sizable. Email us if you 
have any questions or feedback. 

David Kramer is the owner of Southern California Musk 
Service . Dave is a club consultant, and a supplierlre¬ 
tailer of 12' singles and CDs for Mobile DJs and 
nightclubs. To $et his latest flyer with CD and 12" avail¬ 
ability call 800-775*3472 or send e-mail to 

SCMSRECORD@A QL.Cnm 

Get it in print 

Before nailing down any agree¬ 
ment involving a commission, it is 
a good idea to draw up a simple 
contract. It should clearly spell out 
all the terms and conditions of the 
agreement, including details de¬ 
scribing the commission structure 
and sales verification. This will 
help eliminate any problems due 
to memory loss, change of heart or 

miscommunicat ton. 
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We've not only got what's new... We've got what's next! 


THIS MOUTH'S SPICMIS! 





AVENOER 

LIGHTING EFFECT 


$ 149 . 




BUR 



Denon DN-2000mk2 
Denon DN-2700 
Denon DN-600 
MTX MX-600 
MTX MX-350 
MTX MX-250 
Technics SL*1200mk2 
Stanton Traekmaster AL-1 
Stanton 680 EL 
100-disc CD case 
Single 1200 case 
DJ coffin-style case 


CALL FOR 
OUR LOW 
PRICES! 
ALWAYS 
IN STOCK! 

CALL 
IN STOCK 
$87.00 
69.95 
49.00 
109.00 
199.00 



DENON 


ODYSSEY 


CASES 


II 



.ttSStii! 
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8S0W AMP DN-2000mk2 1 00-DISC 


425WPC @ 4 OHMS 



$ 429 . 


SO, V 


DUAL CD PLAYER 

$CALL 




QSC USA-850 amp 
QSCMX-1500a amp 
Ashly FFT-2000 atnp 
QSC MX-3000 amp 
Shure SM-58LC mic 
ShureSM-57LCmic 


$429.00 
CALL 
599.00 
CALL 
107.00 
97.00 
from 249.00 
CALL 


Shure wireless 
MTX PWR-115 speaker 
Phonic PCL-3200 comp/I imiter 199.00 
AphexAural Exciter 199.00 

Sony TCD-D7 DAT 597.00 

Lexicon JamMan sampler 349.00 



CD CASE 

$ 49 : 


mio 


Martin Pro812 Roboscan 
Martin Pro518 Roboscan 
Martin Pro218 Roboscan 
ADJ Avenger effect 
ADJ Aggressor eftect 
ADJ Vertigo 
PAR36 pinspot w/lamp 
Marlin Starflash Dichro 
ADJ FogHog logger 
Atmospheres log juice, 2.5 gal 
Lycian Clubspot follow spot 
Martin MagPro 2000 fogger 


CALL FOR 
OUR LOW 
PRICES' 
Si 97.00 
257.00 
197.00 
16.95 
189.00 
157.00 
89.00 
597.00 
CALL 


I 


j » 






J/ 


Zenith PV-851 projector $2597.00 

Seleco SVT-130 projector CALL 

Seleco SVT-190 projector CALL 

100' electric screen 695,00 

Ceiling TV mount (up to 25') 149.00 

Panasonic HIFl VCR's from 299.00 
Panasonic WJ-AVE7 mixer CALL 

SharpVision projectors CALL 

Pioneer LaserDisc players CALL 

Sony VCR's CALL 

Panasonic Direct-View TVs CALL 

Pioneer LaserActive 39900 



Call for your copy of the Sound Ideas 1995 catalog* 
we have everything for the mobile DJ and nightclub! 

TO ORDER 1 - 800 - 543-6434 

Showroom’ (614) 263-3720 We ship UPS COO or prepaid! 

VISA - MASTERCARD - DISCOVER 

Hour$ : M-F10 am-7 pm, Sat 11am - 6pm EST 

3671 Karl Rd. Columbus, OH 43224 FAX # (614) 263-1823 


All speakers are priced each. Sound Ideas is not responsible for typographical errors. Prices and specifications subject to change without notice. 


































































Bar/Bat Mitzvahs 
have become a 
very lucrative 
source of new 
business. 

You don’t have to 
be Jewish, but 
you must know 
tradition and be 
flexible. 


S imply put. a Bar Mitzvah (for a boy), or a ^at Mitzvah (tor a girl) is cel¬ 
ebrated when a Jewish child reaches the age of 13. During the Shabbat 
(Sabbath) service, he or she is called to the Torah (Jewish book of law) to 
read a selection. In Judaism, the child is then considered an adult and can partake 
in all of the prescribed Jewish law's and rituals. To celebrate this joyous and 
monumental occasion, the family usually throws a lavish affair. That’s where 
you, the Bar/Bat Mitzvah DJ comes in. 

There are many avenues through which you can gain notoriety and break into 
the business. To start, you can advertise in synagogue newsletters, Jewish news¬ 
papers, or arrange to take part in a party fair (like a bridal fair blit for Bar/Bat 
Mitzvahs). Your potential clients will want to see a video demonstration of you 
at a party, or actually come out to see you work a party. Be mindful that word 
travels fast throughout the Jewish community. Once you've done a few jobs, 
you‘11 get referrals from those parties. Word-of-mouth seems to be the best form 
of advertising after you've become somewhat established. 


Planning is essential 

Most Bar/Bat Mitzvah parties 
take place on Saturday after¬ 
noon. following services, or 
Saturday evening. Occasion¬ 
ally. the family w ill plan the 
parly for Sunday afternoon or 
evening. Most Saturday after¬ 
noon or Sunday parties last 
about four hours, with the first 
hour being set aside for cock¬ 
tails. Most Saturday evening 
parties last one hour longer, 
with the first hour still being 
allotted lor cocktails. Most 
families get their Bar/Bat 
Mitzvah dates two to three 
years in advance and start 
planning right away. The crux 
of the Bar/Bat Mitzvah season 
lasts from September to December, and again from March to June. 

Planning is the most important aspect of being a good Bar/Bat Mitzvah DJ. 
You need to speak to the clients beforehand to plan the events of the party. You'll 
need several pieces of information including: how f many guests arc attending, 
how many courses are being served, grand entrance music, names of special 
family members and music for the candle lighting, who’s to be lifted in the chair 
during flora, wdio’s to recite the Motzi (blessing over bread) and the toast, spe¬ 
cial dances, special events, requested and excluded music. You also should speak 
to the child directly to get his/her requests for music and games. 

The planning meeting can be done over the phone and usually lasts about 30 
minutes. You'll need to put all of this information on some type of planning sheet 
so it’s handy at the party. Touch base with the client again the week of the party 
to fill in any blanks. 



How to play a Mitzvah 

There is no single correct format for playing a Bar/Bat Mitzvah. Different styles 
and formats vary from region to region. Most parties include a MC. the person 
on the cordless microphone who will lead the events, and a DJ, who will actually 
play the music. In a more elaborate operation, there may be additional DJ>. danc¬ 
ers, and other talent as part of the party staff. Keep in mind that you must he 
flexible. 
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Here is a rough outline that you may 
wish to follow upon arriving at the party: 

Pre-show: Gather the music that 
you'll be using for the party, including 
grand entrance, candle lighting, special 
dances, requests, etc., for easy access 
during the party. You’ll also want to con¬ 
fer with the caterer the times and amount 
of courses being served to the kids and 
adults. Then you will want to speak with 
the photographer, videographer, and 
decorator so they are clued-in as to the 
upcoming events of the parly. 

Cocktail Hour: Play upbeat jazz, 
swing, showtunes, etc,, or whatever 
music the clients have requested. Mingle 
with the guests and especially the kids 
to find out their musical preferences and 
requests. The more the kids get to know 
you. the more they’ll like you and fol¬ 
low your lead once the party begins. 

Grand Entrance: This formality 
properly recognizes the immediate fam¬ 
ily. Once you’ve brought the guests into 
the main room and seated them, you call 
the family into the room. First, the par¬ 
ents are called in to the song they chose. 
Next, siblings, one at a time. And finally, 
the guest of honor. He sure to have the 
guests rise when the guest of honor is 
called into the room. You may want to 
incorporate the party's theme into the 
grand entrance {For example, showtunes 
for a Broadway theme). In some cases, 
only the guest of honor will participate 
in the grand entrance. The family should 
position themselves behind the cake for 
the candle lighting ceremony. 

Candle Lighting Ceremony: The 
candle lighting ceremony allows the 
family to give special recognition to 
some of their family and friends. One at 

■J 

a lime, each of the 14 candles on the cake 


is lit by one person or group of 
people previously chosen. The 
current trend is for the guest of 
honor to perform his/her own 
candle lighting ceremony. Or. 
you, the M(\ can do the honor. 
The usual order for the ceremony 
is (in relation to the guest of 
honor): grandparents, aunts/ 
uncles/first cousins, older rela¬ 
tives. younger relatives, parent's 
friends, guest of honor 's friends, 
parents, siblings, and guest of 
honor. The family may also want 
a memorial candle to honor the 
memory of a loved one. You can 
cither fit this candle in the begin¬ 
ning or right before the immediate 
family's candle. 

Try to have the candle lighting cer¬ 
emony stay as close to 14 candles as 
possible. (Thirteen candles for each year 
of life, one candle for good luck.) Some 
larger families may need up to 20 
candles to accommodate the people that 
need to be recognized. During your 
planning session, find out what song w ill 
he appropriate for each candle. The fam- 
ily may choose upbeat Jewish music, 
contemporary songs that have special 
meaning to their honored guests, or a 
combination of both. You can also sug¬ 
gest to incorporate the party's theme into 
the candle lighting ceremony, in much 
the same way as discussed with the 
grand entrance. After all the candles 
have been lit, ask the family to blow 
them out and, as an option, have the 
crowd join in and sing ‘'Happy Hur/Bai 
Mitzvah” to the guest of honor. (Note: 
sometimes the candle lighting ceremony 
may happen during dessert time.) Next, 
comes the Horn... 

Hora: The Hora is the Jew¬ 
ish circle dance of celebration. 

There are many variations and 
you can mix up the movements 
any way you wish. Have the 
guests join the family on the 
dance floor and make one large 
circle. Invite the immediate 
family into the center of the 
circle and have them swing each 
other around. While this is hap¬ 
pening. you can have the larger 
circle move around to the right 
and left. You may also want to 
invite the girls and then the boys 
into the center to congratulate 


Unlike weddings, Bar/Bat 
Mitzvahs have scheduled 
dance sets in between the 
meal courses, as opposed 
to eating first and then 
dancing. 


the guest of honor. At some point, have 
the guest of honor in the circle alone. 
Bring a chair into the center and have 
some of the strong adult men lift the 
guest of honor in the chair. Make sure 
the photographer is able to get a pic¬ 
ture of this while it's happening. After 
the Hora, you can play some danceable 
songs, as most of the guests will be out 
of their seats, or sit them down for the 
Motzi, toast, and first course. 

Motzi and Toast: The Motzi, or 
blessing over the bread, is usually per¬ 
formed by a male relative. Sometimes 
a blessing over wine (Kiddish) is also 
recited. The father, in most cases, will 
then give a toast. Your client will give 
you this information during your plan¬ 
ning session. 

Courses, Contests, and Dancing: 
Unlike some weddings, Bar/Bai 
Mitzvahs have scheduled dance sets in 
between the meal courses, as opposed 
to eating first and then dancing. It's your 
lob, as the MC, to communicate with 
the caterers and allow a certain amount 
of time to do these dance sets. Whether 
the meal is sit-down or buffet, he sure 
to have the kids eat first (they eat so 
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quickly anyway). This way, you can 
keep the kids busy while the adults en¬ 
joy their meal. Before the kids have a 
chance to get wild, call them up to the 
dance floor for a contest or game. This 
is a great time to play the music that 
the kids want to hear. Keep the activ¬ 
ity going until the adults have finished 
eating. Then open the set with host/ 
hostess dance or parent/child dunce. 
(You can use the other one to start an¬ 
other set of dancing after the next 
course.) Afterward, play some 
danceable, upbeat music until the next 
course is served. 

During dessert, some of the kids 
may want to present a memory glass 
to the guest of honor. The kids gather 
up mementos from the party and pul 
them in a glass with melted wax on the 
top. Do not supply them with candles! 
Afterward, keep the party flowing with 
a good mix of music so that everyone 
has a good time. 

(dosing: Near the end of the affair, 
gather the guests in a circle on the 
dance floor. Play a song such as, 
“That’s What Friends Are For," “Lean 
On Me,” “You’ve Got A Friend,” or 
an\ song that the client may have re¬ 
quested. Good luck in your bold new 
venture! 


Jackie Silver is public relations, cli¬ 
ent relations, and marketing 
coordinator at Hobby Morganstein 
Productions, in Philadelphia, Penn, 
For creative musical suggestions or 
more detailed information on Bar!fiat 
Mitzvahs, try the Bobby Morganstein 
Productions < 'omplete Party CD Se¬ 
ries and How-To BarlBat Mitivah 
Video Series (complete with helpful 
planning sheets). Call BMP at (215) 
947-69J5 for any comments, questions, 
or to place an order, .ch* 
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LOWEST PRICE GUARUNTEED! 


tt 


AODIMJp 




Sound 







Lighting 

Step into the future with 
the amazing new 

^ LASER 300 

* featuring 10 sound activated patterns! 


VISA 


ORDER TOLL FREE - 800*773*4235 O! t 



WE CARRY THE BRANDS YOU TRUST... 

AMERICAN DJCERWIN VEGA UENON GEMINI-MACIUE MARTIN MIX-RttlNl LR 
QSC'RAMSA'SHURE'SONIC-SOUNDCRAFTS MAN STANTON-SONIC TECHNICS 


Se Habla 
Espino* 


i t I : ■ 


Amplifiers 






CD Players 


Controllers 



DJ Casts 



Foggers 






\ 


Miners 


Stands 



Turn tables 




r 



r 


M ini-StarTe c II 
— 


Vertigo 


Mirror Balls 



Sphinx l 



Mega Strobe 



£L‘ 1400 





n r 


Quartet 



Sunray 





^— Agg 



ressor 


Hyper Moon 




Mini-Gem 


Avenger 


7743 E, Garvey Are, * Rosemead * CA * 91770 * USA 



Call Today For 1995 Catalog: 800-528-5599 
19 Industrial Lane Johnston. RI02919 


Rhode island novelty 

For All Your Party Give-Aways! 

* Musical Instrument Inflatables 
Elastic & Straw Hats 

* Glow Necklaces 

* Sunglasses * Maracas 

^Hawaiian Leis Tambourines 
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These top D|s didn’t want money 

to endorse our products. 

' hey wanted our products. 


[Piloger Sanchez 


DJ/producer, N.Y.C. 

“Doesn’t matter whether you play hip-hop or house-itis the bomb.” 

46 inputs on a four channel bus—accepts CD, tape, DAT and/or video 
sources. LED beat indicator, separate Send and Receive controls, digital 
delay and Curve Mode Adjust. Combined with a smart board layout, 
the PMC 46 brings your mix creativity to the max. 



PMC 46 


street Master 




Streetmaster 5005 


Champion DJ San Francisco p 

“The ultimate artillery for all your battles.” 

The 5005 scratch mixer includes four inputs with two program faders, 
vertically mounted changeover switches and detachable 45 or 20mm 
crossfaders. Rugged construction stands up to daily demands and 
grueling competitions. 


IF m 

Champion DJ San handset) 

“Larger pitch range and lots more leeway- 

everything we’ve been begging for.” 

This table starts up with i.6kg-cm of torque. Static balanced floating 
arm virtually stops acoustic feedback. Illuminated VU meter, +10% 
pitch control fader and electronic brake system. It’s alt you want in 
a high-end table. 



* 


c-> 


PDT5000 




Dj/producer, N. Y.t\ 


Streetmaster 5009 


“The mixer to mix it up with ” 

With a signal to noise ratio ofioodb, a 5-band graphk equalizer and 
balance control, the 5009 mixes up like a high-end board. But the 2.5kg 
weight and detachable 45 and 25mm crossfaders prove it's really 
the perfect mixer. 


Tracoman Incorporated • 3015 Greene St., Hollywood. Ft 33020 ♦ Tel 954/ 927 3005 • Fax (800) 899-5990 or 954/929-6405 

On the West Coast: 1747 Standard Avenue, Glendale, CA 91201 • Tel 818/543-3278 • Fax 818/543-7015 
In the Southwest: 11425 Mathis, Suite 405, Dallas, TX 75234«Tel 214/831-8860»Fax 214/831-8864 

Robofax Line 954/927-1439 * Email tiacontan6tracoman.com ©1996 Tracoman 


ifVestax 


GIVE DJ'S WHAT THEY WANT. 












































lap into the 50-year 
wedding anniversary market 


I f you haven’t already noticed, we're 
in a 50-year anniversary commemo¬ 
ration of everything related to 
World War II. During the past lour 
years, the whole country has observed 
the 50-year milestone of Pearl Harbor 
in 1941. Midway in 1942. Normandy 
and D-Day in 1944. and VE-Day (Vic¬ 
tor) in Europe), the atomic bomb and 
VJ-Day (Japan) in 1945. 

What does this mean to mobile DJs? 
Plenty. Departing and returning service¬ 
men were getting married at a pace 


calist music from that era will also keep 
lhem happy. 


Haifa 

Century 


never seen before or since. We all have 


Artists like Prank Sinatra 



heard of the baby boom. Well, it was 
these servicemen who started that popu¬ 
lation explosion. 

Now, it’s 50 years later anil these 
folks are celebrating their 50th wedding 
anniversaries. Phis is a momentous oc¬ 
casion and rarely goes by without 
celebration. This isn’t a simple buffet 
line at the local firehouse. These par¬ 
ties often attract over 100 people, with 
all the generations of family and friends 
that the happy couple has acquired over 
the years, in attendance. 


Bennett, Johnny Mathis, Andy Will¬ 
iams. Pat Boone, Dinah Shore. Patti 
Page, Patsy Cline, Doris Day, Ihe 
Ames Brothers. The Mill Brothers. 
Bing Crosby, Frankie l.aine, Nat King 
Cole and others from this era will 
please them. Get some Kleenex ready 
when you play “When Your Old Wed¬ 
ding Ring Was New” by Jimmy 
Roselli. 

If you don't already have these art¬ 
ists in your collection get them! (One 
source is to subscribe to Time-Life’s 
Your Hit Parade series of discs. > 


Music Is Foremost 

These parties are usually planned by the 
children rather than by the celebrating 
couple. In either case, you have a few 
tilings to consider. First and foremost 
will be the music. The obvious style of 
music back then was Big Band. I he 
children will think that the entire four 
hours should be this music because the 
parly is for their parents. This is OK to 
a point, but in reality, parents are used 
to accommodating their children’s 
needs. You do not have to play all Big 
Band music. In fact, even the older 
people will gel sick of all that Glenn 
Miller, etc. Keep in mind that the se¬ 
nior guests were in their late twenties 
and thirties during the 1950s and vo¬ 


If the majority of the guests are se¬ 
nior citizens, stay away from current 
dance music or anything that’s too 
loud. The obvious party songs like The 
Chicken Dance, Electric Slide, Hokey 
Pokey, YMCA and Tequila/ La Bambu 
are welcome, as they appear to bridge 
all generations. Nice, slow music from 
any era is also good. Throw in “Mack 
The Knife,” followed by “New York, 

New York" and finish with everyone 

■ 

circling the couple using “That’s What 
Friends Arc For” and you'll end the 
parly on a memorable note that's sure 
to create continued business. 

Less Is More 

Unlike school dances or more tradi¬ 


tional weddings or parties, you don't 
need to brine out the heaw art 1 1 lei \ foi 

r W 

50lh anm\ etsariev I he audience is more 
concerned with the selection of music 
rather than the punch. In I act. keeping 
the volume down will garnish some 
praise as most people have been to a 
function where the DJ blasted them 
away. More is definitely not better at a 
50th anniversary. 

You might even be able to incorpo¬ 
rate the fun things of a regular w edding. 
They will always have a cake, hut doubt 

# m 

fully have a garter belt or bouquet 
tossing. Here is where you could pro 
vide these simple props and create great 
enjoyment with both the couple and then 

guests. 

An additional thing to consider is 
price. If the party is being throw n In the 
children, they might be used to the mo 
bile DJ s pricing. II the part) is thrown 
by the couple themselves, then they 
might he on more ol a budget. Don’t let 
a couple of dollars prevent you from 
playing to a very casy-to-please audi 
ence with a lot of positive emotions. 
Remember, amongst the guests ol 

C ■ w 

today’s party are the planners ol 
tomorrow’s. 

Where’s The Party? 

A way to acquire these parties could he 
through your regular advertising, by 
simply mentioning 50th anniversaries. 
This, however, is a demographic that's 
hard to nail down. You could direct mail 
to local senior citizen groups. You could 
even work with country clubs that have 
a senior membership. You want to stay 
away from retirement homes or apart¬ 
ment buildings, as these retirees may not 
have much family or money left. 

The next couple of years will be the 
50th anniversaries of a lot of people w ho 
served in World War II. They have lived 
a full life and have seen their children 
and grandchildren grow. They've earned 
the right to a decent party celebrating 
this rare accomplishment of being mar¬ 
ried for 50 \ ears (Lord knows we won't 
see many in the future). They deserve a 
good time and, if handled properly, you 
can give it to them and prosper as 
well! 

Mark Johnson, of New Monmouth, NJ., is 
a part-time mobile DJ w hose specialty is 
finding new opportunities for smaller mobile 
operators. 






















The Dampness 
Demon 

Preventing bad weather from 
destroying your system 


by George Mohr 



ith February and 
March comes some 
of the coldest and 
dampest weather of the year. So 
what better time to discuss the 
effects of weather on sound and 
lighting equipment and what you 
can do to prevent problems? 

The Dampness Demon 



Perhaps the most deadly enemy of sound 
and lighting equipment is the Dampness 
Demon. This discreet and nasty critter 
can wreak havoc on your system. 

When you bring your equipment in 
to a hall from the cold, condensation sets 
in and the Dampness Demon goes to 
work. Very slowly, without notice, all 
connectors begin to oxidize. In lime, the 
oxidation builds up and causes “pitting.” 
This ultimately results in bad connec¬ 
tions. Channels drop out and your 
system begins to snap, crackle and pop 
like a bowl of Rice Crispies. Condensa¬ 
tion on CD player and tape deck heads 
can cause additional weird behavior. 
Worse yet, the Dampness Demon also 
gels inside of your equipment and works 
his magic on the internal connections of 
your sound system. 

The best tiling you can do to prevent 
problems is to control the climate as 
much as possible. If you use a truck 
(pickup or van) and you can get heat to 
the back where your equipment is, that 
is great! When you set up your system 
and the temperature stabilizes, turn on 
your system and let it idle awhile be¬ 
fore using it. The internal warmth of the 
equipment will speed up the 
decondensation process. When you tear 
down, allow very warm items, (power 
amps and speakers) to cool down before 


you pack them away. 

f he Dampness Demon will also play 
games with your lighting equipment, but 
with an added twist. 11c blows up the 
bulbs! When you move your lights from 
a cold place to a warm place and imme¬ 
diately plug it in, the sudden change in 
temperature can shatter the bulb. This 
is also true when taking a hot light im¬ 
mediately out into the cold weather. The 
best thing to do is to wait until your 
lighting gear reaches room temperature 
before you plug it in, or take it out into 
the cold. 

Storage 

Do you store your equipment in cold 
damp places, such as a garage, a damp 
basement, a shed, or in your truck over¬ 
night? If so, you are inviting the 
Dampness Demon to come along and 
do his dirty deed even more rapidly. The 
condensation NEVER evaporates when 
it is cold and damp out. ALWAYS store 
your system in a warm, dry place. The 
Dampness Demon will attack your 
speakers first and saturate your woof¬ 
ers, this will eventually lead to cone 
tears and glue separations. Your speak¬ 
ers will not last long in a cold, damp 
place. 1 store my system in a well insu¬ 
lated, heated room in my basement. If 
you have room in a garage and it is at¬ 
tached to your house, get some heat in 


there. Believe me, both your equipment 
and your car will thank you. If you sim¬ 
ply must store your equipment in a truck 
or shed, then wrap up the vital parts of 
your system (coffin, amp rack, speak¬ 
ers), in moving blankets. This should 
help keep the dampness out. 


Maintenance 


Finally, periodically check all your con¬ 
nection points. Make sure you do not 
see any kind of film or grainy build up 
on connectors and cables. If vou do, 
clean them with a contact cleaner. Once 
a year, you should have your sound sys¬ 
tem professionally cleaned and serviced. 
As a service technician. I believe a pro¬ 
fessional cleaning can prevent many 
future problems. 

Well, that should do it for now. I hope 
I have given you some insight on how 
to battle the Dampness Demon and keep 
him from ruining your next affair. If 
you have any problems or questions for 
me, call me at Abracadabra Lights and 
Sounds; (516) 667-2300. If you have a 
computer, you can E-mail me: AbraDJ 
@ AOL.com. Tune in next time when we 


will have a “Best of Five Years" issue 


and i devote my entire column to a 
Q & A format, so send in your ques¬ 
tions and I will sec you then! 
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96 SUPREME P.J. SERIES 


NIIM 

Available Now! 



HEDGEHOG™ 

Superb centerpiece projecting hundreds of multi-col¬ 
ored, multi-pottern beams which dance and twist to 
the beat of the music. Uses two high output 300w 
halogen lamps. What on effect! What o winner! 

**199 


(MSRP $279) 


SPECIAL RETAIL 



BOBCAT™ 

An exciting new projector which genetales incredible 
and stunning shafts of dichroic colored beams. 
Incorporates a slip clutch svstem which spins offset fast 
and slow to the beat of the music producing on effect 
that must be seen! Uses one 5QQW linear lamp. 
BOBCAT™ - SUPERB! 

(MSRP $423) $299 SPECIAL RETAIL 



TWINFLOWER™ 

A new compact powerful sound ectivoted double multi¬ 
colored moonflower effect with large coverage. Uses 
one 10OW high output halogen lamp. 
TWINFLOWER™ - Two are better than one 1 

*119 


(MSRP $162) 


SPECIAL RETAIL 



NESS has made 



High Tech Effects 
extremely affordable. 


DUKE™ 

A stunning new special effects projector which features 
two frontal multKoloied dichroic reflectors which spin 
back and forth to the musk while inside the uniquely 
designed gobo wheel with 18 patterns rotate slowly 
to project a total of 288 gobo patterns combinations. 
Uses 2 2 SOW high output halogen lamps. What o 
gobo mania* 



(MSRP $567} 



SPECIAL RETAIL 


is Guaranteed. 
From NESS, 
of course! 




BARON™ 

Very versatile fixture having two highly polished minors 
which move together or opposite to direct the ever 
changing color beams to walk or sweep the venue. 
Another set of beams split awoy from the multi-faceted 
concave mirror to create a mult-beam effect. Uses 2 
250W high output halogen lamps. 

BARON 1 * ■ a new wey to achieve multiple effects at 
very cost effective manner. 

*439 


MINI FOGGER III™ 

A new compact yet more powerful fog machine with 
output of over 2500 cubic feet per minute thanks to 
its new valving system with 700W heating element 
and its specially designed pump. MINI FOGGER * - 
the best value for your money! 

(MSRP $160} *119 SPECIAL RETAIL 



MSRP $612 


SPECIAL RETAIL 


Dealer's Prices may vary. 
Limited introductory offer. 

For your nearest dealer call us. 


FLASH 750™ 

A new very strong end bright strobe featuring a 1 SOW 
xenon flash double ended lamp, vonoble speed and 
intensity control and an attractive housing. 

FLASH 750 ,M -5tTong strobing mode very affordable! 

(MSRP $324) *229 SPECIAL RETAIL 



111 SO. STATE STREET, HACKENSACK, NEW JERSEY 07601 
TEL: 1201) 646-9522 ■ FAX: (201) 646-1922 


























Hitting The Airwaves 

A hands-on look at six wireless mics 

By Henry Collins 





Audio-Teclmica 

(216) 686-2600 Fax: (216)686-0719 
1200 Series Headworn Mic System 
List Price: $790.00 

This svstem consisted of the ATM75 

wf 

CW headworn condenser microphone 
(see inset photo). ATW-T35 transmitter 
and ATW-R12 diversity receiver. While 
the most expensive of all the systems 
we tested, the 1200 Series was certainly 
worthy of its higher sticker price. The 
system screamed QUALITY the mo¬ 
ment you opened the box. And, as you 
would expect with the name Audio- 
Technica, the microphone offered 
wide-frequency, crystal-clear perfor- 


Xireless mics have gained increased popularity 
\1\J among mobile DJs, especially KJs. Their 

cordless advantage has freed many DJs to take 
to the dance floor and pump up the crowd. With entry level 
prices at just over $300, more and more DJs will be making 
the move to wireless. To help you cut the cord, we have taken 
a close look at six wireless VHF mics priced from $300 to 
$800. Much of our focus was on headset models since they 


mance well-suited for serious conceit 
recording. 

Receiver 

The ATW-R 12 is a true diversity 
receiver offering rack mount or tabletop 
versatility. Two receivers can be 
mounted side by side in one rack space. 
The whip antennas arc removable and 
can be mounted externally for rack 
installation. The rear panel featured a 
balanced XLR connector and 


leave your hands tree to mix. We also concentrated on dual 
antenna diversity systems as they provide the best dropout- 
free performance for indoor and outdoor use. The three areas 
of comparison included range , audio fidelity and user com¬ 
fort. Let's see how well they stacked up. 


unbalanced 1/4-inch phone jack for the 
audio output. Ground lift and antenna 
voltage switches were also provided for 
hum elimination and use with external 
antenna boosters. The front panel 
included live-element LED RF and AF 
level indicators, AF level control anti 
A/B tuner indicators. 
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Azden Corporation 

(516) 328-7500 Fax: (516) 328-7506 
311HS Headworn Mic System 
List Price: $475.00 

This non-rack mourn system consisted 
of the HS-ll headworn electret 
condenser microphone. 3ILT trans¬ 
mitter and 311 DR diversity receiver. 

j 

Priced $5 below Shure’s popular WH10, 
the 31 IMS offers a solid receiver 
featuring rugged all-metal construction 
and a feather-weight headset mic with 
impressive gain before feedback 
performance. 

Receiver 

The 311 DR is a true diversity receiver 
with fixed telescoping antennas on the 
front panel. The front panel was void 
of any controls or jacks and featured 
LED indicators for the main power and 
A/H tuner operation. The rear panel in¬ 
cluded an input jack for the 12-volt 
external power supply, AF volume con¬ 
trol and 1/4-inch phone jack for the AF 
output. The unit combines clean and 
simple styling with “Made in Japan" 
dependability. There were no added 


frills or flashing lights to delight the eye. 
just clean reliable operation. The only 
minor shortcoming the unit suffered 
from was its lack of a rack-mountable 
chassis design. 

Mic/Transmitter 

The MS-11 headset mic was extremely 
lightweight and comfortable to wear. 
The flexible mic boom is attached to a 
wire headband and is worn on the left 
side. The headband had just enough 
tension to keep the mic in place with¬ 
out cutting oft'your blood supply to your 
brain. The transmitter controls included 
a throe-position switch w ith settings for 
Off. Standby and On. The transmitter 
produced no audible “thump" when 


switched On or ()tl with a live mic chan¬ 
nel. Audio input level was adjustable 
with the supplied screwdriver. The mie*s 
audio cable also doubled as the 
transmitter’s antenna. 

Overall system performance was 
very good with a line-of-sighl range of 
300 ft. Adverse terrain dropped the 
range down to 150 ft. The receiver pro¬ 
duced no spurious noise when the 
transmitter's signal fell out of range. 

Specifications 

Frequency Range: 169-216MHz 

Working Range: 300 ft. 

Frequency Response: 30Hz - 15kHz (mic) 

Mic Type: Cardioid Electee! t omlenser 

Battery Lite: 8 -10 firs. 



Gemini 

(908) 969-9800 Fax: (908) 969-9090 

RM-700H Headword Mic System 
List Price: $395.00 

The rack-mountable RM-700II system 
consisted of the BP-05H headset mic 
and belt pack transmitter, and RM-700 
diversity receiver. The system is well 
packager) and is available in lavaliertnic 
and musical instrument versions. 

The true diversity RM-700 receiver fea¬ 
tures two screw-on telescoping antennas 
that mount on the front panel. The an¬ 
tennas can also be connected externally 
with additional cable for greater recep¬ 
tion. The rugged all metal chassis 
included attachable ears for rack mount 
installation. The from panel hosted a 
live-element LED RF signal strength 
meter, A/B tuner indicators, AF level 
control and power switch. The rear 
panel included a 1/4-inch phone jack for 
the AF output and input for the external 
12-volt power supply. The receiver pro¬ 
duced no spurious noise when the mic 
transmitter fell out of range. 


Mic/Transmitter 

The BP-05H headset mic had a snug fit 
and yet it was comfortable to wear. The 
flexible mic boom is worn on the left 
side and attaches to a wire headband 
which loops over the ears from behind 
for reduced visibility. The mic came 
with two loam rubber w ind screens and 
headband wire guide to keep the mic 
cable behind vour head and out of view. 

m 

The mic cable also functioned as the 
transmitter 's antenna. A special muting 
circuit eliminated annoying "thump’ 
when switched on in an active mic 
channel. The transmitter also featured a 
LED power indicator and threaded mini- 
plug mic jack to hold the audio cable 
securely in place. The audio quality of 


the mic was line for vocals but 1 
wouldn’t recommend it for serious con¬ 
cert work. Line of sight range was 300 
ft. and 125 ft. with poor conditions. 

Gemini packed a hit of performance 
and slick packaging into the system’s 
S305 price ta" I Ins is not the cheap, 
cheesy, “please don’t quit on me now" 
system you might expect at this low 
price. It is a highly versatile system 
backed by a serious engineering and 
design effort. 

Specifications 

Frequency Range: 

Working Range: 

Frequency Response: 

Mic Type: 

Battery Life: 


174 - 204 MHz 
30011. 

30Hz-20kHz ±3dB(mic) 
Unidirectional dynamic 
12 - 16 hrs. 
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Gem Sound 

(718] 292*5972 Fax: (718) 292-7976 

MR-H06 Handheld Mic System 
List Price: $329.00 

This non-diversity system included a 
rack-mounlable receiver and handheld 
mie/lransmilter. Gcni Sound will be of¬ 
fering! a true diversity wireless mic 
system by the first quarter of *96. With 
a sticker price of $329, the MR-H06 is 
the most affordable system among the 
six we've tested. 

Receiver 


In addition to offering sleek styling, the 
receiver’s metal chassis included ears 
for rack mount installation. The front 


panel layout hosted a power switch, AF 
level control and "On Air’* and "Audio 
Peak" LED indicators. The rear panel 
included a fixed telescoping antenna, 1/ 
4-inch phone jack for AF output and a 
three-position switch for attenuating 
the audio output. While the receiver can 
he mounted in a rack, the unit’s fixed 
rear panel antenna would make rack use 
impractical. A screw-on antenna that 



could he mounted externally would have 
made rack mounting more viable. As for 
table-top operation, the receiver pro¬ 
vided fine line-of-sight reception up to 
125 ft. and about 65 ft. with adverse 
conditions. No spurious noise was evi¬ 
dent when the transmitter dropped out 
of range. The receiver performed best 
with the antenna fully extended in an 
upright position. 

Mic/Transmitter 

1'he handheld mic was a unidirectional 
dynamic type with a three-position 
Switch for Off. Standby and On. Built- 


in muting circuitry eliminated turn on 
“thump” but the mic did suffer a little 
from handling noise. 

As for the system’s overall perfor¬ 
mance, the MR-H06 is well suited for 
close range vocal applications and is a 
good choice for budget conscious KJs. 


Specifications 

Frequency Range: 
Working Range: 
frequency Response: 
Mic Type: 

Battery Life: 


160- 250MHz 
125 ft. 

40Hz - 20kHz i3dB (mic) 
Unidirectional dynamic 
8 hrs. 


RMS 

(803) 763-9083 Fax: (803) 763-9096 

RMSWHS Headword Mic System 
List Price: $360.00 

At $360, this is the most affordable true 
diversity system among the five systems 
we tested. The system includes a 
SD-200BH headworn microphone and 
belt pack transmitter, and SD-100R 
diversity receiver. The system is also 
available in lavalier mic anil musical 
instrument versions. 

Receiver 

The receiver is designed for tabletop use 
and features removable antennas. The 
front-mounted antennas use twist-on 
BNC connectors and can be located re¬ 
motely to increase reception. The front 
panel layout includes a power switch 
with power on LED indicator, AF level 
control and A/B tuner indicators. The 
rear panel featured a 1/4-inch phone jack 
for the AF output and input for the 12- 
volt power supply. As t or performance, 
the receiver was well behaved and pro¬ 
duced no objectionable noise when the 



transmitter went out of range. Line of 
sight range was about 300 ft. and 150 
ft. with adverse conditions. 

Mic/Transmitter 


tenna, its wave characteristics were in¬ 
corporated into the design. This is 
di i ficult to do with transmitters designed 
to work with multiple input sources. 


The SD2Q0BH is hardwired to the head¬ 
set mic which has a few advantages. On 
the plus side there is no threat of the mic 
being detached during a performance 
which can happen with some models 
using mini-plug connections. And since 
the cable also serves as a dedicated an¬ 


Specilications 


Frequency Range: 
Working Range: 
Frequency Response: 
Mic Type: 

Battery Life: 


173.8- 248.6MHz 
300 ft. 

30Hz-18kHz (mic) 
Unidirectional dynamic 
8 hrs. 
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Shure 

(800) 25-SHURE Fax: (708) 868-2279 
THD Headword Mic System 
List Price: $480.00 

Frequently referred to as The Headset™, the THD sys¬ 
tem includes the T4V MARCAD diversity receiver, 
PIG hell pack transmitter and WHIG headset micro¬ 
phone. This system is very popular among DJs for 
versatility, comfort and durability. And with the Shure 
name behind it, you can be certain that quality and per¬ 
formance were right up front. Though the photo at the 
right shows a non-diversity receiver, the system we 
tested feature the MARCAD' diversity receiver. The 
headset mic and transmitter we reviewed are the same 
as those shown in the photo. 

Receiver 

The T4V receiver is designed for table top operation. 
For rack mount applications, Shure offers the LX Se¬ 
ries which has rack mount capability. Front panel items 
included an AF level control, unbalanced I /4-inch out¬ 
put jack plus Power On, Audio Peak, and A/B tuner 
LHD indicators. I he rear panel included and XLR bal¬ 
anced connector and input for (he external 12-volt 
power supply. Unlike most true diversity receivers 
which switch the input to the antenna with the stron¬ 
gest signal. Share's MARCAD technology monitors 
and combines signals from both antennas. This helps 
eliminate switching noise and signal dropout. 

Mic/Transmitter 

The WHIG headset is the most comfortable fitting of 
al 1 the ones tested/1 'he wire frame loops over your ears 
and has an elastic band that provides just enough ten¬ 
sion to hold the headset securely in place without 
discomfort. The eardioid condenser mic delivered crisp, 
wide frequency audio with plenty of gain. The headset 


Audio-Technica (conti 
Mic/Transmitter 

The headset was comfortable fitting and featured a ro¬ 
tating boom pivot for left or right side mic use. The 
four pin DIN type mic cable connector snapped securely 
in place and had an easy-release locking collar. I’he 
transmitter produced no audible “thump" at power up 
and had a line of sight range of 300 ft and 150 ft. un¬ 
der adverse conditions. 

Specifications 

Frequency Range: 

Working Range: 

Frequency Response: 

Mic Type: 

Battery Life: 


169.5-213.8MHz 
300 ft. 

60Hz - 15kHz (mic) 

Cardioid tlectiet Condenser 
10 hts. 




comes with two foam rubber wind screens. The transmitter fea¬ 


tures a small pig tail antenna for maximum range and a separate 
mute switch enabling you to kept the mic channel active and quiet 
without switching in and out of standby. An adjustable squelch al¬ 
lows you to cancel out neighboring radio frequency noise. A very 
useful feature in major cities with crowded airwaves. The line of 
sight range was 300 ft. and 175 under adverse conditions. 


The Headset ,M is with¬ 
out question one of the best 
wireless systems available 
in this price range and is 
certainly worthy of serious 
consideration. 


Specifications 


Frequency Range: 
Working Range: 
Frequency Response: 
Mic Type: 

Battery Life: 


169- 216MHz 
300 It. 

50Hz-15kHz (mic) 
Cardioid Dynamic 
18 hrs. with battery saver 


New Lighting Controllers 

High Quality • Low Price • Made In the UK 


CHSR4 

$119.95* 



4 circuit lighting sequencer w/speed control 
600W/chanrel capacity, or 300W inductive 
Built-in mic for optional sound sensitivity 


MP16 

$149.95* 



same as CHSR4 plus the following: 

16 chase patterns with pattern-hold switch 
3 or 4 channel switchable 


* special introductory price (includes UPS) 



FEGTS 


642 Frederick St. Hagerstown, MD 21740 
(301)791-7646 FAX (301) 791-7719 
Email: service@theatrefx.com 


MC • VISA • AMEX Deafer Inquiries huited 
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Wireless 

Is your wireless mic 
the law? 


bv Henry Collins 


N o doubt the last thing you're 
thinking about when purchasing 
a wireless mic is whether or not 
it meets FCC standards... let alone yours. 
After all, you're buying it from a repu¬ 
table store and it's bv a leading brand 
name. WRONG! Not all w ireless mics 
sold in this country meet federal require¬ 
ments just as not all drugs in a pharmacy 
arc for over-the-counter sale. The fol¬ 
lowing information will help you steer 
clear of wireless mics that are creating 
bad air with the FCC. 

What is the FCC 

The Federal Communications 
Commission (FCC). an independent 
U.S. government agency, regulates 
interstate and foreign communications 
by radio, television, wire, and cable. It 
grants licenses to radio and television 

G 

broadcasters, assigns frequencies, and 
monitors radio broadcasts to see that its 
regulations are obeyed. 

Since wireless mics fall into the 
category of radio communication, they 
must comply with Ft ’C guidelines with 
respect to transmitting power and 
frequency range. Wireless mics in 
compliance with FCC rule Part 15 do not 
require licensing. The problem is that not 
all wireless mics sold in this country 

w 

meet these guidelines. 

Do I need a license? 

VHF wireless mics generally operate in 
the 169 - 213MHz frequency range and 
have an RF output of 50 milliwatts or 
less. Under normal circumstances, w ire¬ 
less mics within these operating 
parameters pose no threat to normal TV 
viewung and require no user license un¬ 
der i’art 15. The FCC maintains a 
database of all manufacturers who have 


applied lor I CC certification for the 
sale and distribution of products in 
compliance with I > C standards. II you 
have a computer equipped with a mo¬ 
dem you can access this HRS at 


301-725-1072. B\ entering a produel's 

w C 

I Cl' 11). \ou can find out if it has been 

V 

certified under Part 15 for noii-licensed 
use m this country. Select item "I" at 

’W 

the main menu for the Equipment Au- 
thni i/atinn Database. \t the next menu 
select item "1 and vou will be 
prompted to enter the product's FC't 
ID. I he database will provide the lit 
ine status and name and address ot the 
parties who filed for certification. 
When bus ine a wireless mic check 

W Ct 

the operating frequency and make sure 
it is not using broadcast I V channels 
in popular use in your area. 


HO MOBILE DJ IS 
COUPLETS WITHOUT OHE! 

fraction of the time and effort, 
complete mirror ball package 
well for you as a clumsily 
mirror ball from the ceiling. 


the 








so 




eft 


MW 


tfl'l 


fWl 














dSi 


matures: 

• Pre-mounted 1 lOv Motor 
w/internai circuitry 

• Collapses for easy 
transport 

• One year limited warranty 

• Extends to over T tali 

• Heavy duty Detachable 
Base 

• Floor to ceiling beam 


* Above price does not include pinspot or mirrorball 


602 968-5002 

FAX 602-967-0616 
Tempe , Arizona 
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Supercharge 
Your Fogger! 

CSLs Air Injection System Creates a 
Tornado on the Dance Floor 



R egardless of the size of your mo¬ 
bile light show, nothing adds 
punch to a performance like fog. 

: he beams became razor sharp creat¬ 
ing a surrealistic 3-D playground on the 
dance floor. The challenge is keeping 
the fog at the proper density. Too little, 
and the effect falls flat. Too much, and 
people complain. It's a problem Jim 
Baxter and his crew at Colorado Sound 
"N I ,ight are all loo familiar with. Aside 
from the retail end of their business, 
their in-house DJ service specializes in 
big sound, light and video jobs where 
fog is a must. They found the solution 
was not to make a better fogger, but to 
make loggers work better. The result is 
the Twin Tornado Air Injection System. 

Here’s How It Works 

Each Twi n Tornado begins life as an off- 
the-shelf SKB case. Holes are cut in 


various places of the case to accommo¬ 
date the incoming and out-going mix of 
fog and air. A fogger (not included) is 
placed near the intake. An electric mo¬ 
tor turning 3160 rptns drives a fan that 
draws fog and air into the case. The mix 
is then pressurized by the ; 'an and forced 
through twin 25-foot hoses. The result 
is a high quantity of fog, on demand, at 
the proper density. To vary the density, 
just move the fogger a bit closer or fur¬ 
ther from the opening to change the 
percentages of fog and air in the mix. 

What It Does 

In addition to giving you better control 
over the density of the fog, the twin 
hoses allow you to place your logger up 
to 25 feel from the fogger (longer hoses 
are available). The hoses clamp to a 
standard speaker/light stand or trussing, 
so you cun blast fog from left and right 



speaker stands, or up over the crowd. 
Even the efficiency and output of small 
loggers are greatly increased. 

The whole unit weighs just 26 
pounds. To make it mobile, the hoses 
fit right inside the case. To simplify set 
up, an AC outlet for your fogger is right 
in the case. There’s no need for an on/ 
off switch since bursts are controlled by 
your fogger, not the Twin Tornado. A 
thermostatically controlled shut off is 
provided to prevent overheating. 

In our on-local ion tests, the Twin 
Tornado produced an impressive bar¬ 
rage of fog output in seconds. 

The Twin Tornado Air Injection Sys¬ 
tem sells for $339 and is available only 
from Colorado Sound N I jght, 7301 
N. Broadway, Denver, CO 80221. For 
information, call (303) 429-0418. 


ATTENTION MOBILE DISC JOCKEYS!! 


Finally — A Case Company That Understands Your Needs 


10 Space Rack and Stand 

All in one! Standard Console Case shown on 
our Rack Stand Easy as 1-2-3! 



M-2R 



Depth 19 s 
13 Spaces for Amp 
10 paces for Mixer 


Console Cases auau'tfble 
in many styles. 


Albums Available in 
Any Case Style 



18’ 

w 

Double Row 

Holds 135 

Holds 100 

Holds 200 


Heavy Duty Polyethylene 


Travel Cases 



Any Case Above $24 

Cassette Cases Available in Any Case Style 


45’s Cases Available 


CD Cases Available 


Deluxe Console/SB 


Single Turntable & Mixer Cases 


In Any Style 



In Any Style 




Double Row 

Triple Rom 

Triple Row 

Five Row 

Holds 37S 

Holds 550 

Holds 100 

Holds 165 


Depth 16" * B Spaces for Amp 
10 Spaces for Bottom Mixer 
8 Spaces for Top Mixer 



Medium Duty Flight Casss Rec m Surface Hearty Duty 
Hardware Carpet or V iny I Lam mate Flight Case 



1121-1 Lincoln Avenue, Holbrook, NY 11741 Phone 516-563-0633 • Fax 516-563-1390 
OUTSIDE NEW YORK CALL 1-800-343-1433 1 SEND S3.00 FOR complete catalog 


Cases also available for lighting, karaoke systems, costumes, speaker 
cabinets, etc. Custom cases are our specialty! Call for pricing. 


jSfiSSsiaffi! 

@ 33:1443 
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& Video Catalog 


Imagine the best pro gear being 
just a phone cali away. We have 
the gear you w ant, in stock at 
great prices. Even better, we add 
outstanding value with one-on- 
one customer service and quality 
after-the-sale support. Isn't it 
time that you got both great 
prices and great service? < live us 
a call today for y our complin ten¬ 
tary catalog subscription. 


* large SELECTION 
• FAST DElimr 

• GUARANTEED BEST PRICES 
• 30-DAY RETURN POLICY 

• 30-DAY PRICE PROTECTION 


Call Now! 


1 - 800 - 945-9300 



or (714) 891-5914 • FAX (714) 891-6375 

Hours: M-K 6AM - 8 PM 
Sat 7-5 Sun 8-5 

Pacific Time Zone (California) 
or mail in this coupon 




Sign me up for a FREE 


subscription to the 


PRO SOUND & STAGE 


LIGHTING catalog! 


Your Maine 


1'ho'v area aide) 

Mail to: PS $6 L Mail Order Center, IX*pt MB 

L 11711 Monarch St, Garden Grove, CA 92641 

_1 


Our 20th Year. 







Company Name |ir any) 

Addins 

Apt or Suite # 


City 

State 

Zip Code 



mJ 


Ws/f our Superstore in 
Southern California 


13110 Magnolia St. 
Carden Grove, 92644 

(1 mile north of the 22 freeway) 
Just 10 minutes from Disneyland' 

(714) 530-6760 

Sales • Pen tals * Service 


2-Day Air Express 





QJKaKfifOKXSi 


.TO' 


Our 20th Year! 


n 


DINERS; 





VISA' 


I , 








CHECKS 
































































































NYC DJ Targets Core Market 


The Big 
Apple 

Pays Big 
Bucks 



by Mike Erb 


F rank Sinatra was 

right. If you can 
make it there, you 
can make it anywhere. In the 
song all too familiar to DJs, 
v oIe Blue Eyes was, of 
course, singing about New 
York City, with a metro 
population over seven mil¬ 
lion and where DJs are 
plentiful. If you run a busi¬ 
ness there, any business, it is 


arguably the most competi¬ 
tive market in the country. So 


competitive is it amongst 
DJs, that it is not unheard of 


for DJ services to slip large 
catering halls “finders fees” 
of up to $ 10,000 cash, to be¬ 


come the hall's “house" DJ. 


In ihe New York City area, being just 
a D.I is not enough. You need to con¬ 
stantly be one-up on your competition. 
No one knows this better than Allen 


Strauss, owner of Allen Entertainment. 
Strauss has been operating in the New 
York 1 ity/Long Island area tor 23 years. 
Billed as "The Disc Jockey to the Stars.' 
he caught the entertainment bug in 1971 
while in high school. Alter high school. 
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he became a student at The State Uni¬ 
versity of New York (SUNY) at 
Brockport, where lie had a top-rated ra¬ 
dio show on the campus radio station. 
While he admits that “top rated” meant 
about 25 people were listening, it was 
his entry point to what has become a 
profitable business. 



Allen (left) cheeses with movie director Oliver 
Stone at a party Allen hosted for him. 


Strauss recalls doing his first mobile 
job for a girl's dormitory. "They were 
doing an oldies dance to raise money. 
They planned to charge S2.50 per per¬ 
son and hoped for 200 to attend. They 
asked me to be the DJ/MC in return for 
all the ice cream l could cat. I knew if it 
went well, 1 would be king of the cam¬ 
pus. So I borrowed some PA equipment 
from the radio station and did the job. 
Over 800 people showed up and from 
that night on I was hooked." From that 
point, Strauss look his oldies show to 
the local high schools and neighboring 
colleges as well. 

Back to the Big Apple 

After graduation, Strauss headed home 
to New York City and took his business 
with him. From 1975-1978, his efforts 
were devoted strictly to building a DJ 
music service. When disco hit its prime, 
he added a light show and a second sys¬ 
tem. In the years since, business has 
remained good, allowing him to expand 


to five systems. At this point, lie stead¬ 
fastly refuses to add more systems, 
reasoning that lie has created what he 
considers to be an elite, small DJ com¬ 
pany. He does not want to be a DJ 
factory. "I want to be able to personally 
speak with each client. There are 25 of 
us working here with five systems.” He 
is quick to admit that he is getting top 
dollar the way things are. 

For a local, four-hour wedding recep¬ 
tion. Strauss charges $750. If the client 
specifically wants him to DJ, dial s an 
additional $200. Strauss justifies his 
rates with the quality of show his com¬ 
pany produces. He has all the bookings 
he can handle and even has to turn busi¬ 
ness away. He advertises very little, with 
the vast majority of his business com¬ 
ing from word-of-mouth advertising. 

Mitzvahs and Corporate 

In addition to wedding receptions. Bar/ 
Bat Mitzvahs and corporate events com¬ 
prise the rest of Allen Entertainment's 
business. "In this area, there is big 
money in Mitzvahs. Wc charge any¬ 
where from $1,000 to $6,000.” At the 
low end. the price includes a DJ and 
dancer/MC. The high-end package 
would include elaborate staging, props 
and dancers, with as many as eight em¬ 
ployees. “We bring in dancers, 
costumes, a lit stage, a light show, a pro¬ 
jector screen, a lit eight-foot front that 
covers all the equipment... it goes on 
and on. Long Island's into tacky, glitzy 
overkill and even though I personally 
am not into that. 1 provide that for my 
clients if that is what they want." 

More Than Music 

With clients constantly requesting a new 
and unique party gimmick. Strauss was 
inspired to create the Live TV Game 














Show. “I found an electronic engineer, 
who could create a lock-out buzzer sys¬ 
tem like real TV game shows. Four 
contestants can be seated. Each contes¬ 
tant has a live microphone. There's even 
a scoring system and count down clock. 
It is just like on TV. I own three game 
shows and they arc extremely popular." 
The TV Game Show gives Strauss a lot 
of flexibility in what he can charge. If 
the client is being charged $3,000 for a 
Bar Mitzvah, he may “throw it in" fora 
discounted rate, such as $400 (the nor¬ 
mal price being $800), on the other 


hand, a corporate show might pay 
$1,500. “Last February, I did the three- 
day Yankee Fan Festival in New York 
City. 1 charged $2.100 and stacks of box 
seat tickets." The TV Game Show con¬ 
cept has been so successful that Strauss 
plans to market it in the near future to 
DJ companies across the country. 

One of the keys to success, says 
Strauss, is: “No matter what a client 
wants, tell them you've got it. then gel 
it. This is how I got the Human Bowl¬ 
ing Ball, a Carnival, and Sumo 
Wrestling. A corporate client once asked 


me it I owned a Human Dunk Tank. 
Without hesitation I said yes. even 
though I didn't have one. I he next ila\. 

C if T 

I bought a Human Dunk Tank." I he 
company also owns gambling equip¬ 
ment for Monte (arlo e\ cuts, w hu h are 
very popular in the irl-state area that 
Allen Entertainment serves. 

Quality Sells 


In the heartland of America Strauss' elit 


ist attitude ma\ seem condescending, 
but it's what works in the big citv. 

W‘ wr 

“There is such a \asi difference between 


those of us who provide a high-quality 
disc jockey show and the i\ pu ally bad 
DJ that is everywhere. If I’m doing a 
wedding reception at a large banquet 
hall where there might be nine or ten 
oilier weddings going on. I'll walk 

C? C 1 c* 

around and hear DJs playing loud, in¬ 
appropriate music during and after the 
meal. The most important thing to re 
member is that at a party, you don 't have 
to be loud. Most people don’t want to 
be blown away. My clients sav to me 

JF w ir 

all the time, what’s your volume? My 

w m 

answer is, you control the volume, not 
¥ ^ 

me, you’re paying me. I have learned 
that quality sells.’’ 
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Lighting the 
Fuse on 

Soundcraft’s 

D-Mix 1000 


front panel is a hig 19 inches wide and 
14 inches deep, providing ample room 




by Boh Lindquist 

W hile Soundcraft Electronics, 

a division of Harman Inter 
national, headquartered in 
Great Britain, is not presently a house¬ 
hold word with DJs in the United States, 
there are over a quarter million 
Soundcraft mixers in use around the 
world. Take one for a spin and you’ll 
understand why. The D-Mix 1000, from 
Soundcraft (not to he confused with 
Soundcraftsinen) is a perfect example 
of why this company should soon be a 
name frequently used in DJ circles. 

Sit at the controls of the D-Mix 1000 
DJ mixing deck and you can’t help but 
feel the power. With eight channels, 16 
inputs dual stereo VUs, a totally assign¬ 
able cross fader and a host of other 
innovations, this is a mixer that can help 
you accomplish your wildest mixes. The 


to work the silky smooth long throw 
sliders. The red, gray, blue, yellow and 
white sliders and knobs stand out against 
the front panel's dark blue paint job. 
There are plenty of LEDs to keep you 
visually reminded of what you have as¬ 
signed where. This is no ordinary DJ 
workstation. As a high performance 
mixer for professional DJs, it’s perfect 
for a permanent club installation or for 
mobiles who need a mi xer that offers 
total flexibility. It would also lit nicely 
into that home studio you've always 
dreamed of having. 

What's Up Front? 

As this is a production mixer, much of 
its versatility lies in the fact that its op¬ 


eration can be customized to the pref¬ 
erences of the user. While some of these 
preferences can be set using the front 
panel, others require simply moving an 
internal jumper. 

We begin our tour of the front panel 
at the far left. The first two input mod¬ 
ules are selectable microphone or mono 
line inputs. There are Xl R connectors 
w ith phantom power provided for 
corded mics, as we11 as I /4-inch jacks 
for an external mic mixer or wireless 
receiver. The inputs are selectable by 
way of a front panel push switch, so 
your mic options are totally expandable 
and easily accessible. A sensitivity con 

(Confined on page 72) 
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Leading the Way in Design Innovation of the 
Absolute Best Quality Built Cases in the Business! 

• Multi-layer plywood construction 

• Heavy-duty steel hardware 

• High-grade carpet finish 

• - Bevel-edged lids for tight seal, added 
strength and proper alignment 

Send $3.00 for full-line color catalog 721 Ninth Avenuo 

du mkk g gg AbI iflHb ||P Council Bluffs^ IA SI SOI 

mj JOlrf PHONE 712/322*3900 

_ c^rpl FAX 712/322*3407 


■ 


66 Mobile Beat February/March 1996 


























DJ Network is owned and operated by Mobile and Night 
Club Disc Jockeys. DJ Network provides Professional 
Audio, Lighting, Karaoke and Video Equipment and 
Software to Disc Jockeys like you worldwide. 


$1,000,000 GRAND OPENING BLOW-OUT 

Because we are Disc Jockeys, wc understand your needs...your questions,..your budget. We have 
the answers you need. We know you need to save money. Wc know you need accurate advice and 
qualified help. We are here to help you. 



Call now for special pricing on products from AB International, American DJ. Anvil. Atlas. Hag End. Biamp. Ccrwin-Vega, Community. ( rest, 
Crown, DAS, Denon, DK Karaoke, Eden Eclipse Laser Electro-Volcc, ETA, (Airman, Gemini, Hosa, KLS, Ughlciait Linear u eh, Litilite, 
Marlin* Meteor, MTX, Nady, Ness, NSI, Odyssey Cases. Panasonic, Phonic, Pioneer. QSC, Kamsa, Kane. Share, Sonic, Sound tech, Stanton, 
Switch craft, Technics, Telex, Tri-Lite, Ultimate Support, Vestax and much morel If we didn't list your favor Lie brand, it is only because we 
have limited space here, 


ORDER NOW AND RECEIVE FREE FREIGHT! 


For our grand opening, all packages of 75 lbs or less (excluding Software Only orders] will r eceive free I IPS ground fr eight anywhnr m tin 
Continental USA! Orders outside the Continental US. will receive a freight credit. 

TRUTH IN PRICING 

The price we quote you Is to your door. No hidden freight/handling charges! 

No Credit Card surcharges! 

AUDIO/KARAOKE MUSIC SERVICE 

Now you can order at! the Compact Discs, Karaoke CD+Gs and Laser Discs (including movie titles) you need, rlirerl from DJ Network. 
Here's how it works; Place your order before 2:00pm Pacific Time on Tuesday. Receive your order anywhere in the USA by 5:00pm on 
Friday! Guaranteed task for guarantee details). 

You will save money on every CD, CD+G and Laserdisc: you order* CD prices start as low as $5.50, A $16,98 List Price CD is 8 i 2JH1 oi 
less. Minimum order amount Is S50.00 for Software only orders, $5.00 covers freight and handling for any si/r softwai < mdn! 

EQUIPMENT FINANCING OPTIONS AVAILABLE 

You can finance your equipment purchases in several different ways. You can use a major credit card! You can apply for a DJ Network 
Revolving Charge Account! You can lease equipment for your Restaurant Night Club or Mobile DJ Business! In othei words, if you have 
good credit make money (and can prove ill* and can fill-out a credit application in ink [no crayons please), you may be able lo get ymn 
equipment now, and pay later! 


VORDER. 

TOLL-J^UJE! 



VISA 


(800) 4DJ-NTWK 

(800)435-6895 

FAX orders (805) 631-4433 

International inquiries call (805) 631-9562 





2030 19th Street 
Bakersfield, CA 93301 

































Beaming Into 
The Future 
With KLS 

Tunnel Effect Tops List of What's New 

by Bob Lindquist 


K LS has swept into 1996 with a bright new 

wave of lighting effects for club and mobile 

_applications. Among the most innovative 

are three American-made semi-intelligent beamer and 
gobo effects, easily identified by the hazy silver look 
of their extruded aluminum cases. The KLS 
Moonscan, Conescan and Autoscan may be similar 
in exterior appearance, but the effect each creates is 
quite unique. The Moonscan uses pure dichroic fil¬ 
ters to create a richly colored, 3-D moonflower spray. 
The Conescan utilizes a centrally mounted lamp to 
project a brightly colored cone or tunnel. And the 
Autoscan is an economical alternative to a fully in¬ 
telligent light with six dichroic colors (plus white) 
and five gobos that change to the beat. Each offers 
full X/Y mirror movement with sound activation via 
an internal microphone and fan cooling. 

Proper Authority 


When we first received a Conescan lor 


evaluation, our out-ol-the-box impres¬ 
sion was that it might be too large to be 
a practical ctleci I'm mobiles. To test out 
theory, we contacted Paul Evans, ou tier 
of Silver Sound DJs in Malvern. Penn, 
(near Philadelphia). During 1995, Sil- 
\ vi Sounds performed over 1,200 dates, 
a large percentage of which were high 
school, college and corporate mega- 
shows. I laving used KLS effects with 
several of his systems in the past. I-Ivans 
had more than a passing interest in 
checking out the Conescan. 

While he agreed with us that the 


physical si/e of the effect would limit 
its use. he felt that it was a fantastic 
effect for his higher dollar shows. He 
suggested using the effect as a center- 
piece, suspended on trussing, with the 
sweeping colored tunnels shooting out 
from above. Evans explained. "It's a 
fog-dependent effect, but with a 400- 
watt lamp it cuts through tremendously 
well. It's plenty bright to be used ei¬ 
ther by itself or in pairs. If you're on 
the dancefloor, you feel like you're in¬ 
side a huge rotating tunnel. It's great 
for big shows and perfect for clubs." 



On The Bench 

As far as the integrity of the Conescan‘s 
design and construction, we found the 
extruded aluminum ease to he durable 
yet lightweight. As it is mostly un- 
painted, scratches show very little. As 
w'ith most mirror effects, one of the big¬ 
gest dangers is damaging the mirror in 
transit. In the off position, the 
Conesean'x mirror can be parked in a 
relatively safe position. The unit ships 
in a standard shipping box surrounded 
by a two-piccc molded packing mate¬ 
rial which will effectively protect the 
unit in the normal course of events. 
Movement of the cone-shaped beam is 
quick, yet smooth. Response to sound 
is dependent on the type of music being 
played. The stronger and more predomi¬ 
nant the beat, the better. A small rotary 
control is provided to adjust sensitivity. 

More To Come 

The Conescan is just one of many new 
effects from KLS aimed at club and 
mobile applications. During 1996, look 
to KLS to introduce several more prod¬ 
ucts designed more specifically for 
mobiles. Most notably on the horizon 
is the 204 DMX Scanner, a low cost in¬ 
telligent light featuring eight dichroic 
colors (plus white), nine gobos, XA r 
mirror control and a fan cooled 250-watt 
lamp. All KLS lighting effects carry a 
onc-year warranty, I -or more informa¬ 
tion. contact KLS Electronics. 27599 
Schoolcraft Road, Livonia, Midi. 
48150; telephone: (313) 425-6620. 
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you cm 1 
a star on 
your own! 

Electronic instrument 
fits right in at DJ show. 


by Mike Buonaccorso 


With interactive entertainment becom¬ 
ing an integral part of the performance, 
here’s something that will not only en¬ 
hance your shows, but allow you to 
create part of the performance. It’s 
called the KF.Y, and it's an interactive, 
multimedia, musical controller with an 
on-board synthesizer. Ii may look sort 
of l ike a guitar, but there ends the simi¬ 
larity. Si\ slrummer vanes are in the 
place of strings, and a three-octave key¬ 
board on the neck replaces frets. 

There are over 130 built-in sounds 
from which to choose, from a jazz gui¬ 
tar. to a harmonica, to a full organ, 
simultaneously complementing slrum¬ 
mer and keyboard —and all the while 
in key! 

Designed originally for the general 
consumer market, some of the features 
arc great lor the home entertainment 
center: the interactive mode allows a 
connection to MIDI systems, and there 
are KEY-eoded VHS tapes that allow 
you to actually join in the band and play 
along! You can also get original and do 
your own thing in the “stand alone” 
m °de. Cant'd on page 88 



DeMatteo Productions 

Sound, Lighting & Music 

Superstore 


SALES * SERVICE * RENTALS * INSTALLATION 




AMERICAN Dl ' AB' CARVER ‘ TASCAM * EVENTIDE ' PHONIC ‘ FURMAN SHURE 
NADY 1 HUFR0G * MTX ‘ IEM * ATDSCO UGHTCRAFT‘ART * HORIZON * PAS ATUS' 

MIDDLE ATLANTIC' GEMINI LITTLEUTE * ANVIL‘ CLAY PAKY * ULTIMATE SUPPORT * 

SOUNDCRAFT SPIRIT * SENNHEISER ‘ PRO-CO * KLS ‘ STUDIO MASTER ’ NSI* “*■ 

CABLE-UP 1 FERNANDES ‘ BC RICH ‘ ESP‘ HIWATT ‘ METEOR ‘ AND MANY MORE I 


FREE 68 PAGE PRODUCT CATALOG 

Send Name Address, Zip Code a Telephene Number to: 
DP Seiind a lighting 487 Georgesville Rd. Col. Oh. 43228 

Or call 16141351-5007 



CALL FOR COST 




c $32 gal 





ADI Avenger $149.00 Technics SI-1200 MKII 


‘ADI Fat Hog S 149.00 
ADJ F-150/A Fog HlChlnt $189 DO 
‘MIF-300 /AFm machlio $759 0 
* JEM II Foggar bvr. warr. $399 00 





T-1200 

12” 2-wav * 

200W ‘ 8 ohms' 
spkr. stand 
mount * 44 lbs. 
5 yr. wait. 

$297.00 

each 




T-1500 
15"2-way 
20DW Boltins' 
spkr. stand 
mount‘58 llis.' 
5 yr. war r, 

$369.00 

each 



99 
SM5IS92 






ADI Mini StarTec II 
$599.00ea. 


A0! Vertigo 
$149.00 


ADJ S-101A 
$89.95 


NSI 4600 
Dimmer Pak 


DTI 12 


0^ mrltwr j 






’ Bullfrog 0T112 
12"2-way 160W 
$299.00 ea 
* Bullfrog DT118 
400W18 sub 
woofer $399ea 


DT118 



* Carver PM/00 amplifier 
350W4ohm $629.00 
’ PM950 amp 4J5W 4otim ST99.00 


ORDER TOLL FREE 1-800-230-5007 

W' 

Or Call 1-614-351-5007 for Questions & Info. 

Mon-Fri 10:00am to 7:00pm Sat noon to 5:00pm E.S.T. 
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In Search of The Best Sound & Lighting Systems on Earth 




by Renee lassial 


O ne day, while working at a radio station in Marietta, 
Ohio. Randy Bennett got a call asking if he could D.I 
a car show. Without really knowing what he was in 
for or how it would affect the rest of his life, he took the 
gig. Thai was in 1979. Soon after, he look a radio job in 
Florida and for a short time ran his DJ business in both 
states. Once his Dis had fulfilled his company's Ohio con¬ 
tracts, he quit his radio gig to focus lull time on his DJ 
company, which had grown to a three-unit operation. With 
business gains of about 30 percent each year. Bennett felt 
justified in changing the name ol his Melbourne based busi¬ 
ness from "The Party Factory* to “Florida’s Largest DJ 
Company.” 

Culture Shock 

Upon taking his business full time. Bennett learned rather 
abruptly that what worked in Ohio just didn't cut it in the 
sunshine state. In Ohio, he had been offering clients four 
different sound. lighting and DJ packages within one com¬ 
pany. This way he could custom tailor his services to each 
client's needs. In Florida, he found that the package plan 
was confusing his clients. To simplify his marketing ef¬ 
forts, he divided his company into four div isions: fhe Party 
Factory, the Chant Jukebox. Power Express, and The Ace 



of Hearts. 

The Party Factory is designed lor large events. The at¬ 
mosphere produced is big and brilliant, like a massive 
nightclub complete with a mobile 20 x20' lighted dance floor. 
Power Express is known for its “thump” power. This pack¬ 
age is for large venues, primarily outdoor festivals. The Giant 
jukebox is used for high school events, which make up about 
60 percent of FLDJC’s business, as well as reunions, sock 
hops, and other theme events, I he Ace of Hearts portion of 
the business focuses on the weddings along with private par¬ 
ties and conventions. T his package doesn't need a lot of bass 
or flash, just lots of high energy and traditional dance music. 


Still Growing 


Now, with 18 units, over 24 DJs. mega amounts of sound 
and light equipment, and over 1,000 gigs a year—Bennett is 
required to maintain a professional approach in the way he 
runs his business. He characterizes his company’s style as 
"personality intense.” “We don't rely on a lot of gimmicks or 
props,” Bennett explains, l ie's quick to point out his DJs are 
employees, not subcontractors. "Anyone who subcontracts 
DJs is looking for trouble," Bennett says adamantly. (See 
Mli issue #27 for details on the perils of subcontracting.) 


Bennett also has set rules for the kind of music his com¬ 


pany plays. He believes many DJs tend to generalize music, 
refusing to play something if it falls under a certain category 
they don’t like, such as rap. Bcnnet views Rap as being made 
up of several different styles, noting that some Rap artists 
get airplay, such as CC Music Factory, and some, like Ice-T, 
do not. "It's not up to us to save the world!” he exclaims, 


As a whole, equipment companies 


have made good strides in making 





reliable, Bennett says, but there’s 


still lots of room for improvement. 
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“It’s not about whether you like the 
music, you need to be able to relate. You 
have to know and understand the lyr¬ 
ics.” As with everything, there are 
limits, Even with a large chunk of the 
high school bookings, Bennett says 
there are usually 10 to15 frequently re¬ 
quested songs with offensive or 
insulting lyics that they refuse play. 

The System 

As for FLDJC’s sound and lighting sys¬ 
tems—efficiency and durability arc 
Bennett's key words. Everything is 
rackmounted. Lighting units are all-in- 
one and pre-wired for plug in and go 
convenience. This design received quite 
a test recently when one of the company 
vans went up in flames, i'he van is toast 
but his QSC amps, Stanton mixers and 
EV speakers are still pounding away! 
He reasons they survived due to the they 
were mounted. Bennett says his equip¬ 
ment has to be durable to take abuse 
from careless DJs. Everything is con¬ 
stantly being put to extreme use... but 


setting it on fire? 

Equipment that's passed the 
Bennett durability test includes: QSC 
1500 or 1500A amps. Stanton mixers, 
Peavey bass bins. Electro Voice 1502s, 
Cerwin Vega CV36s, and Ross speak¬ 
ers. As for < D players, Bennett prefers 
to use low-end Gemini. "You can abuse 
them and they still come out great,” 
Bennett says. And if you bust a low- 
end CD player, it's a lot less painful to 
replace. 

Bennett s main complaint is that 
lighting equipment needs to be made 
more durable to take the abuse of mo¬ 
bile DJ usage. He has taken simple 
lasers, strobes, and helicopters and built 
them into large walls of light. The light 
walls are easily transportable and little 
contact is actually made to the delicate 
bulbs. 

“As a whole, equipment companies 
have made good strides in making DJ 
equipment roadworthy and reliable.” 
Bennett says, “but there’s still lots of 
room for improvement.” 


If 9 si \ot \ Contest! 

You Won’t Win Anything... but if you have a mobile system you 
think ranks among the BEST ON EARTH, contact: 

Mobile Beat Magazine 

P.O. Box 309, East Rochester, NY 14445, or fax: 716-385-3637. 


Dancin' to Romancin' 

ACE OF HEARTS 





The Ace of Hearts portion of the 
business focuses on the wedding 
industry, as well as private parties 
and conventions. This package 
doesn’t need a tot of bass or (lash, 
just lots of high energy and traditional 
dance music. 

Ultimate Request Party 

GIANT JUKEBOX 



The Giant Jukebox is used lor what 
makes up about 60 percent ot FLDJC’s 
business—high school events. II is 
also used for reunions, soc hops, and 
other events that generally have a 
theme. 

It’s Totally Awesome 

PARTY FACTORY 



The Party Factory is designed to 
accommodate large events. The 
atmosphere produced is big and 
brilliant. A mobile 20 x20' lighted 
dance door completes this “massive 
nightclub" package. 

Florida's Fastest Party Starter 

POWER EXPRESS 



The Power Express is known for its 
“thump” power. This package is for 
large venues, primarily outdoor 
festivals. 
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Soundcraft Scoop (com.) 


tool is provided to adjust the level of the 
module for optimum quality, 

J'he remaining six inputs are switch 
selectable for line inputs or turntables. 
A gain pol on each module facilitates 
obtaining a perfect balance between 
channels. 

Three bands of F.Q are provided on 
all eight channels, giving lOdB boost or 
cut at 100Hz, 3.5kHz and 8kHz. Each 
module also has an AUX feed for use 


with outboard effects or processors. The 
AUX control allows you to adjust the 
level of any channel in relation to the 
others pre-effects. The send may be se¬ 
lected pre- or post fader by changing 
internal jumpers. A balance (BAI.) con¬ 
trol provides ± 6dB level adjustment for 
the left or right sides of the stereo mix. 

At the mid-point of each module is a 
large, illuminated ON switch which ac¬ 
tivates the channel when pressed, and 
mutes it when released. Immediately 
below this switch, and above the chan¬ 
nel fader, is a peak LED to warn of 
excessive signal level prior to the on¬ 
set of distortion. To the right of the fader 
are three switches lor assigning the 
channel direct to the L/R mix or to either 


the "A" or “B" 


side of the crossfader. 


The channel cue switch is placed at the 
very bottom of each module. 

The large center section of the front 
panel, provides control for the overall 
stereo and mono mix, crossfader, AUX 
send and return and microphone 
talkover. The headphone mix can be se¬ 
lected as either L/R output or split cue, 
which feeds a mono mix to one earpiece, 
and the active cue signal to the other. A 
DJ booth ouiput, separate from the head¬ 
phone teed, provides loudspeaker 
monitoring and cueing through a booth 
cue system — a necessity in production 
room applications. Dual bar graph L/R 
LED meters track the levels of the house 


mix as well as the headphone feed. 


Backside 

All inputs and outputs, with the excep¬ 
tion of the l/4-incli headphone jack, are 
located on the hack panel. I he balanced 
microphone inputs with XLR connec¬ 
tors arc designed to be used with 
balanced, low impedance (150 to 200 
ohm) microphones. For line level inputs. 
I /4-inch jacks are used, and RCA jacks 


for turntables. If you don't need phono 
inputs, you can convert them to line level 
inputs by moving an internal jumper. 

In addition to balanced (XLR) stereo 
right and left outputs, there are unbal¬ 
anced stereo outputs for recording (RCA 
jacks), plus a main mono and a booth 
mono output. If you are biamping, a sub- 
bass output will give you an independent 
signal derived after a 20H/.-80H/ filter, 
A separate mono Sound/Light output is 
provided for your lighting controller. 

The Big Picture 

Regardless of the type of DJ jobs you 
do. you would be hard pressed to find 
using the Soundcraft I) Mix 1000 any¬ 
thing less than a sheer pleasure. The four 
by four positioning of the faders allows 
each user to move any source, accept 
microphones, to its most comfortable 
location. And while it's typical to place 
the mic controls to the lar left, you may 
hardly ever need to touch them, thanks 
to a unique “ducking” feature. When the 
voice-over sw'ilch is pressed, the mic 
signal will automatically activate the 
ducking system on the master module 
and dim the active output of the 
crosslader. The dim threshold is adjusted 
by an internal preset. 

As far as fit and finish, the faders are 


predictably linear from top to bottom 
and all switches and rotary controls are 
positive and solid. There were no de¬ 
fects noted on our evaluation sample. 
About the only thing we didn't like 
about this unit was the large outboard 
power supply it required. While this 
would be of little concern in an install, 
it adds weight, and takes up precious 
space in a mobile rig. 

Overall, I would have to give the 
Soundcraft D-Mix 1000 top grades. 
But realistically, I can't deny that, for 
most mobile applications — as well 
as small installs, there are plenty of 
lower-priced DJ mixers that will do the 
job just fine. If all you do is spin CDs 
(or vinyl), and make occasional an¬ 
nouncements, this would be 
mega-overkill. On the other hand, if 
your show includes the typical DJ fare 
plus karaoke, sound effects and drop- 
ins, this unit will give you all the 
control you could ever need. This is a 
mixer for DJs who want more; it's 
more of a subjective, personal sort of 
thing. And personally, I would love to 
have one of these in my own home stu¬ 
dio. The D-Mix 1000 retails for 
$3,295. For more information, contact 
Soundcraft Electronics at (818) 893- 
4351, or fax (818) 830-7825. 


SPECIFICATIONS 


MIC/LINE INPUT MODULE 

Electronically balanced 

Input impedance: 

2ki2 

Maximum input level: 

+4dBu 

Sensitivity range 

-70dBu to-16dBu 

E.I.N. 

Line Input 

Electronically balanced 

-128dB, 150i2 source 

Input impedance: 

20kii 

Maximum input level: 

+22dBu 

Sensitivity: 

General 

•46dBu to +8dBu 

Frequency response: 

20Hz to 20kHz 

{+0. -1 .OdB) 

Distortion; 

-0.005% @ 1kHz 
(Line In to L-R output) 

STEREO INPUT MODULE 

Line Inputs: 

Input impedance 

20k£2 (RIAA 47kQ) 


Maximum input level 

+22dBu 

Sensitivity range 

-46dBu to +8dBu 

Noise 

-80dB 

General: 

Frequency Response 

+0, -I.OdB, 

20Hz to 20kHz 

Distortion, Line In to L-R output 

0.005% © 1kHz 

MASTER MODULE 


Output Levels: 

L-R output 

+4dBu for OVU 

nominal 

(+26dBu max 
into 6Q0£2) 

Distortion: 

Line In to L-R output 
Crosstalk: 

0.005% @ 1kHz 

Channel to Channel 

-85dB @ 1 kHz 
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ITY I 


* 




By using the proper 
DJ console, it will 
enhance your total 
performance 
Guaranteed! 


Odyssey’s own unique 
Sliding Style” pat. pend, & combo 
cases designed specially for the 
todays mobile DJ/KJ industry. 
“Sliding Style” & combo cases 
are made to be super compact 
and yet built tough with 
the finest hardware & material 

available. 

“Sliding Style” cases are available 
to house cd, cassettes & 
even record player(s). 

Its hassle free set up & 
intelligent layout for 
ease at a glance operation, 
makes “Sliding Style” & combo 
cases perfect for today s 
busy mobile DJs/KJs. 


MADE IN U.S.A 


l 

































O ften DJs feel they must have a 
“plush” office in a “prime"' lo 
cation. They pour all their 
money into appearances and, in no 
time, face a real shortage of cash. To 
make matters worse, their prime loca¬ 
tion, if not properly researched, often 
turns out to be a bust. 

People don't choose a DJ on the ba¬ 
sis of his or her location. Rather, they 
choose a DJ based on what the DJ can 
do for them and how much the DJ 
charges. 

There's no reason you can't operate 
out of a home-based office, at least in 
the beginning. If you need to meet with 
clients, go to their home or place of 
business. Belter yet. when possible, 
meet your clients right at the hall where 
they will he having their party. 

Even if you’re already operating out 
of a storefront or other rented space, 
consider the possibility of relocating to 
\ our home i/space permits. 1 know one 
DJ who did this, and he immediately 

m 

saved $600 in rent a month, without 
losing one client. 


Other possibilities 

Realistically, a home-based office is 

* 

not for everyone. Space may not per¬ 
mit it. nor may home circumstances, 

w 

such as young children running around. 

If working out of your home is out 
of the question, consider sharing space 
with some other non-competing busi¬ 
ness. such as an insurance broker or 
lawyer. I mention these two in particu¬ 
lar. as they often have empty offices 
and/or desks. An even better possibil¬ 
ity: See if you can share space with 
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rapher, florist or cake shop can be a 
plus. This is especially true if you ar¬ 
range cross promotions. 

(Along these lines: “I will offer all my 
customers a ’break' on doing business 
with you. if they mention that they 
heard about you from me. if you w ill 
give your customers the same opportu¬ 
nity.”) 

2. What is the traffic flow at the site? 
Exposure to pedestrian and vehicle traf¬ 
fic will affect sales and advertising, as 
well as rent. Obviously, you will pay 
more for locations that generate a high 
traffic How. 



some complimentary business who may 
be able to help you out, such as a florist 
or video company. This would auto¬ 
matically double both business’ leads. 

Still another possibility, if you do a 
lot of business with a particular cater¬ 
ing hall, is to see if you can arrange use 
of that hall's facilities. In all of these 
instances, try to make barter arrange¬ 
ments in lieu of rental payments. 

Also, regardless of your eventual lo¬ 
cation choice, don't deter business from 


outside of your immediate area. How 
you list your business in advertising 
makes a big difference. I recommend 
using terms like "local office,” “we go 
anywhere, ’ or “servicing (he entire tri¬ 
county area," as opposed to merely 
putting one town down with a street ad¬ 
dress. 


Questions to ask 

If and when you decide you must have 
office space to operate your firm, there 
are four basic questions to consider: 

I. W hat are the other stores or offices 
in the area? Complimentary businesses 
help. You may not want to Ik* next door 
to another DJ. but being near a photog¬ 


3.1 low’s the parking? f he traffic count 
means nothing if people can't find 
close, adequate and safe parking. 

4. What costs are involved? A poor lo¬ 
cation may compel you to spend more 
on other things such as advertising, 
while a great location might allow you 
to spend less. 

One Final Recommendation: Whatever 
rate you are quoted for rent is always 
negotiable. Just because somebody tells 
you one thing, it doesn’t mean that's the 
final word. 

Contest update 

Thanks to the many folks who have al¬ 
ready submitted entries into our First 
Annual Advertising contest. Results 
will be announced in the next issue. 

If you still want lo enter, all you have 
to do is send me a copy of what you 
consider is the best ad vou ever ran. 
(Sales letters also count.) It' possible, 
include the type of media—newspaper, 
yellow pages, direct mail. etc.—that the 
ad ran in and any results that you gained 
from running the ad. 

Make sure you include vour name, 
address and phone number. Mail your 
entries as faxes do not always come 
over clearly. 


Blaine s Bullet 

If you’re in a downtown location and people come lo visit you, consider 
making change available for parking meters. Also, offer to pay for their 
parking if they park in a parking lot. This really works! 

Blaine Greenfield is head of Blaine Greenfield Associates and a profes¬ 
sor at Bucks Community College, lie is available as a consultant, trainer 
and speaker. He will answer all requests for information written to: 2H3 
Bolton Road. East Windsor , NJ. 08520; call (609) 443-3781. fax (609) 
426-0246, or e-mail: Greenfieldb@bitcks.edu. 

















DJsinCjyi 
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If you are among the many spinners in cyberspace, log on for some 
digital shop talk at any one of these electronic DJ gathering places; 

Mobile Beat Web Site.http://www-H5obiIebeU.eom 

Mobile Beit e-mail...MobilebestraaoLcom 

SERVICE ___LOCATION/ADDRB3S ., SECTIOfJ/THREAD 

mm .... alL.EUSiD.maker&dJ...._NEWSGROUP 

USK8BT *.,*___aJt.mnsiadance..«.«.. NEWSGROUP 

USENET_„_altravs ..._*.*.....NEV/SGJtOUP 

USENET. .,,.... a3t.muBiateclino_...NEWSGROUP 

USENET_altmusickaraoke ____NEWSGROUP 

USENET ........ alt.weddin^. . ...... NEWSGROUP 

CompuServe .. MUSIC INDUSTRY FORUM —™ Ws/HADIO, TRAN Er.l, 

AMERICA ONLINE -MUSIC MESSAGE CENTER .Mofellfla/Ctub tfocks/Equlpment 

rajOnet....SCBBS.COM ___ DJs k PRODUCERS, ARTISTS 

DANCEHET__BBS; 410.235.S708 .... Wg, RECORD POOLS. LABELS 

e*pro > BBS: 408.971.3770 --* DJfi, RECORD POOLS. LABELS 

LISTSE3V .. bpnprequeflt^ftndrew.cmu.edu ., BEATS PER MINUTE 

LISTSERV.,^...«... buflkmr@pri.edu .....«,. Billboard lop 10 Charts 

Live Chat 

America . DU Net (Wednesdays k Sundays, IOPM ET.) 

..*.— People Connection (Private room) 




ATTENTION ALL DJs 


The one CD DJs all across the country have been asking for. 

NEW MUSICAL SELECTIONS for those traditional wedding dances! 

QCS Entertainment 

Professional d}/mcs . Proudly Presents 

CHRIS TAYLOR 

“TIMELESS TRADITIONS ” 

All New, All Original, Romantic, Sentimental and Emotional Ballads 

The First Dance..... .....Always By My Side 

A Father To His Daughter. "'.My Little Girl 

A Daughter To Her Father. .A Place In My Heart 

A Son To His Mother. .J J ffl'L.I Will Remain (Your Little Boy) 

The Bridal Party Dance.▼ X .. Together Once Again 

The Last Dance... *T) .Leave The World Behind 

The Anniversary Dance . ..Every Moon Is A Honeymoon 

SINGERS! Instrumental tracks for LIVE performances 


$17.99 V Brides will 

Plus shipping and handling love you for it! 



To order, call (603) 668-4306 
MasterCard/Visa Accepted 
Dealer Inquiries Welcome 
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CD-Plus: 
Is 11 The 



By Ted Gurley 



here is a strong clue 
about the future of 
our business pack¬ 
aged in every copy of 
Microsoft Windows 95, 
called fD-PIus. Buried 
among all the hype, this ap¬ 
plication comes almost as an 
afterthought. 

I previously concluded that 
you might want to consider 
Windows 95 as a new oper¬ 



ating system to run 
functions only if you have a 
high power 486 DX4 com¬ 
puter or better. While it still 
may be too early to buy it. I 
suggest you go to your com¬ 
puter store and look at a 
Windows 95 system with 
I f D-Plus just to see what may 



They combined all this in a loose stan¬ 
dard called CD-Plus. 

It starts with a feature called 
“autorun.” When you insert a CD in the 
drive on your computer configured with 
Windows 95, it automatically starts 
playing. This is line for using or install¬ 
ing software. However, with a music 
CD, a cool thing happens. It starts play¬ 
ing while you are working on another 
project on your computer. It provides 
limited strain on the system. The music 
just plays in the background. There is a 
little CD player that allows you to con¬ 
trol the tracks, type in titles for the songs, 
and even play the tracks in a random 
order. Once CD producers combine 
autorun with a code, the record labels 
can press a product playable on both a 
standard music CD player or a 
computer’s CD drive. Sony has done this 
with Bob Dylan's Greatest Hits volume 
3. Here’s what you get, in addition to 
all the music tracks, fora couple of dol¬ 


bc around the corner. This is 
one killer application that 
plays music CDs, provides 
computer control, plays mu¬ 
sic videos, provides the lyrics 
to all songs, plays Karaoke, 
and more. 

Features Galore 

I have to believe that the folks at 
Microsoft really enjoy music, entertain¬ 
ment, and videos. As they were 
de veloping Windows 95, they wanted to 
improve computer audio and video, sup¬ 
port for CD-ROM players, and generally 


lars more: 

• Two full length videos. 

• A complete Dylan discography that 
lists every album released with all the 
songs listed and a 15-second audio 
sample of every song. 

• You can view all the lyrics as text 
or play a song and see the lyrics on your 
computer screen. 

• There are also a couple of inter¬ 
views. Presently, there are CD-Plus 
releases by The Cranberries, Alice in 
Chains, Willie Nelson, Dylan and more. 
In the near future, I think all artists will 
start releasing everything with some 
CD-Plus extras. 

Practical Application 



DJs? Let me paint a quick picture. 

New Years 1998. You arrive at a gig 
and unpack your system. Two speakers, 
mixer, amp, two CD players (already 
loaded with 300 CDs each >, a laptop, and 
a video monitor. All of the 3(X) CDs are 
accessed and cataloged on the laptop, 
the PC controls the players and knows 
if there is a video associated with the 
song. If there is, it is passed to the video 
monitor. You no longer need the covers 
to the CDs, all you do is search for a 
song and it is cued up. You can search 
by style, title, artist, BPM, or even by 
year. The mixer still controls the fades, 
levels, mics, etc. Now the host has de¬ 
cided that a small group wants to try a 
little Karaoke. You haven't invested in 
any special CDs. it just so happens that 
a lot of the CD Plus CDs have the op¬ 
tion of showing the lyrics with the 
music, you flip off the main vocals, pass 
out a song list and you arc on your w'ay 
to a Karaoke show. 

The Bottom Line 

You can buy a 100-dise player today for 
under $400. By late next year, you may 
be able to get a 300-disk player with a 
computer interface for about the same. 
For less than the cost of a SLI200 turn¬ 
table you will have access to over 5,000 
songs. Microsoft has committed to cre¬ 
ating a standard for the record labels to 
use to create multimedia music products. 
It is already being embraced and incor¬ 
porated into new releases. You probably 
have some of these enhanced disks in 
your collection. 

So what do you do if you want to be 
ready for this? First, add a sound card 
to your computer, my favorite is the 
Sound Blaster AWE32. Second, buy 
some great speakers. Third, add at least 
a quad speed CD drive to your system. 
Finally, bite the bullet and try out the 
latest version of Windows. Once you get 
this mess hooked up, you’re in for a 
hefty dose of what is in the future for 
mobile DJs. 

Ted Gurley owns a mobile company in 
Dallas. He is the co-author of “ Plug-In: The 
Guide to Music on the Net" Prentice-Hall 
ISBN:0-13-241050-8. He can be reached at 


make a better multimedia computer. 


So what does all this have to do with 


tgurley@ onramp. net. 
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In appreciation for helping Sound Choke" reach a major achievement, our 100th 
Spotlight CDG, Sound Choice* presents MILESTONE I. This is a FREE Limited Edition 
Collector's CDG with 15 hit songs, some previously unavailable In the karaoke market. 


Terms & Conditions: Include $5.00 to cover 
S&H. Money order or Credit Card On!y - no 
personal checks or COD. In the Milestone 1 disc 
will be a Manufacturer’s Rebate Coupon for $5.00 
off the purchase of a Sound Choice* Spotlight 
CDG. Also included will be a complete 
songlisting, a sample songbook for use in your 
shows and information about the complete list of 
Sound Choice ?) products available from your local 
dealer. 


This oTer is limited to professional Kjs only! 
To receive your Milestone I CDG: Kjs must 
include a business card or proof of being in the 
Karaoke or Mobile KJ business - no dealers or 
resellers please. This disc is only available directly 
from Sound Choice. It will not be available 
elsewhere. Reserve your limited edition copy today! 
Limit one copy per household. Sound Choice 
reserves the right to limit quantities shipped. 



PO Box 472208 • Dept. MS • Charlotte, NC 28247 • 800-788-4487 
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Back in the ‘70s. in Asbury Park, NJ. when all the local 
bands were grinding out formula rock songs on 45s try¬ 
ing to be the next Bruce Springsteen, Rick Acocella had 
an idea for a different kind of 45 — an easy listening 
instrumental with a Latin beat, with a fast samba disco 
on classical guitar on the B side. 

He recorded and released Solitude in 1982, and it 
broke on a local college staiion, WBJF-FM, w ith a fairly 
large jazz following. This led to, what Acocella says 
was, the gig of his life: opening two concerts for Chris¬ 
tine MacVie 
(Fleetwood Mac). 

Some time later 
he received a letter 
from Bcrklee Col¬ 
lege informing him 
that he had won the 
John Abercrombie 
Jazz Masters In¬ 
centive Award, and 
the Berklee Col¬ 
lege of Music 
Professional 
Musician's Schol¬ 
arship Award. He 

went on to receive a bachelor's degree from Bcrklee. 

Rock lead guitarists probably remember Acocella as 
the inventor of that special cone-shaped guitar pick that 
helped develop high speed picking techniques. The Sty¬ 
lus Pick sells in music stores today. 

Then a local night club performer. Bill Kelly, came 
to Acocella and asked him to produce a new version of 
Southie (s My Home Town. The tapes were brought to 
Tom Salem, owner of Rock N Mania Records in 
Framingham, Mass., and Salem offered to press the 
record. 

Soon after, Salem signed Acocella to the Rock N' 
Mania label. Acocella now' has eight Disc Jockey 
Tradilionals CDs to his credit. 

Now' Acocella has expanded to offer audio services 
to all in the DJ/KJ market. Through the use of multi- 
track tape recorders and his computer, he can offer 
“anything audio" to the Dj market. These services in¬ 
clude compact disc production, videosound scoring, 
demo tapes, DJ jingles, special productions and more. 
Acocella can be reached at (401) 725-1984 or by fax at 
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Test Bench 


The following components were used 
in the product evaluation. 

Rack: Gem Sound AR 32 
Mixer: Rane MR 22, 

Equalizer; Rane ME 60 
Crossover: Rane AC 22B 
CD Player: Marantz PMD321 
Tape Equipment: Marantz PMD510, 
Amplifier; QSC Pov/erligiit 1.8,1.0 
Speakers: Gem Sound E15T 


By Henry Collins 


P ro|x.’r equalization of your sound system to the listening environment is key 
to quality sound. One-third octave equalizers are best suited for this task as 
they offer the widest range of tonal controls needed to properly tunc your 
system. Problem is, adjusting them to match the acoustics of each new venue can 
be a real cha11enge...unless you’re using a RTA (real time analyzer). We’ve taken 
a look at three RTAs that can help you fine tune your system. 


Audio Control SA-3050A 

The SA-3050A is an affordable, high 

quality piece of test equipment that is 
popular among professional sound con¬ 
tractors and installers. It is lightweight 
and designed for portable use or rack 
mount installation (with optional rack 
mount kit). , „ , 

(continued on page 82) 


S/towcase ‘Presentations 

( I,he ‘Me\t (generation Of ‘Professiona('Disc [lockt'ii Cases ...because your image is everything. 



u 


Our combo racks are designed 
to accomodate mixers, dual cd 
controllers, power strips, wire¬ 
less microphones and alt rack 
mount gear 10 spaces angled 
on the top and 4,6, or 3 spaces 
on the bottom. Removable top 
cover, front rear friction doors, 
gray carpet, chrome hardware 
and recessed handles. 



Amp Racks 

All amp racks are available in 
4,6,0 or 12 space sizes. 10 
and 12 space amp racks come 
with casters. Combo racks may 
be slacked with amp racks for 
an organized Vertical" presentation 
eliminating the need lor a tabie. 
Universal port holes on the sides, 
top and bottom allow for simple 
connections among cases Front 
and rear friction doors hide all wires. 


Soundstaae Table System 


_ Our portable two piece 
sound stage table system 
is the best way of obtaining 
a professional appearance. 
The stage cover fits onto 
the folding base supporting 
combo and/or amp racks. 
All cables are fed through center, left and right portholes. Gray 
carpet to match our other cases and available in 24" or 32" 
sizes. 



Typical Vertical 
Presentation 


Typical Stde-by-SIde 
Presentation 





Showcase Presentations universal case design eliminates the 
need for a custom case. Our matching combo and amp racks 
fit neatly side-by-side or on top of each other. Wires are fed 
through portholes allowing covers to remain in place hiding 
ugly connections. The modular design lets you break your 
system down into as many components as necessary to minimize 
size and weight. As new equipment is purchased, cases may be 
added without radically changing your system. 

.0 i_ 0, 


Either a 10 x 6 or B space 
combo rack and a 10 or 12 
space amp rack keeps your 
system compact & simple 


There is plenty of room for equipment here. 
Start with a 24" Soundstage Table, add a 
4 and'or 6 space amp rack with a 10x6 or 
B space combo rack, another 4,6, or 8 space 
rack underneath, and you have the ultimate 
mobile Showcase Presentation for the 
largest of systems. 


Free Brochure/Price Ust 
1-800-336-1185 



Rear friction doors remain in place hiding 
wires easily connected through universal 
portholes for a perfect appearance everytime. 


Distributed Exclusively by Electronic Bargains 970 Monteilo St (Rt. 28) Brockton, AM 02401 (dealer inquires welcome) 
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THE CONCRETE CD+G KARAOKE COLLECTION 

Sound Choice ’, the quality leader in karaoke, has 
drawi the blueprint for a CD+Graphics 'starter set". 

Sound Choice offers The Foundation™, a 30 disc set 
of die top 450 karaoke songs of all time. This set is 
ideal for karaoke jocks who want to abandon their 
cumbersome laser disc library for something more 
compact and economical, yet still get the greatest hits 
of yesterday and tixlay. This product is also perfect for the mobile DJ who wants 
to add karaoke services but is reluctant to spend thousands of dollars just to get 
the essential karaoke songs. The Foundation™ is neatly packaged in a 
convenient three ring binder complete with an alphabetical song listing and track 
numbers. The set also includes the KJ "utility" disc. This unique disc, containing 
a series of public announcements, is the first of its kind and can be used by the KJ 
throughout the karaoke show. 
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▲ The Foundation™ karaoke "starter set" 
is the best value on the market. 


Xhe Foundation i« Contents 


450 Core Karaoke Songs On 30 CD+G Discs 




Heavy-Duty Binder For Disc Protection 
KJ Utility Disc 


Foundation™ T-Shirt 


EZ-CD Opener 

Master Song List And Sample Songbook 


CD+G Demo Disc 


▲ Build on The Foundation™ with Spotlight 
Series™ CDGplus Discs. This series offers 
today’s current hits and special themes, 
making it ideal to add to The Found;itiort™. 


TO ORDER CALL OR WRITE: 

Sound Choice" 
Accompaniment Tracks 
PO Box 472208 
Charlotte, NC 28247 
800-788-4487 
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Real Time Analyzers (com.) 


The SA-3050A features 30 onc-third 
octave bandwidth filters on standard 
ISO center frequencies. This means that 
each LED frequency indicator on the 
SA-3050A has a corresponding fre¬ 
quency band slider on any equalizer 
using standard ISO one-third octave 
center frequencies. 


The unit provides both pink noise 
and SPL (sound pressure level > readings 
up to 170 dB. Pink noise readings can 
he stored in one of six memories. This 
enables you to take readings in differ¬ 
ent areas of a room and store them for 
later reference. Readings can also be 
outpuled to a printer (printer port op¬ 
tion) for further study. Though the front 
looks a little busy, the SA-3050A is very 




easy to operate. For portable operation, 
the SA-3050A can also be purchased 
with an internal rechargeable battery 
pack. The rack mount version requires 
three rack spaces. 

SA-305OA (analyzer and otic) $995. 

Audio Control Industrial 
22410 70th Avenue West 
MoimUakt Terrace, WA 98043 
Tel. 206-775-8461 Fax: 206-778-3166 


D00 RTA Series II 

The RTA Series II is a highly afford¬ 
able rack mount unit with a profile of 
just one rack space. Like the SA- 
3050A. it features a built-in pink noise 
source and calibrated mic. The mic 
comes with a long 40-ft. cable allowing 
you to take several readings around the 
room all from one central location. 

The display panel consists of 31 
bands, each with 5 LED indicators. The 
display is switchablc to provide read¬ 
ings in I dB or 3 dB steps for each LED. 
At the I dB setting the display offers a 
4 dB wide window and a 12 dB win¬ 
dow at the 3 dB setting. 



The rear panel of the Series II in¬ 
cludes a balanced XLR connector for 
use with other calibrated microphones. 
There is also a Line input jack for di¬ 
rect measurement oi equipment in a 
system and a Line output for the pink 
noise source. W hen the pink noise is off, 
the pink noise jack functions as an audio 
output so that the signal may be looped 


through the RTA and monitored during 
a performance. The supplied mic has a 
gain range of 53 to 107 dB which is ad¬ 
equate for most applications. 

DOD Series U (analyzer and mic) $399,95 

DOD 

8760 South Sandy Parkway 

Sandy, UT 84070' 

Tel. 801*560*88011 Pax: 801-566-7005 



Gold Line LM-27P5 

Gold Line is well known for its full line 
of audio test and measuring equipment. 
The LM-27P5, one of Gold Line’s mid- 
priced RTAs, is a rack mount unit 
featuring 27 bands with 5 LEDs for each 
band. The display features a switchablc 
3 dB or 6 dB range. The 3 dB setting 
offers a 12 dB window and the 6 dB set¬ 
ting a 21 dB window. 

Like the DOD Series II, the LM-27P5 
is just one rack space high making a 
space-saving addition to any rack. The 
rear panel features a I/4-inch output jack 
for the pink noice source. There is also 


a switch to set the decay time of the dis¬ 
play to Fast or Slow. The front panel 
offers a Line input for monitoring your 
sound system and a balanced XLR con¬ 
nector for the calibrated mic. The XLR 
also provides phantom power for the 
electret microphone. The LM-27P5 is a 


rugged unit which is also very simple 
to operate. 

Gold Line LM-27P5 (with mic) $599.95 

Gold Line 
Box 500 

West Redding, Connecticut 06896 
Tel. 203-938-2588 Fax: 203-938-8740 


Shooting from the hip 

With a low price tag of just $399.95, the 
DOD RTA Series II is a very affordable 
way to fine tune your equalizer. Though 
it is virtually identical in function to the 
LM-27P5, there are some performance 
differences. The LM-27P5’s band filters 
are a little tighter than the Series II 
which is rated at ±4%. This spec is tine 
for use with any one-octave or half-oc¬ 
tave equalizers, but if you’re using a 


high-quality one-third octave constant- 
Q equalizer like Rane’s ME 60, you may 
want to step up to the LM-27P5, 

If you are doing large venues requir¬ 
ing multiple equipment racks and 
several equalizers, you can tunc the sys¬ 
tem more faster and more accurately 
with Audio Control’s SA-3050A. The 
unit's internal memory and optional bat¬ 
tery operation let you move the unit 
from one rack to another and compare 


each equalizer’s readings from memory. 
The SA-3050A can also be setup to 
monitor SPL during the performance to 
help keep the system volume at “com¬ 
plaint-free'' listening levels. Mobile DJs 
who also spin at permanent club instal¬ 
lations will also find the SA-3050A 
handy for monitoring SPL when work¬ 
ing in a closed booth. It’s an expensive 
way to go but the unit’s versatility and 
accuracy almost justify the expense. 
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KARAOKE LOVERS 

Stay on top of the charts every month for $16.98 or 


TOP HITS MONTHLY FEATURES 


• The newest songs programmed by D]s and KJs 

• The highest quality music renditions in the industry 

• Large, readable fonts that are wiped accurately 

• Outlined text for super-imposing 


KJs/DJs Call 
1 - 800 - 713-1940 
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Dealers/Stores Call 
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SING ALONG ESSENTIALS 




n all the years 1 have been working with this crazy 
Karaoke stuff, my least favorite part has been suggest 
ing songs to prospective singers. Musical taste is a very 
personal thing. You might love listening to Tony Bennett 
all day long, while I might prefer a little light opera 
(yeah, right). 

The more time I spend in front of a Karaoke audience the 
more surprised I become. I have done numerous teen parties 
where 1 expect them to request only modern music. Yet what 1 
wind up hearing is The Beatles, Hlvis, and Sinatra. Surprising? 
Not really. This is the music that has been handed down from 
their parents. These kids have heard this stuff all their lives. 
They have picked up the lyrics through osmosis. They may 
still want to sing Hootie or Blues Traveler, but that music is 
not what’s etched in their heads... yei! It's the exact same thing 
when I’m working with adults. 

Regardless of what type of music you may like, when some¬ 
one comes up and asks you to help them pick a song, that’s 
what you’ve got to do. I try to get them to pick their own 
song by guiding them through our songbook. If you have a 
cross reference by artist, show them that section. This cross 
reference may help you more often than you could ever imag¬ 
ine. 

From my experience, when someone asks for help, all 
they're really looking for is a little encouragement. If they've 
alreads decided on u selection and want to know what you 
think, ask them if they are very familiar with the song, if 
they are. encourage them. If they crash and burn it's OK. 
just be sure the audience supports them when they're fin¬ 
ished, regardless of how they did. 

Aside from the technical aspects, helping and encour¬ 
aging each new singer is really why you’re there. In the 
commercial U.S. Karaoke scene, which you are all a part 
of, KJs are key to Karaoke becoming a widely accepted 
form of entertainment. 

In Asia, where Karaoke got its start, they don't use hosts or 
hostesses. Singers are handed a mic and they sing. Here, how¬ 
ever. we need to give the singers a big intro, make it bigger 
than life, have Inn with the singers, and most importantly en¬ 
tertain the audience! They're looking to you to maintain the 
energy and keep the party going. Pity the person who becomes 
a KJ jt ist so they can sing on stage, that’s not what being a KJ is 
about. And it's not something the audience is looking for. 



Now. without further adieu, the top twenty most dif¬ 
ficult songs to sing well. These are the songs you reserve 
for the real pros and show-offs. With challenging tem¬ 
pos, pitch ranges and pacing, these can make or break 

the best! 


. ^ 
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How much music 
you bring to a party 

used to depend 

on how strong your 

arms were. 



With Clarions DS-5020 portable karaoke machine and 
song cartridges, it couldn't he easier for your customers 
to have all the karaoke music they want, And with our 
synth technology, all tWIl need to do is plug it in and 
play. Each Clarion compact cartridge holds up to 400 
songs which is the equivalent at 20 single-sided CDGs* 
What s more the DS 5020 can hold eight of these 
cartridges, the equivalent of 3200 songs. 

Allowing for a wider range of pop country and 
children's tunes that will bring every shower 
soprano quickly to the microphone. And while 






they're crooning their hearts out, you'll know the 
cartridges will last far longer than ihr talent. I hat s 
because there's no software degradation. Singer * w ill 
also enjoy fine-tuning thro performance with screen 
sweeping lyric, key/tempo controls and fast rluimrl 
capabilities. Out music cartridge slips easily into a shirt 
packer and our unique, light weight Clarion I\uuh3r 
Karaoke machine can be carried with just one 
hand. It leaves the other hand of your happy 
karaoke customer completely free for, well, 
anything else mtercsling at the party. 


®g 


© 1995 Clarion Sn os Carp.. 6G1 West Hfidordo Beach U wfl., Gsniun*, CA 9024/ 1201 m0] 32/ 9100. LM J36, ibJ & jJ/J 
































SUNFLY USA 

1737 Boxwood Lane • Naples, FL 3 3942 
Telephone: 1-800-972-2736 • Fax: 1-813-649-5032 
Call For FREE Catalog • Dealer Inquiries Welcome * Coming Soon: CDV! 


Delivering The Hottest Hits 
of Tomorrow... Today! 

Sunfly Karaoke Instrumentdlly reproduces all soundtracks 
so true to the original, most people think all you've done Is remove 
the vocal from the original artists' recording! 

• No Synthesized Electronic Elevator Musk 

• Highest Quality (D+G Text Graphics 

• Videos w/ Accurate Storylines That Rival Any MTV Video 

• Titles Released On A Regular Basis 

• More Hits Per Disk 


Fat Cockerel Karaoke, currently available on Laser Disc, 
will soon debut Its new Compact Disc + Graphics (CD+G) line! 

• Unique Blend Of Yesterday's And Today’s Hits 

* High Quality Audio And Video Tracks 

* Songs Not Found On Other Labels 

• Classic Songs By Artists Such As: 

The Doors, Eagles, Marlah Carey, Phil Collins, 

Nell Diamond, Boston, Queen and more. 




B ecause they've finally found a way to 
realize their lifelong dreams of being 
able to play real music immediately, 
without years of lessons or practice. Wo you're 
not f*, reading a misprint, 

you're 
reading a 

description of THE KEY™, 
o remarkable musical instrument 
that incorporates the latest in 
sampling/synthesizer technology with 
sophisticated nuto accompaniment programming 
to create a real musical instrument that anyone 
can ploy flawlessly while simultaneously 
developing and honing their natural musical 
skills. And, you con play along with a wide 


range of music sources-Songpar "albums", 
Cd's, Videos, even Laser Discs! 

If playing music has always been c dream 
of yours it's time to discover the secret 
thot thousands of people have, it's time to 

discover THE KEY. 


Hu is the future 
rfjnHK_ 


Call 1-800-4 THE-KEY (484-3539) 

today for a free informative video and get 
ready to make real music with THE KEY™!! 


NOT A COURSE! NO LESSONS REQUIRED! 

The Key unlocks the music in you. 1 * 



Come see us at: 
NAMM Booth #2163 
CES Booth #864 


Sound 
Choice 
celebrates 
milestone 
with free 

CDG! 

To mark the release of their 100 Spot¬ 
light CDG, Sound Choice is offering 
professional KJs one of the hottest 
karaoke discs ever released, and it’s 
free! 

"Milestone 1” contains 15 highly 
requested hits, some previously un¬ 
available to the market tor available 
hut in poor quality). The disc is avail¬ 
able to all professional KJs directly 
from Sound Choice. A $5 charge for 
S & H (money order or credit card 
only), along with your KJ business 
card or proof of being in the karaoke 
or mobile KJ business is required (no 
dealers or distributors please). In ad¬ 
dition, with your copy of Milestone 
1, you will also receive a 
Manufacturer’s Rebate Coupon for $5 
off the purchase of a Sound Choice 
Spotlight CDG. To reserve your lim¬ 
ited edition copy, call 1-800-788-4487 
or write Sound Choice, PO Box 472208, 
Dept. MS, Charlotte, NC 28247. 

In addition to releasing Milestone 1. 
Sound Choice is continuing to add discs 
to both the Reminiscing Series and B 
Flat The Cal Series. Late last year, five 
more Reminiscing Series discs were re¬ 
leased. bringing the total number 
available to ten. This series has been 
designed for the senior citizens market. 
Ihree more B Flat The Cat Series discs 
arc slated for January release, bringing 
this series also to ten. B Flat The Cat 
has been designed for the young chil¬ 
dren market. Both of these markets are 
relatively untapped offering KJs a 
chance to explore new markets and in¬ 
crease profits! 

Hot on the heels of the eleven new 
Spotlight discs released in December 
and thirteen in January, are sixteen new 
discs due out in February, with Sound 
Choice sustaining the sixteen new discs 
per month rate in the Spotlight Series 
for the balance of 1996. 
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THE KEY. Cant'd from pane 69 

I lookup to home stereos, VCRs, and 
mixers is a breeze. (Batteries are an op- 
lion, as the KEY houses a built-in 
speaker.) 

Part of the show 

My mission was to try out the KEY for 
a couple of features I thought would lit 
right into a DJ production, and 1 was 
pleasantly surprised at the results. Two 
features of the interactive mode are the 
Songpac cartridge and CD Synch. The 
cartridges, resembling a video game 
cartridge, plug into the KEY and allow 
you to play the lead, bass, chords, or 
your own lead line on the selection, once 
again, always in key. I was playing 
along with Elton John and the Rolling 
Stones so quickly, I felt I was ready for 
the next World Tour! With the CD Synch 
feature, if you have the matching ver¬ 
sion of a song on a compact disc, a 
special mixer box (included) allows you 
to play along with the original! 

So I practiced up a little and hit the 
road. The plan was to substitute the 
KEY music for the standard dinner 



music schlock. After about 10 minutes 
of Kenny and Yanni, the KEY, which 
plugs right into the auxiliary line on 
your mixer, made its first appearance. 
Once the guests realized this was no 
ordinary instrumental version of Won¬ 
derful Tonight, they knew this DJ was 
no cheap show'. The hardest part may 
have been to return to regular program- 
ming, as it seemed everyone in 
attendance had to come up and check 


out my toy. 

Although many of the guests wanted 
to experiment, 1 tried my host to explain 
this was not the purpose of bringing the 
KEY, and sent them on their way with a 
couple of inflatable guitars. However, I 
was inspired enough by their enthusi¬ 
asm to take that idea a step farther. As a 
karaoke host in a local club two nights 
a week, I have added the KEY on one 
of the two nights. K+K (Karaoke and 
KEY) Night allows one person to sing 
while the other uses the KEY to play 
along. The crowd loves it! There arc cur¬ 
rently 14 Songpacs available, and about 
a dozen more will be released by June. 
And this spring, according to the manu¬ 
facturer, fully compatible KEY-Karaoke 
laserdiscs will be available. 

All in all, the KEY makes a great 
option to include in your D.I/KJ bag of 
tricks. With our growing interactive 
culture one thing's certain: If you're the 
first DJ in town to show up with the 
KEY... they won't forget you! For more 
information contact Loncstar Technolo¬ 
gies, Ltd. ,920 South Oyster Bay Road, 
Hicksville. N.Y. 11801, tel: (516)939- 
6116, fax: (516)939-2834. 


THIS GOLD’S GOING PLATINUM! 


Introducing ... (ftjrtsJucnn 



A CD+G Karaoke Line Devoted to the 
Highest Quality Music and Graphics 

• The Hits In Demand 

• Large Readable Fonts 

• Accurate Lyric Wiping 

• Virtually No Duplicates 

Soon to be the Best-Selling 
Disc in Karaoke History! 




® (995 UNAUTHORIZED 
0UPUCATI0N, 
BROADCASTS 
AND PUBLIC 
PERFORMANCE 
PROHIBITED, 


VOLUME 1001 

ACOUSTIC PUB HITS 
VOL. 1 

CD+G 


/ 




Volume 1001 Acoustic Pub Hits 
Featuring the Songs of: 

Cat Stevens • Paul Simon • Gordon Lighlfoot • Tracy 
Chapman • Grateful Dead • Blues Traveler • Marshall Tucker • 
Suzanne Vega • Dave Loggins • Allman Brothers • Elvis Costello • 
Pure Prarie League • Kenny Loggins • Joni Mitchell • Dave Mason 


AwilP WORLD A KODACHROME XXSUNDOWN XX FAST CAR 
AFRIEHD OF THE DEVIL AftUN-AROUND A CAN'T YOU SEE Alu ka 
A PLEASE COME TO BOSTON A MELISSA 
A ALISON [MY AIM IS TRUE! AaMIE A DANNY'S SONG 
A HELP ME A WE JUST DISAGREE 



To Order 

Call: 800-232-8808 
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PRO SING KARAOKE *96 SAVINGS 



BACK WITH NEW RELEASES 
ONLY $19.95 EAIII 


FULL DK CUE SETS 
ONLY $ 18.75 EAII 


CD DK 0094 - CDG 


CD DK 0095 - CDG 


DKKaraoke 

FREE AIR EXPRESS SHIPPING 
ON DK (SECOND DAY AIR) 
MUST PURCHASE ALL NEW DK 
RELEASES MINIMUM ONE OF 
EACH NEW RELEASE AND 5 
CDGs 


BohemianRhapsody ..Queen 1 

The Twist . *......... Cnubby Checker 2 

tt Must Have Been Low *.Riwette 3 

Fever ,.*.....,.* Lee, Peggy 4 

Steal Away . Du pee. Robbie 5 

II Wasn't tod Who Made Hooky Tonk Angels . Weils, Kitty 6 

Someday Someway.... Crenshaw, Marsha 7 

Look Whet The/vt Done To My Snog M* Melanie 0 

Then Came You *__* Warwick, D. & Spinners 9 

If t Hid A Hammer_* ..Peter, Paul A Mary 10 

Voiare .....Mo4ugno< D. & Martin* D. 11 

Love Is Here A Now You're tone ..*.. Suprofnes 12 

He Me Kangaroo Down Sport .,. ♦.... Various 13 

Shout ..Tears For fears 14 

Proud Mary .*.Tamer, Ike A Tm 15 

Notonuous *._ ......._....... Quran Duran 16 

Every Second ..>,.. Reye. Collin 17 

flock Me Ganlfy ... Kim, Andy 16 


Tottl EclipM Of The Heart ... Tyw. Bonnie 

Listen To Your Heart ....,,.ftox®cit 

Cabaret ....... MMI. Ua 

A View To Kill .... ...... Duran Duran 

These An The Days Of Dur Lives MiehaatC A Stansfiek). L 

Tv* tot The Music In Me ...Dee. KAW 

Walk Away Aenee ... Banka, Left 

Spanish Eyes .. ........Martino, Af 

Heaven Is A Place On Earth ... Carlisle, Belinda 9 

Wasted Day Wasted Nights .Fender. Freddie 10 

Opposes Attract .... Abdul, Paula 11 

What A Wonderful World .Ajmslrong, Louie 12 

Treat Me Right ....... Bwietar. Pat 13 

Funfcytown ..*.... Lipps Inc. 14 

Fascination ...Col*. Nat Kino 15 

Steppm Oul With My Bioy ...... Bennett. Tony 16 

Dangerous ........................ Rosette 17 

Moody River ... Boone. Pat 16 


CD DK 0096 - CDG 

After You've Gone . . t 

Buffalo G<rttTndrtional .... .2 

Bury Me Not On The Lone Prune . 3 

Down By The fihrerswi .. A 

Alexander's Ragtroe Band .. b 

My Foolish Heart... *,., I 

Beer Barrel Folk* ...... . 7 

Down In The Valley ., .,6 

Loch Lomond . .....9 

On Top Of Old Smoky .. . 10 

You Are My Sunshine . .,11 

Street* Of Laredo .. 12 

Santa Lucia .. 13 

Sidewaki Of New York ... 14 

Than Ji A Tavern In This Town ... 15 
I’ve Been Working On The Railroad ... 16 

Goodnight Irena . ...... 17 

When Johnny Comes Marohmg Horn* , 1A 


AD PIONEER* p L pi 

DUAL CD+G PLAYER 


0310 


ONLY $259.00 


W/PURCHASE 
OF ANY 10 DISCS 


3 


PRO ENTERTAINER 
SOFTWARE FOR 
WINDOWS 

The powerful multi-user DJ/Entertalner 
Management Software for Windows! 

VIDEO MANUAL FREE <100 VALUE 

* Lists available OJs for dates 

* MulbuserfNetwork versions for LANtastic, Novell 

* Sales & events reports, cashflow, etc. 

* Track lead sources, sales trends 

* Sort by bridal, school, corporate 

* Auto recal ls for lead tracking 

* Print labels, contracts, letters 

- Track customer payments and payments to talent 

All For Oplv $299 TIME OFFER 


St*rDisc 

_ CD SD 0019 - CDG 

No Man s Lind .. Montgomery, John Michael 

Thai AlrH My Truck ... ,... Akins, Rrwtt 

I Wanna to Too Fir ....... ..... Yea/wood, Tn*hi 

Whiskey Under The Bridge ... Brooks & Dunn 

m On Your Low .... .. Canon, Jeff 

Should've Asked Her Faster ..... England, Ty 

I'm Ho! Strong Enough To Say Ho * Blacknawk 

Biller Things To Do ....... ....CM Tem 

Heaven Bound .......... Shenandoah 

If IWasADrinkln'Mui __ ..... McCoy. NeaJ 

Every Little Word___Kaithum, Hai 

Down In Tennessee ....Chestnut, Mark 

Anything For Love...House, James 

Sometimes She Forgets *...Trru, Travis 

CD SD 0020 - CDG 

rd Ll« For You .Muttoal 

Back For Good .......Tike That 

Roll To Me *..... ...DU AnrMtri 

I Hale You .......... Prince 

Blessed ...John, Eton 

I Wanna Take Forever Tonight ... Cetera, p, & Bernard, C. 

On The Down Low ....... .... McKnlQht. Brian 

Walk In The Sun ....... Hornsby, Bmce 

Pretty Girl ......JonB 

ru Cry Instead ....... Beaties 

Year Of The Cat ..Stewart Al 

Caplan Of Her Heart ......... ...Double 

The One I Love . ........... 4 ... ... ... _REM 

I Dig Rock And Roll Music ....Peter, Paul 6 Mary 



CD LC 0002 • CDG 


CD LC 0001 

SOI in, on ..We™ 

Rock N Mi ....Sint Kir lend 

They'rt Coming To Take Me Awiy NapoleonXfV 

Break My Stride ..............VWder, Matthew 

Sudefl .....Oreedance Clearwater Arrival 

There Eyw ...Guess Who 

Groan Eyod Lady.....Sugarioaf 

907*5309 Jenny .....Tulone. Tommy 

Think I'm 1 Iowa ....«... Money, Eddie 

Jg*l Remember I love You ............... fkm 

OdKilYou Cry .... Buckingham* 

Rida Ceplam Rida ......... Blue*image 

You Art The Woman ............ Rrafifl 

Sunihm Of You Love ...Crum 

Lady .......utoa Rrvtr Band 


CO LC 0003 - COG 


~r 

2 

3 

4 

5 

6 
7 
6 
9 

10 

11 

12 

13 

14 

15 


FaithtuHy.... Journey 

Separate Ways .... Journey 

Don't Stop- Believing ...... .... Jo^ney 

Who * Crying Now .... Journey 

Eli's Coming ....., Three Dog Night 

Easy To Be Hard ...... Three Dog Night 

Shambala ..Three Dog Night 

I Just Want To Celebrate..... Ran Earth 

All l Need Is A M racie ... Mie A Mechanics 

la It Love Mr, M liter 

Take Me In Your Anns ... Oootrie Brothers 

Vehicle ..... Idas Of March 

Smoke From A Distant Fin.Sanford 6 Townsend Band! 

IN* Tima I'm In It For Love ..... Pkaywr 

Baby Come Back ,, „_______ Player 


1 

2 

3 

4 

5 

6 
7 
6 
9 

10 

11 

12 

13 

14 


1 

2 

3 

4 

5 

6 
7 
6 

9 

10 
11 
12 

13 

14 


l Can See For Miles___ Who 1 

Can't Explain ..... Who 2 

Pmbili Wizard. Who 3 

Won! Gel Fooled Again ... Who 4 

My Generation ,,, ,...,,......., ...... lAiho 

Blinded By The Light... .Manfred Mann's Earth Band B 

Sha La La ......, ■ ,,... Mann, M*in red 

Ho*d Your Haad Up . Argent B 

No Matter Whit . fladflnger 9 

Infatuation.......Stewart Rod 10 

Shapes Df Things .*.. Yard turds 11 

Spl 1*1 The Wire .......trie Burton & War 12 

One Thing Lead* To Another .. Fboc 13 

What You Need ... INXS 14 


1 

2 

3 

4 

5 

6 
7 
B 

9 

10 
11 
12 

13 

14 

15 


St*rDisc 

_ CD SD 0021 - CDG 

I Like It I Lova If ....HcGmi, Tim 

Check Yai Or No ..... ....... Strait George 

Heart Had Empty ,........... Herndon, T. A Benhy, 5, 

In Picture* h ....... *_........-...... Alabama 

Deep Down ..... m*, Pam 

Rebecca Lynn ....... —___Wh*a. Bryan 

Smoke In Her Eyas .... .... England. Ty 

Ufe Goes On _____ Little Toil 

to Rest High On The Mountain .....GiU. Vine* 

When toy Meets GW .....CbaK Tam 

She Sud Ye*...*.. Attns, Rhati 

Tequila Tamm' ......Loneitar 

What I Mean! To Say..... Hayti, Waoa 

Cant Be Really Gone ..... McGrow, Tim 

CD SD 0022 - CDG 

Exhale .......... Houston, Whlney 

Til 1 Hear It From You ....... ...Gin BJoasom* 

o*eo«n On You.. ..... TLC 

Dreaming Of You... , Sdena 

Time ... Hootii A Btowflih 

Good intentions.Toad The Wet Sprocket 

Who Can 1 Run To..... Xacape 

TakenOnFaith... Kadlson, l 

Tm Your Man .*_ ... AM-One 

Empty Garden .... John, Eton 

HI I Kissed You ..... Evtfty Brothers 

MliiM e Blind.. . ..... Cutturo Club 

Voices Carry ... Til Tuesday 

Baiati 01 John A Yoke ......... ...... Beabei 


1 

2 

3 

4 

5 

6 

7 

8 
9 

10 

11 

12 

13 

14 


1 

2 

3 

4 

5 

6 
7 
6 

9 

10 
11 
12 

13 

14 


SHOW 

TOOLS™ 

for CD+G 


CD ST 0001 

15 Mm To Show Time 1 

10 Mm To Show Tima- 2 

5 Mm To Show Time.. 3 

It's Show Time . 4 

Song Request . 5 

No Mora Requests ■* * 5 

Drive Safe *.. yVivV 7 
Making Us! ,. ly fl 
Cooliit Tima .. 0 

Sign Up For The Contest 10 

He's An Animal .. II 

Group Sing-A-long —... 12 

Applause .. 13 

KnockOut. 14 

Time To Eat *.. .. 15 

Tip Your Waiter __ —, 10 

Tip Your Waitress... 17 

Tip Your Bartender .. 16 

Crash A Bum __... 10 

Crowd LaugfUnfl .. 20 

Birthday .. 21 

Anniversary ... 22 

First Runner Up 23 

Second Runner Up 24 

Winner.. 25 

Doing .. 2fl 


A MUST 
FOR ALL 
KJs 


CD ST 0002 


Ifi Show Time 

.. 1 

If* Show Uma .. 

.. 2 

List Song. 

. 3 

TlflWl + r E . . * 1. . g + d 

.. 4 

Sign Up F or The Gama .,. 

.. 5 

Charge .... . 

. 6 

Unci Sam Wants You ... 

.. 7 

Don't Forgot You* Bll ,.., 

.. 0 

W*S*«*Food . 

.. 9 

Join The Crowd 

. 10 

Nervous .... 

. 11 


Cry Baby 
Expioiion , 

Man LaugN'ig 

Woman Laughing .. 15 

loilat Flmhing _ 15 

Timai. 17 

Ha's Groal... 10 

Belching .. 19 

Cal A Cab .. 20 

No More Slow Song! 21 

Machine Gui.. U 

Wrong Anew . . t . 23 

Riglfl Amwtr . 24 

Dosing 2. 25 


CALL FOB COMPLETE CATALOG & PLACE TO ORDER 1-800-PRO-SING 
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Presented by 



PRODUCTIONS 

100 Blair Rd„ Cambridge, ON NIS 2J3 
Phono/Fax 1-519*740*0603 



Co-Sponsored by: 

The Canadian 
Disc Jockey Association 

Mobile Beat Magazine 


Thursday, Friday & Saturday-April 4,5 & 6,1996 

WATERLOO INN, Waterloo, Ontario, Canada. 

(only 50 minutes from Toronto and less than 90 minutes from the Buffalo N.Y. border) 


SPECIAL INVITATION TO MOBILE & CLUB PJs 


Discover products directly related to the mobile and nightclub DJ industry. We're presenting 
exhibitors from across Ontario, Canada and the US. 


SEMINARS, SYMPOSIUMS & PRODUCT DEMOS 


There is something for every facet of the Disc Jockey business. Everything from office supplies, 
insurance, clothing, cellular phones, to computer software & music information. See and touch 
the latest and best in sound, lighting and related equipment from around the world! 
Participate in novice, advanced and specialty seminars held daily. Featured performer: 
award-winning US interactive DJ— John Ron! (worth the price of admission alone!) 


MAKE IT AN EASTER FAMILY 6ETAWAY WEEKEND! 


Bring your spouse and the kids! Check out the factory outlets & shopping malls. Supervised 
activities for children such as movies, swimming. Kiddie Karaoke and an Easter egg hunt! 
Babysitting is available. Enter the Karaoke challenge and party hearty every night right in 
the hotel. A DJ spinning contest is also planned. This year's show will be even bigger & better. 


DON’T DELAY— REGISTER TODAY! 


Call, write or fax our show office to receive your convention registration info kit. 

Jim Griffin, SEGUE PRODUCTIONS, 100 Blair Road, Cambridge, Ontario, 
Canada. NIS 2J3. Phone/fax (519) 740-0603. 
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Tell us 

who your 

friends are 
and we’ll 
send them a 
free copy of 


Mobile 



Tfipfil Magazine 


If you have friends or business associates 
who are Mobile DJs or do Karaoke shows, 
just fill in the blanks below. Well send them 
a free sample issue of Mobile Beat, and you’ll 
look like a hero! 

Co.Name_ 

Name_ 

Address_ 

City_ 

State_Zip_ 

Note: Offer good to non-subscribers on a one-time ba¬ 
sis only. Outside US, enclose $2 per copy (US funds) 

to cover postage. 

Clip coupon and mail to: 

Mobile Beat Magazine, 

PO Box 309, 

East Rochester, NY 14445* 
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KoB' l£ , 


Mobile : 


ADVERTISE in The Mobile Beat SHOWCASE! 

GREAT RATES for dealers and DJs: Just $30 Per Column Inch (1 3/4” wide 
by I" high). All copy and payment-in-full for the APRIL/ MAY *96 issue #31 
must lie received by JANUARY 26, 1996. For more information or to place 
your ad with Visa or Mastercard call 716-385-9920. 


P 


DJ DISTRIBUTORS 

P.O. Box 45, Williamstown, NJ 08094 

800 - 835-5506 



h 


1 


“Make Us Your Last Call- Well Beat The Price!” 

American DJ, Ampco, Clay Paky, KLS, Knight. Lampo, Laser Vision, LightCraft, 
Lyle Quest, MBT, Marlin, Meteor, Ness, OnmiSistem, Tas, Visual Effects 

BGW Amps, Bi-Amp, Carver, Celestion, Dcnon, Ecler, Furman, Gem Sound, 
Gemini, Genesis, Grundorf, MTX, Numark. Rolls, Ross, Samson, Stanton, 
SoundTech, Ultimate Support 

LOWEST PRICES^GUARANTEED 



Your DJ Headquarters! 


Save on AH the Best 
DJ Equipment, 
Lighting and Sound. 
Call for a Free (’atalog, 

Gemini 
PMX 2001 


I 





American DJ 
Vertigo 

...and much more! 


800 - 4 - NEW SOUND 

800 - 463 - 9768 

DRLIFORKIfl 


SOUND & LIGHTING 




Sound'Ibch 


PHOfESSIONAL AUDIO 


LIGHTHOUSE 

DJ SUPPLY 

1 Stauber Drive, Plamvicw, New York 11B03 

In New York (516) 938-9451 

Toll Free (800) DJ-SUPPLY 



% I f 


% I ■* 



SUPER SPECIALS ON: 

YorkviHe Speakers In Stock 

Pioneer CDJ-500G. . CALL 

ADJ VERTIGO . $169 

SoundTech Speakers in Stock 

SoundTech PS1600. . CALL 

Stanton 680 EL . 


1-800-DJ-SUPPLY 



Your one-stop DJ Warehouse 


• Buy Direct 
• Free Catalog 
800 - 544-4898 


LiJ 


A I Lights Up 

7756 NUJ 44 STREET 
SUNRISE, FL 33351 

305-746-1817 


DJ, Club, Stage 
Lighting at 
Wholesale Prices 
Call For Our 
BtowOut 
Special Prices 


• Pinspots 

• Mirror Balls 

• Fog Machine w/ Remote Control - $125 

• Fog Juice Gallon (Scented or llnscented) • $22 

• Black Lights 

• Sound Systems 

• Light Craft 

• VEI / Gem Sound 

• Samson Wireless Systems 


We Export! 

We Ship UPS! 


i • > — * - 

http: //www.discjockey.com 


DJs / RADIO PERSONNEL! 

LIQUIDATING YOUR COLLECTION? CALL US! 
We Buy 45s, 12" LPs, CDs—Promos, Radio Shows— 

CASH PAID! Call or fax (716) 388-0984 
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Karaoke Explosion! 


Starr Karaoke 

Authorized Dealer for DK Karaoke Inc. 
The Leader in Sing-Along Entertaimment 


i 



DKKaraoke 


r r 


Early Bird Year-End Blow Outs! 


V 


T 


t 



DKK200P CDG Play er bv Sonv— They 're buck in stock NO Wi 

erfect add-on player to any DJ system ; 
Rapid Cue up time m Multi function 
timer ■ One-touch access remote control! 
MMuch more!! 

This plaverjfj j j ^ when you purchase a set of 96 DKKaraoke CD+G's. 



Loo 



JVC XLGM80G CD+G Multi Changer 


ix-DiscMagazine loaded 
\^Two mic inputs ■ Digital key 
control ■ Digital echo u Vocal 
maskingm More! 


'Jte 




Save Early! Save Big ! Hardware/Software Combos 


DKK200P CDG Plaver & 20 CD+G Discs 


JVCXLGM800 Multi Changer & 20 CD+G Discs 

Free TV Monitor Stand With Purchase of Full Software Set 

(While Supplies Last) Call NOW! 


Call 800-990-SONG (Ask for ext. 99) 
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Be a Mobile DJ! 


Ifl*depth 75 minute 
program unlocks 
(he secrets (o 
becoming a 
successful Mobile 
Disc Jockey. 

The Video Guide to 

Earning Money as a 
Mobile Disc Jockey 

'This video covers all the basics 
of the business with nccdte-shaip 
preciseness,,,a wealth of information 
and advice "-Mobile Beat Magazine 



★ ★★'/* "'Highly recommended" 

‘Video Librarian 


° rder Now or 
'^U * for FREE info: 

.S.lS&tl 1-800-225-0000 

(NYS t $3 40lu} Oulp**%l DJ Video Product hi hi 
AMF-XA'tKA PO 424. Cnmnuck, NY 1 1725 
MCA hfik fto fink j ifonev Ruck Guarantee? 


Have Desire to 
Purchase DJ Companies 
in Central and £astern 
United States . 

Will Provide Buy Out, Long- 
Term Employment Contract, and 
Opportunity to be Part of Dynamic 
Growth. 

Will Convert to Branch Office 
of Multi-Service Entertainment 
Company. A Major Opportunity to 
be Part of East Growing Company. 

Call or Write: 

Dennis J. Tessler 
The Pros Entertainment Services 
5 Neshaminy interplex, Suite 307 


Trevose,PA 19053 

215-633-8600 



■ Hospitality Suites * Sales Promotions 

• Country Clubs * Charitable Events 

* Corporate Events • And Much More! 

FOR MORE INFORMATION 

1 - 800 - 354-1183 

Independent Producer 

Rich Acocel/a 

Works Include World Famous 
Disc Jockey CD Library 

Now Available For Your 
Special Projects 


• Custom DJ Jingles 

• Compact Disc Production 

• Radio And TV 

• All Genres 


401-725-1984 lax: 401-725-2357 


The Sixth Annual 

#• 

Pittsburgh DJ Expo 

on Sunday, April 14,1996 

at the Holiday Inn-Pittsburgh South 

Join us for a day of 
seminars, networking, exhibits and 
“hands-on” product demonstrations by 

manufacturer's representatives. 

For more information or to register, 
call us at (412) 822-8997, fax us at 

(412) 882-9654, or e-mail PGHDJ@AOL.com 
Produced by Steel City DJ Supply 



HOWLING 

HOUND 

PRODUCTIONS 

'Where Karaoke Is Man's Rest 
Friend " 

Call Howling Hound Productions 
for all your Karaoke needs... 

J Custom Configured Systems 
J Hardware & Software Sales 

J Restaurant & Club Promotions 

80O-4U2-H0WL 


MACARENA INSTRUCTIONAL VIDEO 

Mobiles And Club Jocks, This Video Has It AH! 

1 aught by Lenny Yordan, 
of the award winning Supersounds l)J company. 

< rowds are going crazy! Easier than the Electric Slide! 
Step by Step Instructions and Actual Live (’row'd Footage. 

(fiuirunlml to be taught to rhythmically challenged DJs and guests! 

Send $9.99 per tape (check or money order) to: 

Supersounds DJ Co. 

PO Box 214 Underhill, VT 05489 


Leant How To 
Rebuild A Speaker 

ONLY 

$39.9?+ 

Instructional Video & Parts 

Workshop Video 
1502 N. Harrison 
Ft. Wayne. IN 46808 
(219) 424-5463 


LIGHTS 
NEW & USED 


• 700 WATT REMOTE 
FOGGER, New! $99 

• GALLON FLUID $18 

• PAR 38 CAN $18.50 

• GOBO SPOT $56 

FREE CATALOG, CALL 
800 880-0885 



ELECTRONIC 

BARGAINS 

The Only REAL One Stop DJ 
SUPERSTORE For 

Professional DJ Products 


MTX 

DBX 

Denon 

lightcroft 

Showcase DJ 

Samson 

Pioneer 

DKKaraoke 

Technics 

Lytequest 

American DJ 

Gemini 

On Stage 

BBE 

LTI Speakers 

Pitbull 

Specialty CDs 

AB Amps 


...and many more! 


Call us with your best price. 

FREE CATALOG 
1-800-336-1185 

fax (508) 586-2488 
/F WE DON’T HAVE IT... 
THEN YOU DON’T NEED IT! 
VISIT OUR SUPERSTORE 
970 Monte I lo St. (Rt. 28) 
Brockton, MA 02401 

Open lues, * Sal. 9 am * 6 pm EST 
Closed Sunday £ Monday 



ebbs?252 (BOO) 654 0294 
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V. El* MARTIN * METEOR • CLAY PAKY * LASER VISION • TRI-LITE • SHOWPRQ/OJ USA • AMERICAN DJ * LIGHTCRAFT • KNIGHT • JEM • BGW * OPTIKINETICS 


FARRALANE PRO LIGHTING, AUDIO & VIDEO SYSTEMS 


c **sS> v \ol 


VISIT OUR HI-TECH SHOWROOM 
300 Rt. #109 • Formingdale, NY 11735 


CALL FOR FREE CATALOG 800-433 7057 
IN NEW YORK CALL (516) 752-9824 
FAX [516] 752-8781 


Intelligent Lighting • Special Effects • Lasers • Foggers • Cases .... p • • w 

Lamps • Audio Systems • DisDlov Liahtina •Theatrical Liahtina Fiber P® 9 




Lamps * Audio Systems • Display Lighting ‘Theatrical Lighting 
Optic Curtains • Video Systems • Video Walls • Video Projectors 



DESIGN • SALES * INSTALLATION • SERVICE • RENTALS • EXPORT • REPAIRS • LEASING 


CELESTION • PAS • LYTEQUEST • CARVER • FURMAN * GEMINI •DIVERSTRONICS 


•SAMSON *R0LLS *SHURE *SELEC0 * VESTAX • SHARP • N S I. 



''The Most Popular Video Series In The DJ Industry” 

ULTIMATE DJ TRAINING VIDEOS 



"THE ULTIMATE GUIDE TO PROMOTING & 
EXPANDING YOUR DJ BUSINESS: 

(90 minutes crammed full of useful & entiling marketmg ideas to help yog 
dominate your marketplace ) 


7 teamed so many g rtdt idem fmtn all thnte ’Thu video urns u the most helpful teaming 

videos * Thanks A Lestl* tool Pvt purchased to dur. * 

• Fraftl Mercer, Phoenix. AZ - Chid McMetn, Arlington VA 



"THE ULTIMATE GUIDE TO USING BIG SCREEN 
MUSIC VIDEOS IN YOUR DJ BUSINESS: 

(Double or triple your normal rates uwtri Big Screen Music Videos i 
We show you What to buy ■ How to use it * How to market it 


*\ - * to get into musk video, / think the price 
of the tope touM prove to he one of the best 
investments you U ever snake ," 


* Robert Undquisk MoMf Beat Editor 


*Thh video covers rirmailr every aspect «/ the 
Big Screen Murk I Idea business in derail ♦ / 
recommend It!" 

- iAmmerman, Wotyrmm I Wn* 



"THE ULTIMATE GUIDE TO HOSTING 6 PROMOTING 
YOUR OWN BRIDAL SHOW" 

(Why buy a booth when you can run your own Bridal Show & sell booths to 
other wedding vendote tor a big profit A book lota ot weddings ) 


"Tkit lap* It a mqjor brraAtHrimgh. If nw i at th» rU*a • jour BrUal Shat* trill b* a tuctttll" 

- Ktvbt Warnr McClain. National DJ A Nil* Club Comultami 



"HOW TO PROPERLY EMCEE WEDDING 
RECEPTION8" 

",,. it helped me polish my own skills and train mt other Uj s prvfeniamlb." 

- Rob Carey, Nuntiville, AL 


EACH VIDEO Just $32.95 or 

+ S3. 00 Shipping A Handling 


$119.95 For All 4 Videos i^avi hv-i 

* $5.00 Shipping A Handhng 



CALL 1-800-567-2521 
CANADIAN RESIDENTS CALL (616) 244-2466 



Or Sand Check or Monoy Order To: 



MIDWEST VIDEO PRODUCTIONS - P.O. Box 2306. Mt. VOrnon. IL 62064 


THE MUSIC DISTRIBUTOR for the D.f 
& ENTERTAINMENT INDUSTRY 


A. V.C. Searches the U.S. and the globe to offer 
you the finest in CD compilations for DJs. 

Specialist in Various Artist CDs — Every Type of 
Music, Today's Hits and "DJ Only" titles. 

For catalog of approximately 2.000 various-artist CDs 

with complete track listings send $8 to: 

A.V.C. Sebastian, 68 Llewelyn Ave, West Orange, NJ 07052 

Dealers Welcome / Minimum order required 


Call: 201-731-5290 (voice or fax> 10 a.m. - 6 p.m., M-F 

For free monthly catalog 


CMSU Nightclub 
DJ Training 
& Placement 
Call (800) 266-4700 
for ree brochure 
& class schedule. 


Showcase i Mobile Beat Magazine 95 







































h i 


I I 


The Second Generation Is Here 

PO Box 565 - North Chelmsford, MA 01863 


120 


This hand held computer 
will tell you exactly how fast 
any song is (BPM) with 
99.5% accuracy in under 5 
seconds or you get your 
money back. The Second 
Generation Time Machine 
requires only one 9 volt 
battery. It is simple to use, 
reliable, and all displays 
light up. (30 Day Money 
Back /1 Year parts & Labor 
warranty - $15 restock fee) 

r n cl tiding S&H & 

Please Call for more info 








i * ftp 




TO ORDERIII 

ami dad a raw, grgtr to ftnM Uwr W 
IM teWi VM|, W E. W8U Si 

17011 


VISA 


mis 

JCC 


1 - - • -i 4 t i ■ fc I 

Otmnc J«A AO UH I00Q 

PMJlOCJ.Am ACsOtWTS 

40 l* U«t TA* DO 


TOTAL 

4 1 WHU 3HWY 


hie ui wr m mm disc jockey gun nob 

(EASY TO USE) 

• Tht only Quid* book, that witi train you to bacon* a tuccaaatol 
Indapandam spacuwty or variaty Disc Jocfcty. 

• Fw tf* baginnar and alraidy prolaaaionaJ Disc Jock ay. 

• Music store owners - that went 10 serve prafttSKmsJ DJ.’i. 

• Mite dub owned - who want to have the beat dance music in their dufea 

• Dance music coKedori. 

• Jndudea over 3,700 of tha moat requested dance aongi from 1041 through 
1901, 50 years of dance music, in all categories. 

* baled AJptatobcafy by Artsfi 'Rated 

’Catagcruad • Y«ar 

■ Baats Pm Minds * Gersmen 

* Wadding Format* < Special Occam SOflp 

* Hoklay Songi »Aprw 30 Mon Dane* Soup 

* Tradbonal Sengs 

• Whal you need to know about variety DJ s and apactany 0 J. a 

- Gating Started * Good Swing Pom 

* Show Cmtescte * W*ddng Forman 

T * Pnciog of Shewn * Step-EyJStap Pmoudim tor Cano 

* Lawn lo(toll Typ*of SucomU Shorn illuungUutit 

• t EARN EXTRA CASH I 

* Liam tht aeons to having a fin i pwfcttto cam as a Owe Jockayt 

* M ntarwuen ten my oan* nmet rri a cti cr i t pee npp ■* ca, D3, Oca Bane 


1*800*899-1740 « 717-730-0713 


_ 





WHOLESALE 
PRICES 

ON PROMO T's 
& More! 

T-shirts w/ logo 
as low as 52 50 
• Staff shirts * Hots 
■ Company jackets • Sweatshirts 

Screen Printing & Embroidery 

Don t blow all your gig money on 
promotions - Save Now! 

We guarantee low prices and a 
quick turn around! 

Call, fax, or write for information 
ora catalog today! 

196 East St, Wallingford, CT 06492 


Fax or Phone 
( 203 ) 294-1656 




5 MODELS TO CHOOSE FROM 
1 For the cost of ii CD, give your 
wedding couples a memon to cherish 
- A FRAMED CD OF 
IHI l!i FIRST DANCE SONG! 
Give its the couple's name, first dunce 
song, title, artist and wedding date. 

WE DO THE REST! 

( all for a brochure Indus 540-825-6401 


TIIC TOPf in SQUAD & II 6 IITM 6 


%OU HD t/ e 


THE PROFESSIONAL 

DJ’S CHOICE! 


*4 ** 4 j 


i&luttio* 


il 


Lef our professional DJ's help you make 
an educated purchase so each piece of 
equipment you buy makesyou money without 
costing you a fortune. Top Hat Productions 
can design and install any fixed or mobile 
sound, lighting, or video system. 


Financing Availble to Qualified Customers 


1 (800! TOP HAT-1 


Come in and visit our 
Showroom Located at 

4182 Victory Blvd, 
Staten Island, NY 10314 

KComer <x Wes- Shore Expressway Service Road 
& Victory Blvd, next to the UA Theaters) 


ATTENTION 

ALL MOBILE JOCKS! 

We cany a complete line of 
giveaways in stock from 

DYNAMITE PARTY 
PRODUCTIONS 

CaH tor price Half 


Visa * Mastercard * Discover • American Express* Harmony 

NYC call 718-370-8566 • Mail Order Welcome 


BBE * MTX ♦ Stanton ♦ JBL ♦ Bunco * Cerwin Vega * Ness * Demon 


T-W.T. 

Our Full Line of IIJ Parly Props 
Will Liven Up the Dullest Crowd! 

Hats, Sunglasses, Inflatable Instruments, Seasonal Toys in fun 

Assortments at Lower-Than-Retail Prices! 

Plus, a Full Line of Costumes & Accessories Available. 

Send For a Free Catalog! 

PO Box 666 Manville, NJ 08835 
908-298-1989 Fax - 908-298-0484 



The Complete 


DJs!! If you think "Italian Music" 
is"anything by I rank Sinatra"... 
You're in trouble!! 

You need... 

VIVA ITALIANO! 

22- i raditional and Contemporary 
Ethnic Italian Hits on CD performed 

to sound like 1995, not 1955! 

Limited Quantities! i 1 i k is mil lull shipping! 

Send $19.95 ($24.95 in Canada) lit: 

MOBILE MUSIC 
PO Box 106 

Last Rochester NY 14445 

(NTS *>M I* ImJ 


BPM BOOKS 

Call (800) 266-4700 

for free brochure. 

* • ‘Sftir ' “ * - n 7- . 1 ' : « * • * ‘ . * '■ * * * * 1 . * t 1* 
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The D J's Guide 

to Running UJeddings 


VIDEO TRAINING PACKAGE 


The complett, pre^ssisnol guide to toordinolinq weddings and hosting 

wedding reception parties. y 

• Video, Book, & Custom Forms A?$* - - 


+ s/h-$gs 


\or ORDER ITEMS SEPARATELY: 


Tiie Video (60/niit.). Sfi9+(S2.50 s/hj 
r/ie Book {65 pages). $19 *fl.50 s/h) 

7h« froteisiofial Guide lo Coordinating Wedding* £ 


• Custom forms (preprinted c&nfracfs, 
pro toco/ sheets, reception questionofres 
+ moreij - Sf4+fSI + 00 s/h) 

M C & VISA accepted 

Co II800-639-8586 or 617-364-6203 



ADVERTISING DEADLINE: 
APRIL/ MAY #31 IS JANUARY 26 
CALL TODAY (716)385-9920 


DON’T THROW 
YOUR MONEY 
AWAY! 

ADVERTISE IN 
MOBILE BEAT AND 

MAKE 
ENOUGH 
MONEY 
TO BURN! 



CUSTOM KARAOKE 

SONG BOOKS 


G Since 1989 Q Easiest To Use 

Q Highest Quality Q Best Looking 
Q Lowest Price G 24 Hr. Service 

Used by more than 1,000 
professional ( £)]s worldwide 



INFORMATION AND SAMPLES 
KARAOKE SHOW PROS - SONG VIEW MENUS® 


(800) 9-SALMON 


ertwiiws * 



Need a sure-fire method to obtain wedding receptions, 
private parties or other gigs? 

REWARD YOUR CLIENTS WITH VACATION 
PACKAGES.Give away trips to ATLANTIC CITY, 
BAHAMAS w/cruise, LAS VEGAS, and many more. 
You choose the destination to award. 

YOUR COST IS ONL Y$5-$10 per vacation (depending 
on how many you order). Mention this ad and receive 
10 FREE Additional Vacations with your first minimum 
order of 20 or more. 

For more info, call (703) 551-0648, x-1925. 

To Order, call Dynasty International 
Vacation Network at (800) 815-5088, x-1925. 




Turn Your Party Into An Eventl 

D J Games “ This book is loaded with over 90 

gomes for Professional Mobile/Club DJs at all 
occasions. DJ Game s is the DJ tool of the 90s! 

Get rebooked - get your hands on DJ Games * 

Just $12.95+$3 S/H (Outside US + S/H $5). 

Ultimate Trivia Quiz took - 

am-packed with over 10,000 trivia 
questions! Including over 1,000 
music related questions. Easy to use. Stop 
fumbling with cards and get the only 
trivia book you'll ever need. A great ice¬ 
breaker, excellent at clubs! Order today! 
Just $ 19.95+$4 S/H (‘Outside US + S/H $5) 
WHILE QUANTITIES LAST! 

Save $$ Order Both Books For Only $29.95 (Outside u.s. + $ 5 ) 
NOW WITH TWO-DAY PRIORITY MAIL SERVICE 

Send Check or M.0. to: Encore Entertainment, P0 Box 404, Roosevelt, HJ 06555 


FREE! Windows SOFTWAR 




I Nf OMAN AG SR 

For Windows 
& Windows 95 



New Version! 

* Easy (o Learn and Use * Track prospects, clients 

* Over 100 printed reports songlists, assets. & more! 

* Prospect follow-up reminder * Check for open dates 

* Design contracts and letters * Karaoke features included 

CuBtamWare Systems 

CompuServe: 74544,3200 or Internet: tweeks@pic net 

1517 Livingston - Plano, Texas 75093 - (817) 929-2800 
Internet Homepage www.cwarenet.com 



A MUSIC RESOURCE FOR THE PRO DJ ! 


NOW ACCESS OUR CATALOG ON THE INTERNET: 

http://www.rotations.com 

FEATURING CDs FOR A PRO MOBILE DJ BUSINESS 

• Exclusive Monthly DJ-Only Compilations 

• Our Entire Collection of CD Compilations 

• CDs Reviewed in Mobile Beat Magazine 

• Tracks for New Release CD Compilations 

• Place Your Credit Card Order OnLine 

• Your Satisfaction is Always Guaranteed 

• Monthly Catalog of New Releases Still Avai table 

Telephone DJ Sales & Service HoursT 

Mon -Thurs. Noon-10 pm, Fri. Noon 

(610)631-1779 rotations@aol.com (610)631-1984 

SALES & SERVICE E-MAIL FAX SERVICE 

132 WENDOVER DRIVE 
NORRISTOWN, PA 19403 
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Great Selection 
Ci A t Excellent Prl 

mmil *5 - ivVsL 

hi fVn {H \\l^ 


CO 
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WE HAVE ONE OF THE LARG 
INVENTORIES OF KARAOKE LDS & 
COGS ON THE EAST COAST! 





Ip, 


e fs En^ e 



NO EXTRA HANDLING FEES • NO DECEPTIVE GIMMICKS 

Call Us TOLL FREE For Our CATALOG! 

CHECK OUT OUR NEW LOW PRICES! 


PIONEER * UK KARAOKE * MUSIC MAESTRO < DKK » SUNFLY * JVC • SOUN0CH01CE • AND MORE 






Visa 

MasterCard 
American Express 
Discover 
Gladly Accepted 


800-282-4GPE 


GPE 
901 US Rt 1 
Saco, ME 04072 
lei: 1207} 282-3733 
lai: 2071263^4512 





FREE DJ 

EQUIPMENT 

HOT LINE 

TALK TO SOUND & 
LIGHTING EXPERTS 

FIND OUT WHAT'S 
& WHAT'S NOT 

f NATIONAL DJ SUPPLY 

SO. VIENNA Oh.45369 

(513) 568-4900 


Lick your chops! Wolfram is the 
music video so< ince.The latest The 
greatest Whatever music your 
customers come for, 
give 'em more. 

We Ve got more. 

Come and get it! 

Call toll-free 
800-433-1652. 



Ol'WMrnmVhkci.tnL- 


WolfamMdeo 


DJONA 

CRUISESHIP? 


Our brochure tells 
you how. Includes 
contacts, phone 
numbers, and 
addresses. 

$12.95 ck or m.o. 

Bon Voyage Enterprises 
PO Box 90461 
Burton, Ml 48509 


POWER TRAKKS BOX SETS 

Box Sets 1 & 2 Volumes 1-100 

P ower Trakks is the ultimate CD box set 
among DJs in Canada. With a choice 
of over 1,800 prime rock and dance 
classics from 1955 to the present, you can’t go 
wrong! Cross referenced to locate songs quickly 
and efficiently, Power Trakks puts you in a music 
league of your own. 

O) Add to your existing POWER TRAKKS by 
” subscribing to HOTT TRAKKS! 


© 


HOTT TRAKKS is a bi-monthly 

music service which provides uiim 

the hottest new music ^ orn uiian 

progressive rock to Vf. 

top 40 dance! StKWLia 


For Further Information, 

call (604) 322-3015 

AVLA Licensed 

*AU volumes lire For Lease Only in 
Canada — Not For Sale* 



| Are your Karaoke songbooks ^ 
| generating sales for your business! $ 


Custom Karaoke Songbooks 



The Karaoke Industry I.eading Songhaak Supplier 


For 


pricing 
(800) 


and other details call 


9-SONGBK 




\VPNV\^ 





Send $ 19.95 <$14.95 in (anuria) 
(S&H ts included!) lot 

MOBILE MUSIC 
PO Box 106 

Fast Rochester NY 14445 

NT S add N*T l.i\ 


1. Mamma 

2. Lauretta 

3. II Padrino(The Godfather) 

4. Mala Femmina 

5. Piccolo Fiore 

6. Ti Amo 

7. Gloria 

3. BalloDelQuaQua(ChickenDance) 
9. Tanti Auguri (Happy Birthday) 

10. Italian National Anthem 

11. La Piu Bella(Mazurca) 

12. Vi vacita( Polka) 

13-Tarentelia Mix 

14. C’E’ La Luna 

15. Quadriglia 

16. Consentina 

17. Anniversary Song 

18. Luccellino Della Commare 

19. Calabrisella Mia 

20. Speranza Perdute 

21. Chitarra Romana 

22. Tango Della Gelosia 


98 Showcase / Mobile Beat Magazine 


























































































MOBILE DJ SOFTWARE 


KARAOKE NATION 
The Best Value in CDG 
& Laser In the Industry! 

Players-Software 
Call Now 1-800-232-8808 


WE RE-CONE 

AND HAVE PARTS FOR ALL 
PRO, HOME AND AUTO 

Cpp Alf CDC 

TRI-STATE LOUDSPEAKER 

_ (412) 375-9203 _ 


jo Jo Pineaii’s DJ Software 

is now SHAREWARE! Try it 
unrestricted & risk free! 

Only available by modem 
24 hrs. a day. SOS-883-8123 -14.4 
or S05-884-077I - 2400 bps. 


NEW & USED 

DJ EQUIPMENT 

For more information: 

ISM PO Box 702 Yoik, PA 17405 

717-845-3985 


Polish Party Music 


| Music for all (CD1), contains 17 Polish hits. | 

A Must-Have for DJs! 

I Only $29.95(3.8 included) I 
I To order or for Free info, call Now! i 

' _Allow 4-6 weeks (or delivery_ * 


1 (800) DJS-ARE-US 


f Cable TV 

Converters and Descramblers 

Call with your make & model H ready 

Buyer's Associates 

1 - 800 - 889-5139 


jAvyor L- irrpaying theft or sekvei will be darned aHatarcs. 


PUT YOUR AD HERE! 

MUSIC DATABASE SYSTEM 

AN AD THIS SIZE IS 
ONLY $30 

Call Today 
(716) 385-9920 

* Computerize your music collection 

* Perfect for DJ s and Audiophiles 

4 Lightning Iasi search function 

4 Windows or DOS demo available 

STALLION SOFTWARE SYSTEMS 

Phont (401) 286-9711 > 286 9600 

Email: 72624 1063UcompuHrvt.com 


r "amtedtobuyT 1 

I HHB Bit Box; Rackmount dbx/3bx I 
series III; Pro/Hi-End DAT decks: 

| Panasonic, Fastex, Sony, etc.; llrei | 
I 1620 mixer; CrestFA1201/2401 amps; . 
I 74 min. CDRs, Jerky Boys edited CD. I 
■ Call Jeffrey (914) 691-7163 ■ 


DJ SOFTWARE 






^ S 




SHOWBIZ 2.0 Mobile Business Manager 
SHOWDISC t.O Manage your Karaoke, 
music formats, and customer lists 


Entertainment Solutions 

216-473-2098 


LOWEST PRICE 
IN THE WORLD 

On Technics, Stanton, and 
Audio-Control Analyzers. 
National Sound 800-541-9140 



PRO SING Karaoke 

FieeCalalog.Woiid'siaigesl 
JV* selection. All Brands olequipment. 
g CD+G.LD's. Vocal Eliminators. 

P# iHA Players. Speakers. Mies 
mk n'O- CSP P.O.BOX 1106 

Bndgeview. IL 60455 
^i'/TvM 1-800-800-04G6 



Irresistible Rhythms” h c. a 

Wa\l& % ± So-tt+tdLi! 


Ar Rican Pop Caribbean 
Latin ( ajun & Zvdeco 

F Pee 64 -pq Cafalocj of CDi/Gaiielf n 
1-800-969-5269 


***1-800-232-8808*** 
WE’VE GOT THE TOOLS 
***1-800-232-8808*** 


MAILING LISTS 


Brides, Birthdays, Newcomers 


Webster Marketing 

Call: 800*543*8987 
Fax: 770*682*8736 


FLASHY UMBO POLE 


Professional & Inexpensive 
JUST $19.95 

Lear Enterprises 
POBo* I486 Woodbndge.NJ 07095 

(908) 738-4152 


5 Ol T OF ti AI \*T IIAO! 

The “Collectors" set! Issues 1-6 (except #5): 

The infamous year—1991—when Mobile Beat first hit the streets! 
Get the entire collection for only $10! (incs. s/h) 


Send check nr MO to: 
Mobile Real 

PO Box 309 

K. Rochester, N.Y. 14445 


Show For Sale 

20,000 Titles and a Sound & 
Light System Mobile Beat 
called the "Best On Earth" 
Call Birnie (501) 784-9522 


12 ISSUES PLUS 2 ANNUAL 
SOUND & LIGHT BUYER’S 


GUIDES FOR $ 


□ 

□ 


SEND ME 12 ISSUES (THAT'S 2 YEARS) OF MOBILE BEAT MAGA- 
ZINE, PLUS 2 ANNUAL SOUND & LIGHT BUYER S GUIDES FOR $34.95 
(Canadian • S44.95/US). 

I WANT TO START WITH 6 ISSUES OF MOBILE BEAT MAGAZINE 
(THAT'S T YEAR), PLUS ONE SOUND & LIGHT BUYER’S GUIDE FOR 
ONLY $19.95 (Canadian - S24.95/US). 


HUIE/ CO. HAUL 
AOOCESS 


PlYAM/flP 



PHONE 


Far Visa / Mastercard Orders (send in envelope, call (7181385-9920, or tai (716) 335-3637) 
Card# 




1_ 



Signature 

L = 


liplres 

i in 


j 


The Complete Love 
Wedding Music Cl) & ( Juide 

by the Bob Larro Orchestra 

If you’re tired of “Daddy’s Little Girl” and "Through The Years" — 

Impress Your Itridal Clientele With New and 
Original Words and Music Specifically Written and 
Digitally Recorded Tor Those Cheris hed M oments! 

* The Ceremony 

* First Dance 

* Parents’ Dances: 

"Willing To Share," (bride/'father) "With Love, Naturally. ' (groom/mother) 

* and much more: “The Ethnic Medley' and "Irish Wedding Song 
The Complete lave Wedding Musk Guide is u helpful resource 
filled with different ideas, suggestions, song lists and more. 

DISTINGU ISH YOUR l)J COMPANY FROM THE OTHE RS 

CALL TODAY (800) 895-8190 $19.95 +$1.50 S/H 

(Visa/MC/Check/Money Order) 

Complete Love Enterprises PO Box 54 Eastchesler, NY 10709 
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Top-Selling CD Series Needs Your Input! 


We are putting together a new CD and we need your help! This CD will be a creative disc with more sound effects, jingles, 
novelty selections, and any other miscellaneous items. Please call us at (215) 947-6935 or fax us at (215) 947-5396 with your 
suggestions. Or, you can send a sample on tape what you would like redone or updated to any style to BMP, 

3736 Wheatsheaf Rd„ Huntingdon Valley, PA 19006, Attn: Creative CD. Thank you and get those creative juices flowing! 


Afota&edfak' 


| CD #13 The Complete Dinner Music Party CD 


Over 70 minutes of mixed instrumental dinner music with a jazzy flair * 


NEW AGE 

7* All The Way 

13. Colors Of The Wind 

CONTEMPORARY BALLADS 

1. Behind The Waterfall 

OLDIE BALLADS 

CONTEMPORARY JAZZ/POP 

20, Have 1 Told You Lately 

2. Orinoco Flow {Sail Away) 

8. Unchained Melody 

14. You Are The Sunshine Of My Life 

21* Here And Now 

3, Reflections Of Passion 

9. Can't Help Falling In Love 

15. Forever In Love 

22. Hero 

STANDARDS 

DISNEY CLASSICS 

16. Caught Up In The Rapture 

23. The Greatest Love Of All 

4 + 1 Loft My Heart In San Francisco 

10. Beauty And The Beast 

17, No Ordinary Love 

24. Wind Beneath My Wings 

5, Moonlight Serenade 

11. A Whole New World 

18. 1 Just Called To Say M l Love You*" 


6, Chances Are 

12. Can You Feel The Love Tonight 

19* Moondance 


1 CD #12 The Complete (Best Of) Jingles Party CD 1 


The best 99 tracks from the UK’s best selling series DJ Jmgtes l 


SHOW OPENERS 

26, Short Scream 

MUSIC STYLE INTRO 

SHOW CLOSERS 

1* Computer Show Opener 

27. Long Scream 

53, The Rave Zone 

78. Show Closer 

2* Music Machine Show Opener 

28, Triple Scream 

54, Rock ‘N’ Roll High School 

79* Thank You & Goodnight 

3. Blues Brothers Infra 

29, Laser/High Tech 

55. Ballroom Dancing 

80* Show Closer Montage 

4 And Now.,, Yes If s Showtime 

30. Laser/Crowd 

56* Classic Soul Years 

BONUS BEATS 

5, Welcome to Tonight’s Ent(Omen) 

31. Laser/TakeOff 

57* The Dance Zone 

81. 114 0PM Bongo Scats 

6. Welcome to Tonight's Ent (Organ) 

32* Burps; 1,2,3 

58. An Absolute Classic 

82. 115 BPM Phitly Breaks 

7- Since the Beginning of Time 

33* Drum Roll: 1,2 

59. DJ Exclusive Remix 

83. 116 BPM Boss Beats 

8* Very Special Night & Party 

34, Air Horns: 1,2 

60* Four Hits in a Row Back To Back 

84. 118 BPM 4 On The Floor 

9. Ladies A Gents.,.We Have Contact 

35. Machine Gun Fire 

61. Big Hit Sound 2nd Time Around 

85. 118 BPM Commission At Work 

10, The Complete Music Program 

36, Thunderclap Sound 

62, Dead & Gone The Legend Lives On 

86. 120 BPM J 0 Beats 

11. The Potential Essential Opener 

37. Police Sirens 

63. In The Mix Nonstop Megamix 

87. 120 BPM Disco Drummer 

12* The Experrence Opener 

38. Long Kiss 

NOVELTY JINGLES 

88. 120 BPM Bouncy Beats 

13* The Grand Prix Opener 

39. Got It Right Noise 

64. DJ Accepts No Responsibility 

89* 122 BPM Deep Inside 

14* Computer Show Opener 

40. Got tt Wrong Noise 

65. Yol Gimmie Something*.* 

90* 126 BPM Bongo House 

15. Countdown 10-1 Explosion 

41, Wind Down 

66, Make Some Noise 

91* 130 BPM Riff Raff Rave Loop 

16* Opening Montage 

42. Spiral Synth 

67. What You’ve Been Waiting For 

TRANSITION BEATS 

17* In The Beginning 

43. Engine Start 

88. Press The Button 

92. 121 * 135 BPM 

18, Gangster A Police Shootout 

44. Mad Crowd 

69. I've Had It With This DJ 

93. 96 -107 BPM 

19, Gladiators Style Opener 

MUSIC ERA INTRO 

70. Ask For A Request,,Please,*Thanks 

94, 107 • 112 BPM 

LEGEND JINGLES INTROS 

45, Golden Ago of Rock 'N* Roll: 1*2 

71* Probably The Best DJ 

95* 112 - 121 BPM 

20. Michael Jackson Intro 

46. Computer Set For Time Travel 

72. Thai Damn Smoke Machine 

96. 98 - 121 BPM 

21. Rolling Stone Intro 

47. Taking you Back in Time 

73. Phase Shift Capacitive Modulator 

97* 123 - 130 BPM 

22. Elvis Intro 

48. Heroes of the Revolution 

SPECIALITY JINGLES 

JINGLE THEME BEDS 

23, Beatles Intro 

49. Sound of the 60‘s Tech ot the 90's 

74* The Buffet Is Now Open 

96* House Style Full Jingle 

SOUND EFFECTS 

50, Music for the 90%: 1*2 

75* 1 Min* Competition Music (Synth) 

Theme Bed 

24. Applause 

51. Dance Experience of the 90's 

76. 1 Min. Competition Music (Humour) 

99, Hip Hop Style Full Jingle 

25, Explosive 

52. Star Date 1950's 

77* Joke Ending Music 

Theme Bed 

CD #11 The Complete Big Band Swing Party CD | 


The most requested Big Band swing selections digitally redone. 


As originally recorded by 

7* Pennsylvania 6-5000 

As originally recorded by 

17. Take the “A” Train 

Benny Goodman 

8. A String of Pearls 

Tommy Dorsey 

18, It Don’t Mean A Thing 

1. Lot's Dance 

9, Chattanooga Choo Choo 

14. Opus One 

19, Short Medley; Let's Dance, 

2. Sing, Sing Sing 

10. Tuxedo Junction 

As originally recorded by Harry James 

American Patrol, Perdido 

3, Stompin' At The Savoy 

11, Little Brown Jug 

15* I’m Beginning To See 

20. Long Medley: 

4. Flying Home 

As originally recorded by Artie Shaw 

The Light 

Stompin 1 At The Savoy* In The 

5. Uei Mir Hist Du Schon 

12. Begin the (legume 

As originally recorded by 

Mood* Take The “A" Train, 

As originally recorded by Glen Miller 

As originally recorded by Count Basie 

Duke Ellington 

Chattanooga Choo Choo, 

6. In The Mood 

13. One O’clock Jump 

16. Satin Dolt 

Opus One 

Other Party CDs from Bobby Morganstein Productions | 


CD1 The Complete Jewish Party CD 

Noras & Traditional Jewish Party Songs 

CD2 The Complete Latin Party CD 

All Your Favorite Latin Dances 

CD3 The Complete Novelty Party CD 

Novelty Songs & Sound Effects 

CD4 The Complete Traditional Party CD 

Traditional Dances & Wedding Music 

CD5 The Complete Specialty Party CD 

All Your Favorite Specialty Dances 


CD6 The Complete Grand Entrance Party CD 

Grand Entrance Music for All Occasions 

CD7 The Complete Classic Party CD 

Hard to Find Classic Party Songs 

CDS The Complete Cocktail Party CD 

72 Minutes of Mixed Cocktail Music 

CD9 The Complete Miscellaneous Party CD 

Wide Assortment of Misc. Party Songs 

CD10 The Complete Medley Music Party CD 

2 CD Set of Ethnic Dance Medleys 
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BOBBY MORGANSTEIN PRODUCTIONS 

THE COMPLETE “HOW-TO” SERIES 

CALL 215-947-6935 FOR A CATALOG 


I would like to take this opportunity to thank everyone who has bought our BMP products. Besides the 
unsurmounted success of our Complete Party CD Series, our How-To Bar/Bat Mitzvah Video Series has sold 
many copies and has experienced great feedback from those who have bought the series. Whether you're 
just breaking into the business or are a seasoned pro searching for new ideas, whether you ’re a small 
company or large operation, these videos are a necessary tool for playing a successful Bar/Bat Mitzvah. 
bobby morganstein Here’s what several happy customers have to say: 



Anybody serious about being an entertainment company should defi¬ 
nitely buy and watch the BMP “How-To" Videos. Ij these videos do 
not pay for themselves immediately, you didn't watch them. Take 
them out of the box. 

Randy Bartlett - Premier Entertainment, Elkgrove, CA 

BMP “How-lo ” Videos are the road map for the Bari Bat Mitzvah 
gig. For a non-Jewish DJ, there is a wealth of information allowing 
me to project a level of confidence needed to sell the client. In some 
cases, l actually knew more about the Jewish traditions then the 
clients themselves. To be honest, it is a great feeling for someone 
who is not Jewish. 

Charlie Hayes - Charlie Hayes Productions, Dallas, PA 


I've been doing special events fora long time. The videos were every¬ 
thing I expected and more. The videos were especially beneficial for 
my associates who found them to he informative and structured 
remarkably well. 

John Rozz - "Mobile Entertainer of the Year" 
Sound Spectrum Entertainment, Wallingford, CT 


We are currently performing the majority of Burl Bat Mitzvah \ in the 
Toronto area. We have been in the business for many years. In as 
many years, we have never bought a product more valuable to the 
continued growth of our operation. We haw picked up numerous tips 
that have taken us up to the next level. 

Corey Mandell - Mandell Entertainment, Richmond Hills, Ont. Canada 


I've been in the Bar/Bar Mitzvah business for many .years. / am even 
called the “Mitzvah Maven. ’’ I found the details of the BMP “How-To 
Videos" very accurate and thorough and the overall video quality to 
be amazing. I gained valuable information from the Complete Series 
and I recommend the videos to any DJ or DJ Company looking to be 
in the BarlBat Mitzvah business or looking to train their staff. 

Randy Rae - "Mitzvah Maven," Ford, NJ 

l wanted to break into the Bar/Bat Mitzvah Market. Neither being 
Jewish or having experience, l was af a loss about how to begin. / 
then saw an article about the videos and decided to purchase the 
videos in order to pick the brain of a Bar/Bat Mitzvah specialist. Now 
that I am entering the market with the knowledge that I need, success 
will surely come. 

Ken Overbey - Sounds Abound, Elgin, IL 

interesting, Informative and Very Helpful in perfecting the art of 
DJ’ing in the Bari Bat Mitzvah market. 

David - The NY DJ, Beverly Hills, CA 


BMP “ How-To ” Videos are greatly recommended by the ADJA as 
one good source of video education for those trying to break into the 
BarlBat Mitzvah Industry. 

American Disc Jockey Association, Horsham, PA 

The five videos cover the full range of what goes into a major DJ pro- 
duetion as applied to a bar mit:vnh. but could be iih vrjximted in any 
type of event of this magnitude. The videos are meant for Instruction. If 
you want to expand into the lucrative bar/tmt mitzvah market, you 
must be familiar with the traditional religious ceremonies to be the 
host. Each aspect of the event, from the planning stage to the grand 
finale, is covered in detail. These videos area a great opportunity to 
pick up tips on how to run smooth audience participation events. 

Mobile Beal Magazine - Mike Suonaccorse, Juno/July 1995 Issue 

The BMP “How-To" Videos are fantastic. They have helped me take u 
marketing idea and turn it into reality. They have helped my business 
shine even more. No doubt my money was well spent. 

Jeff Hayes * Jeff Hayes Productions, Greenville, SC 


I’ve never seen a more DYNAMIC, INFORMATIONAL Video 
Series, that can not only assist the novice Bar/Bat Mitzhav DJ, but a 
veteran such as myself. 

Paul Binder - California Music Express, San Ramone, CA 


This exciting video series is essential, whether you are a beginner or a 
pro. It makes a great training tool for multi-systems entertainers and 
new employees. TWO THUMBS UP!! WA Y UP!! 

C.J. Wimmers - Musically Yours, Saltpoint, NY 


TO ORDER CDS 


TO ORDER “HOW TO " VIDEOS 


CD 1 and CD 2 


each *22°o 


I.The Bar/Bat Mitzvah Basic Production Video .... .*100°° 



CD 3 thru CD 9 and CD 11 thru 
CD 10. 

SPECIALS 


.each *28“ 
. .set *35« 


BUY THE COMPLETE BMP SERIES (13 CD’S} $250 + S&H 
BUY AHY 4 BMP CD’S AND GET ONE FREE 


DESIGNATE NUMBER & TITLE OF CD’s SELECTED, 

ADD $4 - SHIPPING & HANDLING. 

If ordering more than 5 CD's please add an additional $.50 per CD 
for Shipping & Handling. PA Residents add 6% sales tax. 
Philadelphia Residents add 7% sales tax. 


2. The Contest Video. 

3. The Bar/Bat Mitzvah Full Production Video 

4. The Party Dancers Video. 

5. The Bar/Bat Mitzvah “Party Demo" Video 


SPECIAL 

ORDER ALLS VIDEOS FOR 



% 50°° 
* 100 “ 
S 5000 
$ 5QQ0 


si 990c 


Include $6.00 for Shipping & Handling. PA Residents add B% sales tax. 

Philadelphia Residents add 7% solos tax. 


FOR MAIL ORDERS MAKE CHECK PAYABLE TO; 
BOBBY MORGANSTEIN PRODUCTIONS 
373$ Wheat sheaf Road Huntingdon Valley, PA 19006 


Credit Card Orders Call 

( 215 ) 947-6935 
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Xighlmaros & Historic Affairs 



Years from now, HI remember the night and laugh... I hope. 




t iill started with the initial call 
about eight weeks prior. 
"Backyard graduation party 
for 60 kids? No problem,” I 
thought. 1'he final contract ar¬ 
rived by fax at 10 a.m. the day of the 
show and with no deposit. "We ll pay 
you in full when you get here." writes 
the client. 

I'd already planned on helping my 
(perpetually late) brother get some fur¬ 
niture he’s stored with me out of my 
garage; so 1 arrived at the jobsite ahout 
30 minutes later than planned. 1 knew it 
wasn’t a “roll-in" but was told it “wasn’t 
too bad." I 'd just work a little faster to 
make up the time. I thought. 

The only "hard" (non grass) load 
from the street is about 200 feet around 
the house—up six steps, down eight, 
down four, down one, up one. and up 



ten onto a 20' x 20’ deck. 

Mom: "No, you CAN T come through 
the house!" (It's split level, almost as 
had as outside route anyway.) Now it's 
misting. 

Dad: "Drive around on the grass. It will 
he fine.” 

\ saw tire tracks. So 1 went for it. Within 
seconds the truck was stuck. (The tracks 
were from yesterday, before the rain.) 

Dad: "Oh. that's right. I forget the 
drainage is very had hack there. " 

Turns out they had a tent with seating 
for 300! With catering and two bars! 
Bartenders were in gloves and tails! I’m 
wearing jeans and a purple T-shirt (MC 

Hammer local crew ’94). 
During the initial call, 
they’d promised I’d have 
“help." I got two 14-year- 
old kids, one with a 
“sprained toe." the other 
one was whiny and weak. 

I hoofed everything my¬ 
self from the stuck truck, 
30 feet across wet sod 
(which, as you know, turns 
a hand truck into a two- 
wheel plow), then up the 
ten steps. They insisted on 
my full light rig, (Saw it 
in the truck, NOT in origi¬ 
nal deal!) 

Dad: “ We ARE getting the 
lights, aren't we?” 


I say I can't do it alone. 1 get two adult 
"volunteers" who promise to be around 
to load out. I was supposed to start play¬ 
ing NOW. 

There are two outdoor outlets with 
GFI’s that won’t hold a night light on 
the wet deck. One is taken by about 
twenty or thirty (plastic) electric lumi¬ 
naries in the tent. 

A tom: "How soon can vou be reads? 

& mf 

People are arriving!” 


1 wrestle together the system. Set it up. 
Get first sound. 

Mom: "No, not HERE, you have to set 
up over THERE!" (facing north, not 
west on deck — Mom’s really beginning 
to hug me). 

I move EVERYTHING. And start the 
music, again. Then I discover one side 
of my dual CD is dead. Blind as a bat! 
Won t read a thing! What a surprise. (It 
worked fine the next day). I hump the 
rack with the spare, from the truck 
through the mud . I have to cover the 
equipment with plastic to keep it from 
getting soaked while I continue to set 
up. I stop to replace plastic every few 
minutes when it blows off. It’s 50 de¬ 
grees and windy; l*m nearly soaked to 
the skin. My cell phone is broken. I can’t 
call for dry clothes or help because the 
teenager is on the house phone inviting 
more friends. (As soon as this is over. 
I’m going to get a REAL job.) 

I see my "volunteers,” wdio promised 
to help carry the lights back to my truck 
after the party, saying their good-byes. 
By lifting the ground on the GF1, I get 
1/3 of the lights to run on the one open 
outdoor circuit shared with my sound. 

Son: "Aren't you going to run ALL the 
lights?” (I switch the extension cord to 
the other set of lights) "No, I mean all 
at once. ” 

Mom: "No dirty wires on my clean car¬ 
pet.r 

! run two 75-foot lines out the basement 
window's. Mcanw'hile guests are walk¬ 
ing around my truck with drinks, 
assessing damage to the lawn, wonder¬ 
ing aloud w'hat kind of dumbshit would 
try to drive a truck like CHAT on w'et 
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grass. (1 hope they don't notice my 
name, painted in foot-tall letters on the 
side,) 

I'm playing “cocktail music," field¬ 
ing AC and country requests and flack 
from adult guests (about 100 of the 
parent's business customers, in suits) 
who want me to turn it down and the 


Three hours later. 
Halfway through 
anti the rain stops. 1 run 
back and forth to my truck a 
couple of times to get a mic 
and some other odds and 
ends forgotten in the frenzy. 
More kids arrive (now about 
230) and some dancing 
starts. "Mom" brings me a 
plate of food and a cup of 
hot coffee. A friend, dis¬ 
patched by my wife, shows 
up with dry clothes. Says 
she'd tried to call, but the 
line was busy (Who knew?). Friend 
says lie’ll stick around to help with the 
load out. The neighbor (who “scien¬ 
tifically” fells trees as a hobby) 
assembles a 100 foot cable block and 
fall rig between his pickup, my truck 
and a tree. With my friend an he wheel 
of my truck, he pulls it out with his 
pickup (from the neighbor's driveway). 
Things are looking better. And the 
party continues. 

Mom: 7 think we'll hove to go at least 
another hour, maybe two. ('an nr talk 
about the money later/" (Sure, what 
the hell. Maybe they won't sue me.) 


graduate's friends (at this time about 50) 
asking for rap and heavy metal and who 
want me to turn it up! The adults win. 
Kids demand a recount. I try to look in¬ 
timidating without crying. Between song 
changes, l m frantically trying to finish 
wiring the light show in the fading light. 
I m also still trying to gel an open phone 
line to call for HELP! I finally get the 
phone. My wife doesn't answer. I leave 
a message on die machine (hat makes 
my five-year-old son cry when he hears 
it played back! (Daddy is STRESSED!) 


So far. I've kept my mouth shut and 
killed no one. It 's been very close. My 

V -J 

party lights are visible from the high¬ 
way. The last hour of the party is with 
more than 400 people from God knows 
where. 1 kicked butt. 1 gave out about 
20 business cards and the graduate's 
older sister tells me on the spot she 
wants to book me for her fall wedding, 
but 1 haven't seen "Moni" since she 
asked lor the extra time. At Midnight, 
1 stop, say good night and pack and 
hump everything oui to the truck, now 
parked safely out on the street. 


Dad: “You're not going to try to drive a 
wrecker in tonight to get that truck, are 
you / It’ll just have to stay there until the 
ground dries. The neighbor just fold me 
he doesn't want his yard torn up too 
when you try to get out/' (l have an I / 
a.m. show tomorrow.) 


In the house. Mom. all smiles, 
writes a check for full tab plus two 
hours overtime, plus a S50 tip. She 
added another $50 when I offered to 
pay for (lie damaged lawn! She says 
they 'll have another party in two years 
when their son graduates. 

What can f say? 


f wish for well-aimed lightning. 


Hope the check clears. 



MORE JOBS! 
MORE MONEY! 
MORE FUN! 




SPINNIN' 2000 expl oins in detoil 

# * # 

PRO SOUND AND LIGHTING 

EQUIPMENT 

MIXING TECHNIQUES 
SUILDING A SOUND SYSTEM 
ASSEMBLING A MUSIC LIBRARY • 
PERFORMING AT WEDDINGS AND 
OTHER FUNCTIONS • 

MANAGING A DJ SERVICE 
TRAINING OTHER DJS 
CONTRACTS AND BOOKKEEPING 
ADVERTISING YOUR SERVICE 
GETTING JOBS 
AND MUCH MORE) 


To Order: Send $19.95 plus $3 postage 
(add $5 for hardcover version) 

Send check or money order with name 
ond shipping Information to 
Splnnln' Pro DJ, P.O. Box 5. 

East Rochester. NY 14445. 

NY Residents please Include sales tax. 
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4X storage capacity 
over jewel boxes 

Call 1-800-992-8262 

(o order or for a KUEE catalog 

InCunuda: ERG 1 - 800 - 4854)779 
or Impex 1 - 800 - 563-8656 


UN I VENTURB 

P.O. Box 28398 ■ Columbus, Ohio 43228 
FAX (614) 793-0202 


Easy transport 
for your CDs? 



STORE mill) me Super Stief 


mmii ml OiscPicllles' 


16 quality wipes in 
jewel box dispenser. 
*3.99 4 * 50 s/h 


16 Dividers w/bendab'e labs 
12 printed [AB-XYZ], 

4 blank; con customize 
Use with a I storage devices, 
|[ *5.99 + *1,00 s/h 


e??e<« + !ak 


Finally, 

everything you need 

for your CDs in four 
ultra* convenient 


Sere (pei -cm 


Cuts through any new 

CD padaging. 
i?99*i5Qi/h 


Stottab e storage system 
most efficient & eo^ 
effective available today. 
Capacity 40 CDs 

*12,99 50 sA 


SRVE mith Essential Collection 


which indudei DiscPickob les EZ-CD and CD Core. . >2.00 v' h {Sa’/E s 3 X) 

BONUS: Super Shelf, DistPfclobles & Essential Colleciion each come with The (ompocl Oise User's Guide, absolutely free. 

Send check/m.o. to MocTec Products, Inc, 21416 Velicoto St., Woodland Hills, CA 91364 (U (t« M in) 

or coll us for a free catalog ol BOO-MAC-TEC-1. 


vw*A + \w v.V v^VwWnVi.v. v.V,‘.'AV.VAVA'A 


■I IriiltSM'lilbtth'l I •• 1 i - ■ 


L . ’■ SW, SV.V■’ V.-. L , V.\ v.-.-. L .-.- L .\- 


THE AMERH bV DiSC JOCKEY ASSOCIATION 

The American Disc Jockey Association was established in 
1991 in order to represent the needs of professional mobile and 
night club DJ's & KJ's. 

The ADJA is your "national information highway", to provide 
you and your company with the information necessary to stay 
ahead of the competition. The Association is dedicated to the 
improvement of the industry through information, education, 
referrals, networking, group purchasing power, consumer aware¬ 
ness programs and the provision of low cost quality insurance 
plans. Membership is increasing on a daily basis. You are invited 
to discover the benefits of the ADJA. 

Discover The Benetttsl 

ft Special Group Insurance Rates - Property & Casualty, Liability, Health & Life 
ft Members Buyers Guide ft National Marketing & PR Program 
ft Discounted Phone Service ft Merchant Visa & Mastercard Program 
ft National Referral Service ft Local Chapters for Networking & Education 
ft Technical Support ft Legal & Accounting Advice ft Bimonthly Publication 
ft Membership Card ft Membership Certificate ft Lapel Pin 
ft Camera Ready Logos ft Generic Advertising Materials ft Training & Advice 
ft Timely Information on Music Licensing ft Plus Much Morellllll 

CALL TODAY FOR MORE INFORMATION 

215 - 675-9567 


v. . 


BBSS:: s: mmw&sm 


■ iVi ■ 

# tf I ■ + -ft IT ■ 
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Advertiser’s 

Index 


All Hits 

83,88 

American DJ Supply 

3, BC 

American DJ Association 

104 

Ashly Audio 

18 

Audio Climax 

51 

Bobby Morganstein 

100,101 

Canlek/Melalron 

23 

Clarion 

85 

Community 

19 

Colorado Sound II Light 

13.65 

Demaiteo Productions 

69 

Deron 

25 

DJ Network 

67 

DJ World 

90 

Dance Music Authority 

32 

Electronic Bargains 

80,96 

Entertainment Resources Group 

43 

ETA 

7 

Gem Sound 

35 

Gemini 

FC 

GLI 

12 

Grundorf 

66 

Hot Hits 

33 

Hot Tracks 

107 

Island Cases 

62 

Karaoke Atlanta 

87 

Karaoke Nation 

79 

KLS 

49 

Lonestar 

86 

Mactec 

104 

MBT 

27 

Modem Tracks 

34 

MTX 

16,17 

Ness 

55 

New Traditions 

30 

Odyssey Cases 

73 

Pinlo Novelty 

23 

Pioneer 

10.11 

Promo Only 

31 

Pro Sing 

89 

Pro Sound & Stage 

63 

Queen City Sound 

75 

QSC 

41 

Rhode Island Novelty 

51 

Rondo 

21 

Remix Warehouse 

45 

Sherman 

21 

Shore 

59 

Sound Choice 

77.81 

Soundcrafl 

9 

Sound Ideas 

47 

Spectrum Electronics 

61 

Stanton 

15 

Starr Karaoke 

93 

Sunfly 

86 

Theatre Elfects 

60 

Tiacoman/Vestax 

53 

Univenture 

104 

Upstairs Records 

78 

Western Starlight 

18 

Winter Music Conference 

91 

X-Mix 

27.30 



Send information to 
Cued Up, 
c/o Mobile Beat, 

P.O. Box 309, 

East Rochester NY 14445. 
Include name of event, date, 
location and phone number 
for information. Information 
should be received at least 
two months prior to event. 


April 4-6 
DJ World 

Waterloo, Ont, Canada 
519*740*0603 

April 7-10 

Country Dance Music 
Seminar 
Nashville, TN 
615*256*5600 

April 14 

Pittsburgh DJ Show 
Pittsburgh, PA 
412*882*8997 

May 12-14 
NSCA 

St. Louis, MO 

' May 23-25 
CES 

Orlando, FL 

July 12-14 
Summer NAMM 
Nashville, TN 

September 8-11 
PLASA 

London, England 

November 7-10 
AES 

Los Angeles, CA 

November 21-24 
LDI 

Orlando, FL 


DMA Top 50 


(mrrtm ttj ifutiii r vj« iullmrity 


Dance Chart 


Artist. 

1 Moriah Carey. 

2. (& ( Music factory. 

3. Oiana Ross .................. 

4. ReolMctoy.. 

5. Row Stylus 

6. Donna Summer. 

7. Billie Ray Martin. 


Hlitlili'llltH 




Iff Mil! •‘♦HI* 


Title... 

. Fantasy (remixes]... 
...Ill Always Be Around 

... Take Me Higher. 

... Automata lover. 

.. Believe In Me.. 

.. I Feel Love 95.,. 


i + ‘1 ■ B ft** I* iriiit 


■ ^ ^ m a m ft* ft* . a , ft* 


!!»«■ ■ ft*** 


HPM 

124 

128 

LIB 

13S 


*<■ ■ i + s ■* n + ■ #* ft* Bin 4 -s h ■ ■ 




■ iftft* ■ ■ B-ft** f 


l(| $ # »■ | B~fl I 


S ft** ft H + r p ( liir 




labd .. 

Columbia 

MCA.. 

.Motown 
. Arista 

. Geffw ... - 

Mcmxy/UK. 126 

Sire...123 

.... Strkdy Rhythm. 73 

.... Strklly Rhythm 

... RCA... 

... RCA/logic. 


121 


ftftPt III I rrt b* 


135 

123 

125 


.. Running Around Town 

8. Planet Soul.Set U Free. 

9. Barbara Tutker...Stay Together. 

10. State 01 Groce...Hello. 

11. La Bouche ....Be My Laver 

12. Mane ......_We Con Moke It . ..Strictly Rhythm 

13. Janet Jackson if +11 ft* t- B I ftft « ■ B ft* I ■ 1*4 ■ »! ** Runaway Mtllffl P ■ ft V V B If ftllltta II ■' + -! 11 ii* i ASM . 

14. Simply Red.... Fairground..fnsl/West.122 

15. Gloria Estefan.Abriendo Puerto...Epic..130 

56. Taylor Doyne...Say A Prayer...Arista..123 

17. De Lory.....Hideaway ..Deconstruction/UK. 122 

18. Moby..Bring Back My Happiness.Lleklto..130 

19. Totjana..„...Sonia Mario..Critique.132 

20. Saul Solution.Find A Way.Jellybean..122 

21. Eli Mac.So In Love.Moonshine..128 

22. Paulo Abdul............... ............... Craiy Cool Yugin ... 17 

23. The Shamen.. Destination Escholon...Epic.. 128 

24. Frankie Knuckles..Whodda U Wont.Virgin...120 

25. Ace Of Base.Beautiful Life...Ajisto..133 

26. Bette Midler...To Deserve You.....Atlantic.. 124 

.FeFi Fa Fum..Virgin/UK. 


27. The Candy Girls .... 

28. Harojuku...The Colors 0 Ihc Wind............. ZYK ...................... 126 

29.95 North..Let Yourself Go.., Kult. 


. .ri.ft.. ... 


I ft ft ft####**## 


ft* r« I I H rl frft 


J24 

,.124 


30. Mighty Dub Kals.Magic Carpet Ride.Sm:)e..129 

31. Deborob Cox.....Sentimental (remix) Arista.128 

32. lif Mo’ Yin Yang i ■ *##* 4 ■ Reach ♦ WIHWiii (W»W»» Will Stridly Rhythm ...125 

33. Ruffreck fAovahn..Everybody Be Somebody.MAW.123 

34. Loveland.The Wonder Of Love.. Eastern Bock/UK 

35. The Outhere Bros.Boom Boom Boom.Aureus. 

36. Dare 2 B Oif rent..Come To My Window...ZYK..... 

37. N Joi™...Bad Things ......Logic. 

38. Miisa ft*Vfl ■"** *11 fl ft** I **■**#** B I * B ■ *(B* ft All Or Nothing p ■('■■■ ■ # P ■ fl fl * Ft"*#* ■ P i-**wni ■* Icinbon . 

39. Dr. Alban ..... Look Who's Talking (remixes).... logic.. 

40. Maydie Miles.....I've Been Waiting.... K4B.. 

41. Monica._...Like This/Like That ..Rowdy/Arista 

42. Millenium Music/Doctor Love.... Slow Dancin'..Culling 

43 IrchplU Turn If dill Mf A 

>¥* LUlltoll tr 1 H fl *■ *** B fl*** B »*# B ** B I ft* B 1F + B I I 1 * B B ft* * P U P I I fl I W ¥ f ft# ft# |lft* ft I ftft# ft i ■ n ( fl ft# iliiil B *#« J 1 ■ Vf* I ■ 

44 7 In A Room (lirlrlv I In 

1 1 * # Ilf n iTlli/yr| I I «■«■* 11111**1 ■*«*■>■,## ■.#■#&■,(* vlllu 1 Ulr ps*-iii<f+ ■■*»*■ 4+* 

45. Donald 0 ...................Special... 

46. Chou...................................... A Mover Ln CoEtlo........... 

47. Natural Attraction.Let's Get Stupid 


12S 


■ MCClIkB -1 p s i n 11 B 


bp *** p »("«■# ■ i #■■■ ■ ■ 


« 4 ft ft -ft B fl ft ft B ft 


ft* fl fl B B B ft*** ■ ftPBI ft*# ft#** B ft**** *** 


Culling 
- Dig It.. 
. Logic... 
. Radikal 


Ml !■**« B fti 


UPMMII 


.128 

.130 

134 


■ ■ fl ft ft. * ■ l-BI 


48 Mkhael Jackson.You Are Hot Alone (remix).. Epic 


120 


49. k.d. long....If I We're You. 

50. Womina Wells.Put You In A Trance...... 


**** b ft* ■ ****-! 


... Warner Bros. 
... Aqua Boogie 


Mobile Beat February/March 1996 1 05 
































































































The 


ULTMATE Complete Control 


The VocoPro KJ-620Q is the first thoroughbred full- 
function professional Karaoke mixing board on the market. 

Built with the consummate Karaoke pro and DJ in mind, 
the KJ-6200's versatile, rugged and rack mountable design 
fills the complex mixing needs of today's mobile and club 
KJs and DJs while placing a complete, superbly integrated 
set of Karaoke mixing controls at your finger tips! 


19” Rack Mixer With Switchable 2 Phone 6 Line Input & 3 Output 
2 XLR & 3 Set of 1/4” Mic Input With Talkouer Switch 
17 Step Digital Key Controller • Digital Echo With Repeat & Delay 
Multiplex Function • 3 In /1 Out Video Switching Selector 
2 7-Band Stereo Graphic Equalizers • Stereo Cueing & Volume 
Removable 60 MM Crossfader « Output Level VU Meter 
BNC Gooseneck Lamp Adapter • Dual Voltage With Selector 


VocoPro. We’ve Got What You Need. 





VocoPro DA*G5Q0 Digital Amplifier 


VocoProi C0G-2000 CD/CD+G Player 


VocoPro KC-10Q Digital Key Controller 


For Information: 800.678.5348 Fax: 818.968.1998 

VocoPro is a registered trademark of l-MC. ©1995 
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Tracks® remixes... truly out of this world 


Hot Tracks 9 has provided D.J.'s with exclusive 
dance remixes of the hottest songs around for *14 
years. We work with the major record companies 
arid secure master material of the latest dance hits. 

I ‘ 

We then take the original masters into our fully 
digital studips to produce a new remix packed with 
the energy and excitement that you “and your 
crowd desire. YVhether yok spin 
Contemporary/Top 40; Hip-Hdp, Rap, Urban; 
Deep House, Underground; fabulous Hi-NRG; 
even 80's New Wave or ( laSsic Disco, Hot Tracks® 
Jias it covered. 

Mixing is made easy with all track infornli 
dearly marked with BPM’s, time and beat rauc- 
ture. Eve-cue break lines for vinyl, and index 

^ V 4pr ir 

points for I ’D's are also provided. , . 

i i I 1 

I 

Excitement is what pot Tracks® vfill bring to yotir 
dancerfioor. Exciting, unique, NRGetic mixes are 
what we <h> to help.you, the forking DJ. . | 





Hot Tracks 14-8 Vinyl or CD 

i S2B.95 - S5.95 SIHcontinentnl Cl,S 

iv 1 1 

VARIOUS ARTISTS "1995 Year End Medley" 

* ACE OF BASE "Beautiful life" * 

LA BOUCHE "Be My Lover” 

BETTE MIDLER "To Deserve You* , 

' i HADDAWAY "Catch A Fire" 

* ERIRE "Shine" . 

RAW STYLUS “Believe In Me" 

HAPPY CLAPPERS "Hold On" • 

♦ MACHEL "Come And Dig It” 1 

THE REAL DEAL FEAT. ANETTE TAYLOR "Don't You Wanna Be Mine" 
, ’ aYlas "Do Me Right Now" , 

i i Tracks 2(» Vixvi, or < !l) , 

$26.35 + $5.95 SfH continental U.S 

W. DEBORAH COX "Sentimental" * , 

m * MYSTIKAL “Y’AII At n’t Ready Yet; A 

TWINZ "Eastside LB" 

R. KELLY "You Remind Me Of Something” , 4|r 
' l THE CLICK “Hurricane" 

CYPRESS HILL "Thrqw Your Set tn Tt^ Air" 

JUNIOR M.A.F.I.A. F/ AALIYAH “I Need You Tonight 
/ THE PH4RCYDE “Runnin 

, . i NUTTIN’NYC E "Nasty hi rl 

* ONYX “Last Dayz 

METHOD m. 




# A 


far aubu ripTiiW twitting, pricing inf* •ntui turn 

Hot Tracks 

P.O. Bt>\ 701 347 Tulsa, i >K 74170-1 Ml 
tel 01g.366-1100 tax 9 18-366-11 OH 








No Phone Order 
Subscriptions. 

Mail or FAX only 

INSTRUCTIONS: 

• Complete the 
subscription 
information 
area. Be sure to 
sign the agree¬ 
ment. 

• Circle your 
choice in the 
appropriate 
chart & com¬ 
plete the start 
issue section 
below. 

* Denotes Same Issue 

* * Denotes USA Rates only 
International Customers 
please call for rates. 


! ! ! SPECIAL TRIAL OFFER ! ! ! 

! ! For A Limited Time Only ! ! ! 


Offer Expires (12/16/96 
Form must he included 
along with payment. 


g) 


Name 


SUBSCRIPTION INFORMATION 


Phone (rtiu&t include) 


Address <«op.o. 1™^ ,uu.sj 

Cily_ 

State_Zip 

Signature_ 


Country 


I hereby certify Thai I am a working professional 3n the music A/or entertainment Industry \ 1 .igrrr 
tn the terms & conditions of the Subscription Service Agreement (rit;h1). 

Payment: CAII prices in U.S. Dollars) 

Subscription ire paywi by: VTSA/MC/AMEX/Dtecover/Check/M.O. 

Card #_ 

Exp. Date_ 

Signature _ 


f hereby authorl/e Hot Trades to charge my credit card account listed above 


Subscription Service 
Agreement 

Tliitt agreement is enteted into between Hot Tracis", PO Box 701347. 
TuK.i. OK 7417CM347, and the subset I Iwr lumnl un tills iigfiN.'iTiml... 

1 fr M " aeeetxiarice of this agreement by Hoi Tradta Mi prmldL- the 
aulMLfjbei with: I. 3 Of 6 hflflUH hi double or triple rrtim! \r-ts Cor emu 
pai l iIkl i ,*■ II . ’ 1 1 jI. U-iiji‘li sutqp File eJtre|Utun lu irig \tt(i Fw 

The 90'm, whkrh an 1 sirrgb- record set* runt.nning 3-1 full knglh scxi^s 
2 An inlurm.itlij:i shis-t with ttKll Ilsur cvpl.lining cuntrritv 

3. The opportunity lor fcuhncxiln»rs tnauhmit their irwn nuiteri.il edlth. .uulj 
mixes fin Hut Tracks. 

4. Issues will be te k: liv’d every 44t weeks iplrisr allow fnr shipping) 

5. Ill the event of an issue mi Item}; .iv ilLvblrv Hoi T'i.h ks‘ rvwrw the 
r ii^hi in subsuiute an issue nf value 

G. Hot Tracks* has the right lo cancel any subscriptiim agrrenieui ,it .in', 
lime, lint Tracks will issue a reFiirul luvil mi a pmr.iltun, m cuttllvig In the 
number nl issues ■ ucstanding 

1 . »■!, .ILCCL^./le:-. E t I I‘l.’Kc MIC *11. 1-‘Y 11 1 ■’ T1 .t■. k.- ’. ‘ 11> Sl.h-' r»h- I itfLvi 
that. 

1. All programs axe piumiitiuiuiL reproductions only, with all ownership 
and rights retained try the original record laEiel Scar producer 

2 PniHr.utis w ill not lie rnpkd. reproduced nr Mild in .my trial mi x. 

3. Iter nf this product l* lor prooMXtkMuJ use only. 

A .The subscriber n solely responsible, without exception nr liinH.itInn. for 
am damages incurred, or liability as a result of lolling to comply with the 
Service i^rrrxiwrt or any applicable laws ihrrrhy Imldlntt Hid Tracks 1 
harmless from any cost, d-muge. expense, or Liability: 

5. All programs shall remain exdusivrly for all purposes whatsoever Ibe 
sole property o41 Ini Tr.wksV 

i. Jln( Tracks 1 is not responsible for any circumstances Itryeinl Its i mitmi 
7 Tie- subscribef agree* to abide by all a|iplH able laws. 

S. Prices are subject Lo duuigt- wltliosit notice 



Hot Tracks 
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2 Vinyl OR 2 CD Copies* 

$89.95” 
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Digital Karaoke/DJ .»»- . , 

TM p, IK YOU In Complete Contr 


The VocoPro KJ- 620 Q is the first thoroughbred full- 
function professional Karaoke mixing board on the market. 

Built with the consummate Karaoke pro and DJ in mind, 
the KJ-62Q0’s versatile, rugged and rack mountable design 
fills the complex mixing needs of today's mobile and club 
KJs and DJs while placing a complete, superbly integrated 
set of Karaoke mixing controls at your finger tips! 


• 19” Rack Mixer With Switchable 2 Phone B Line Input & 3 Output 

• 2 MLR & 3 Set of 1/4” Mic Input With Talkouer Switch 

•17 Step Digital Key Controller • Digital Echo With Repeat & Delay 

• Multiplex Function • 3 In /1 Out Video Switching Selector 

• 2 7-Band Stereo Graphic Equalizers • Stereo Cueing & Volume 
« Removable 60 MM Crossfader • Output Level UU Meter 

• BNC Gooseneck Lamp Adapter * Dual Voltage With Selector 


VocoPro. We’ve Got What You Need. 



VocoPro DA-G500 Digital Amplifier 


VocoPro CDG-200Q CD/CD+G Player VocoPro KC-100 Digital Key Controller 



For Information: 800.678.5348 Fax: 818.968.1998 

VocoPro is a registered trademark of l-MC. ©1995 




























Hot Tracks® remixes... truly out of this world 


■ 

Hot Tracks has provided IXJ.'s with exclusive 
dance remixes of the hottest songs around for *14 
years. V\e work with the major record companies 
arid secure master material of the latest dance hits. 
We then take the original masters into cuV fully 
digital studips to produce a new remix packed with 
the energy and excitement that ypulind your 
crowd desire. Whether yoh spin 
Contemporary/Top 40; Hip-H<tp, Rap, Urban; 
Deep House, Underground; fabulous HI-NRlf; 
even 80's New Wave or Classic Disco, Hot Tracks'* 
has it covered. 


Hot: Traeks T4-B Vinyl or CO 

SEG.95 + 55.95 SIH'continental U.S 

. ' * 

VARIOUS ARTISTS “1995 Year End Medley" 

1 ACE OF BASE "Beautiful Ue" * 

LA BOUCHE “Be My Lover” 

BETTE MIDLER “To Deserve You" , 
i HADDAWAY ' Catch A Fire” 


RAW STYLUS^Believe In Me" 

HAPPY CLAPPERS "Hold On" * 

1 MACHEL "Come And Dig It" 1 

THE REAL DEAL FEAT. ANETTE TAYLOR “Don’t You Wanna Be Mine” 
, • AtLAS “Do Me Right Now" , 


is made easy with all track inforn 


clearly marked with BPM's, time and beat stric¬ 
ture. Eye-cue break lines for vinyl, and index 

i * 

points for CD’s are also provided. , . 

i > \ 1 

I 

Excitement is what pot Tracks ill bring to your 
dancerfloor. Exciting, unique, NRGetic mixes are 
what we cjo to help-you, the forking DJ. . 



Sii\eki Tracks 2tt Viwi. on Cl) 

SSG.95 + $5.95 SIH continental U.S 


DEBORAH COX 'Sentimental" 1 , 

MYSTIKAL "Y AH Mnt Ready Yet,' 

TWINZ “Eastside LB" 

R. KELLY "You Remind Me Of Something” 

' f i THE CLICK "Hurricane" 'JF 

CYPRESS HILL “Thrqw Your Set'ln Tt^ Air” 
JUNIOR M.A.F.I.A. F/ AALIYAH “I Need You Tonig 

THE PH4RCYDE "Runnin’ 

/' NUTTIN’NYCE "Nasty feirl 

ONYX “Last Dayz” JK JT* 
METHOD MAN^lThe Riddl 


w 



for subsiripifan, ttrdcrtap, it pm ltj$ 

Hot Tracks 

P.O. Itnv 7111347 Tldn, OK 74170-1347 
nt<)IN.3M>-lllH) (six •J|J(-3wt-l1(lN 



No Phone Order 
Subscriptions. 

Matt or FAX only 

INSTRUCTIONS: 

• Complete the 
subscription 
information 
area. Be sure to 
sign the agree¬ 
ment. 

• Circle your 
choice in the 
appropriate 
chart & com¬ 
plete the start 
issue section 
below. 

* Denotes Same Issue 

* * Denotes USA Rates only 
Internationa] Customers 
please call for rates. 


AND SAVE 

! ! ! SPECIAL TRIAL OFFER ! ! ! 

! ! For A Limited Time Only ! ! ! 


Offer Expires «2/I6/M 
Form muni be included 
along with payment. 



SUBSCRIPTION INFORMATION 


Name 


Subscription Service 
Agreement 

Tin* agreoiieit it entered turn hriwmi Mot Trada*. IX) Box 701341 
Tuba 1 ik 74170-1347. Mid the iiibtchber runted on Ihli aKfnmirfiC 
llpnn pf Jj^rrymenl hv Hirt Track** ll alial wnvtiW ihw I 

iuhKito with; 1 I or 6 Italic* In doutrtr nr fnplr o^-rd xrf« o><r ■ wii 


Phone (.tmisi include)_ 

Add tes s <II» i\u. km* m us.> 

City 

State_Zip 


Country 


Signature 

I hereby certify that I am a working professional in the music &/or entertainment Indus! r v \ I -n *■ 
to Ibc imm & conditions of the Subscription Service Apwmeiit (light ). 

Payment: (All prices in U.S. Dollars) 

Subscription (tfs payed by: VISA/MC/AMfclX/Discover/Check,' M.0. 

Card # 

Exp. Date 

Signature 


1 hereby author!re Hot Tracks tr> charge my t mill card iicetunil listed -ibuve 


I or It Li i ocs In doubt 
part d.ixi i hiffi ,il Ic.nr t^fuJI Irti^th lonjfi The rm rpiind tiring fo'ftF, Fur 
ThtSOt h IiuIi Are single m nrd id* cofifalrOng 3-4 tulf length aonft. 

2. An 1 1 formation slier! with each liiuc ri, pi,lining i oriinicii 

.1. The opportunity tor subscribers to submit Hu Ir own rud4n.il, edit* .xrnl 

unset li if I lot Track* 

l t&su*-* will be rHc-iard every 4-H week* fpfi-.is*" .iJLow M Hiip(ingi 

5 lit Ihe event of ah ismic not lidrig jv.iiLible. Hot Track* 1 turrvn the 
right to subintu.te an issur of ■ -r|L l,xI vaJlit 

6 Hot Ira* kn‘ hart the rJ^ht lo cancel -my subscription agreement nt any 
time. Hoi Tracks will tune a refund bated imi a profatfon, According hi the 

numb* t of tmtt*-, 

LjmjamaiiAuuLui ttiUjigu :'jjjc m by Hu t 1 j' Jlic cv j 

llHL 

1 All premia mu jib- (woinol tonal rt-pn Hihiciimis only wilh.il Mwnct*lii|i 
and rights retained by thr original im nrd UiIjk*] A/c-t producer 

2 Programs will not tw* copied reproduced or sold In any ntanner 

3 Ihr of this product it for promotional mr only 

3 1 he Mibacribrr Is ioh*ly ^ ^[Hpnxihk. wLlbcnjl rst of limiudii n l«H 

any dairuiget Incurred, or lUbllPty at a re*ult i4 (ailing lo coiuply with ihc 
tcrvlcr itffrrrn-"7it or Any .ippfjr^liJr laws. tN rrby hokrJJnf Hot Jracks' 
Irom any coil, fiami^t' expense or iialuliu 

5 AH programs ilialt remain rxrluslwly lot all [wrrpoaea whtlioever Hie 
s ile ptcijN-rty tif Mot rrackt* 

6 llo( Tracks* It nul fT*tr"Ti*lb :,, ltif aJty * ircumrlancet beyiirsd n* nHmui. 

7 Thr- rlher apfrers lo iililrlle by .ill applicable law* 

$ Prli es art* xi.hjn t lo chilly wlilinul nuth r 
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1 Vinyl OR 1 CD Copy 
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2 Vinyl OR 2 CD Copies* 
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1 Vinyl OR 1 CD 1 Copy 
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The Revolution Continues! 

Year alter year A*tvUc<m Vf® continues to bring you innovative quality lighting and 
entertainment products at affordable prices! Here are just a lew exceptional 

values of the over 1 x 5 new products this new year. 





F-150/A™ 

UL Approved Fogger. 

$313.99 m.s.r.p. 


$339.00* 


$199.00* 


Scrambler™ 

Triangular 
multi-colored 
dichroic head 

$270.00 m.s.r.p, w / multiple 

gobo image. 


Mystic™ 

Special design 
reflectors - 30 
criss-crossing 
beams. 

S397.99 m.s.r.p. 




$249.00 


Chameleon™ 

Moonfiower w / 9 
changing dichroic 
colors + white. 
Made in the USA! 

S420.00 m.s.r.p. 


$299.00* 


Pro Stance'" $899.00* *629.99 nns rp. Mantis™ 

Intelligent Light - DMX, $479.00 * 4 dichroic mirrors 

MIDI, 7 colors + white, that rotate. 2 hot 

5 gobos, Split colors. effects for the 

$1260.00 m.s.r.p. P r i ce of ooe- 
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Introductory Price - Deafer Price may vary. Prices avaiiabie month of publication & 30 days after. 

out the new ADJ CD-ROM 1995-96 Digital Catalog! 
















FOR YOUR NEAREST AUTHORIZED DEALER, A FREE AMERICAN DJ® 
COLLECTORS PIN, & THE NEW 1996 COLOR CATALOG 

CALL TODAY (800) 322-6337 


_ 














Catalogo disponible en Espariol - Se Habla Espahol. 

DISTRIBUTED IN CANADA BY SOUNDS DISTRIBUTION - (416) 299-0665 
©1996 American DJ® Los Angeles, CA 90058 - Price & Specifications subject to change without notice. 















































